DAFTAR PUSTAKA

Al-alak, Basheer. A.M. dan Alnawas, Ibrahim, A.M. 2010. Evaluating the Effect
of Marketing Activities on RelationshipQuality in the Banking Sector: The
Case of Private CommercialBanks in Jordan. International Journal of
Marketing Studies Vol. 2, No. 1; May 2010

Alma, Buchari. 2011. Manajemen Pemasaran dan Pemasaran Jasa. Alvabeta:
Bandung.

Arantola, Heli. 2008. Consumer Bonding- AConceptual Exploration. Journal
of Relationship Marketing Hanken Swedish School of Economics and
Business Administration. Publication details, including instructions for
authors and subscription information:
http://www.tandfonline.com/loi/wjrm20

Chiu, Hung-Chang. et al. 2007.”Building Customer Relationship: A Comparison
Across  Multiple  Service . Encounters”. Dalam  Advances in
ConsumerResearch, “Volume 34. Taiwan: National Chung Hsing
University

Dewi, Indah., dkk. 2008. “Pendekatan Relationship Marketing untuk Loyalitas
Pelanggan”. Dalam Sarathi, Volume 15 No.1. Bali

Denis McQuail, 1987. Mass Communication Theory (Teori Komunikasi Massa),
Erlangga.

Djafar H. Assegaf. 1991. Jurnalistik Masa Kin. Ghalia Indonesia.
Farida, Naili.2008. “Ikatan  Finansial, " Sosial,  Struktural terhadap
LoyalitasNasabah BNI”. Volume 40. No.1. Semarang: UNDIP.

Ghozali, 2012. Structural Equation Modelling Metode Alternatif dengan Partial
least Squares (PLS)

Griffin, Jill. 2002. Customer Loyalty How To earn it, How To Keep It 1" Mc.
Graw Hill, Kentucky.

Griffin, Jill. 2005. Customer Loyalty : Menumbuhkan & Mempertahankan
Kesetiaan pelanggan. Jakarta : Erlangga.

Harrison, Jean., et al. 2004. “Customer Relationship Building on the Internet in
B2B Marketing”. Dalam Journal of Marketing. Clear-Lake:University of
Houston.



Huang, Chao-Chin. Shih-Chieh Fang, Shyh-Ming Huang, Shao-Chi Chang Shyh-
Rong Fang. 2013. The impact of relational bonds on brand loyalty: the
mediating effect of brand relationship quality. The current issue and full
text archive of this journal is available at www.emeraldinsight.com/0960-
4529.htm

Hurriyati, Ratih. 2005. Bauran Pemasaran dan Loyalitas Konsumen. Bandung :
Alfabeta.

Ibrahim, Hafedh and Najjar, Faouzi. 2008. Relationship Bonding Tactics,
Personality Traits, Relationship Quality and Customer Loyalty: Behavioral
Sequence in Retail Environment. The Icfai University Journal of Services
Marketing, Vol. VI, No. 4, 2008

Istijanto. 2005. Aplikasi Praktis Riset Pemasaran. Jakarta : Gramedia Pustaka
Utama.

Kandampully, J. dan H. H. Hu. 2007. Do Hoteliers Need to Manage Image to
Retain Loyal Customer?. ..International Journal of Contemporary
Hospitality Management. 19(6): 435-443

Kartajaya, Hermawan. 2004. Hermawan Kartajaya On Brand Seri 9 Elemen
Marketing. Bandung : Mizan Pustaka.

Kasali, Rhenald, 2003. Membidik Pasar ' Indonesia Segmentasi, Targeting,
Positioning'. Jakarta : Gramedia Pustaka Utama.

Khan, Bareerah, Muhammad Rizwan. 2014. Factors Contributing to Customer
Loyalty in Commercial Banking International.Journal of Accounting and
Financial Reporting ISSN'2162-3082 2014, Vol. 4, No. 2

Ki-Han Chung, Ji-Eun Yu, Myeong-Guk Choi, and Jae-Ik Shin . 2015 The Effects
of CSR on Customer Satisfaction and Loyalty in China: The Moderating
Role of Corporate Image. Journal of Economics, Business and
Management, Vol. 3, No. 5, May 2015.

Kim, Woo Gon dan Cha, Youngmi. 2002. Antecedents and consequences of
relationshipquality in hotel industry. Hospitality Management 21 (2002)
321-338.

Kotler Philip. 2005. Manajemen Pemasaran. Edisi kesebelas Jilid 1. Jakarta:
Indeks Kelompok Gramedia.

.2007. Manajemen Pemasaran. Jakarta: PT INDEKS

Kotler. Philip & Amstrong. 2001. Prinsip-prinsip Pemasaran. Jakarta: Erlangga



Kotler, Philip & Armstrong, Gary. 2006. Prinsip-Prinsip Pemasaran. Edisi
Kedelapan Jilid 1 & 2. Jakarta : Erlangga

Kotler, Philip dan Kevin Lane Keller. 2014. Manajemen Pemasaran. Edisi 14.
Jakarta : Indeks.

Kusumawandari, = Mentari. 2011.  “Program  Customer  Relationship
Managementdalam Upaya Meningkatkan Loyalitas Tamu Bisnis di Hotel
Bentani Cirebon”. Skripsi. Bandung. FPIPS Universitas Pendidikan
Indonesia.

Lawrence A Crosby And Nancy Sttephens. 1987. effects of relationship marketing
on satisfaction retention and price in the life insurance industry. Journal of
marketing research vol XXIV (hovember 1987).

Mowen, John C dan Minor, Michael. 2002. Perilaku Konsumen. Jilid 1 Ed. 5,
Jakarta : Erlangga

Rijkers, R. Johnny Djaja. 2014. The Influence of Company Image, Trust and
Price on Satisfaction and Intensity of Repurchase at the Large Retail
Businesses in Makassar, South Sulawesi Indonesia. International Journal
of Business and Behavioral Sciences Vol. 4, No.12; December 2014

Sekaran, Uma. 2011. Research Methods For Business. New York

Setiadi, Nugroho. 2003. Perilaku Konsumen : Perspektif Kontemporer pada motif,
tujuan dan keinginan konsumen. Jakarta : Kencana

Shammout, A.B., et al.2007. “Relational Bonds and Loyalty: The Bonds that Tie”.
Dalam Conference Proceedings of the Australian and New Zealand
Marketing Academy Conference (AZMAC). New Zealand: Otago
University.

Sumarwan, Ujang. 2011. Perilaku Konsumen : Teori dan Penerapannya dalam
Pemasaran, Cetakan Pertama, Ghalia Indonesia.

Sutisna. 2001, Perilaku Konsumen dan Komunikasi Pemasaran. Bandung :
Remaja Rosdakarya.

Salim Joko.2008.perusahaan pembiayaan di indonesia .Cetakan pertama..Jakarta:
visi media.

Tang, W. 2007. Impact of Corporate image and Corporate Reputation on
Customer Loyalty: A Review. Management Science and Engineering.
1(2): 57-62



Taleghani., et al. 2011. “A Conceptuality Approach to Relationship Marketing and
Customers Loyalty to Banks”. Dalam Journal of Basic and Applied
Scientific Research, Volume 1 No 11. Iran. Islamic Azad University.

Tjiptono, Fandy. 2008. Strategi Pemasaran. Edisi I1l. Yogyakarta : Andi

Utami, Christina.2006. Manajemen Ritel Strategi dan Implementasi Ritel
Modern.Jakarta: Penerbit Salemba Empat.



