
 

76 
 

Daftar Pustaka 

Aeni, N. (2020). Effect of product quality , prices and places on purchase 

decisions Case Study of Consumers Ikhtiar Meatballs Tofu Cikarang Region. 

2(1), 391–398. 

Akbar, M. F. (2020). The Influence of Product Quality and Price on Purchasing 

Decisions at Mitraindo South Tangerang Online Shop. Jurnal Ad’ministrare, 

6(2), 237. https://doi.org/10.26858/ja.v6i2.13557 

Alfred, O. (2013). Influences of Price And Quality On Consumer Purchase Of 

Mobile Phone In The Kumasi Metropolis In Ghana A Comparative Study. 

European Journal of Business and Management, 5(1), 179–199. 

Ali Hasan. (2013). Marketing dan Kasus Kasus Pilihan. Yogyakarta: Yogyakarta. 

CAPS (Center For Academic Publishing Service). 

Ambarwati, Rachma, Rahman. n.d (2017). “Pengaruh Pemilihan Tata Letak 

Produk, Harga Dan Kelengkapan Produk Terhadap Keputusan Pembelian 

Pada Royal Atk.” E-Jurnal Riset Manajemen. 

Amirullah. (2015). Populasi dan Sampel (Pemahaman, Jenis dan Teknik). Metode 

Penelitian Manajemen, 17(1993), 100–108. 

https://doi.org/10.1007/BF00353157 

Amron, A. (2018). Effects of Product Quality, Price, and Brand Image on the 

Buying Decision of City Car Product. Archives of Business Research, 6(4), 

1–8. https://doi.org/10.14738/abr.64.4374 

Angelina Rares, R. J. J. (2015). ISSN 2303-1174 A. Rares., R.J. Jorie. EMBA, 

3(2), 592–604. 

Brata, Baruna Hadi, Shilvans Husani, and Hapzi Ali. 2017. “The Influence of 

Quality Products, Price, Promotion, and Location to Product Purchase 

Decision on Nitchi At PT. Jaya Swarasa Agung in Central Jakarta.” Saudi 

Journal of Business and Management Studies 2(5B):584–90. doi: 

10.21276/sjbms. 

Dhiman, R., Chand, P. K., & Gupta, S. (2018). Behavioural Aspects Influencing 

Decision to Purchase Apparels amongst Young Indian Consumers. FIIB 

Business Review, 7(3), 188–200. https://doi.org/10.1177/2319714518790308 

Fatmawati, N., & Soliha, E. (2017). Kualitas Produk, Citra Merek dan Persepsi 

Harga Terhadap Proses Keputusan Pembelian Konsumen Sepeda Motor 

Matic “Honda.” Jurnal Manajemen Teori Dan Terapan | Journal of Theory 

and Applied Management, 10(1), 1. https://doi.org/10.20473/jmtt.v10i1.5134 

https://doi.org/10.26858/ja.v6i2.13557
https://doi.org/10.1007/BF00353157
https://doi.org/10.14738/abr.64.4374
https://doi.org/10.1177/2319714518790308
https://doi.org/10.20473/jmtt.v10i1.5134


 

77 
 

Ghozali, I. (2011). Konsep, teknik, dan aplikasi smartPLS 3.0 M3. universitas 

diponegoro. 

Ginting, M. (2019). Perilaku Konsumen. December. 

https://doi.org/10.31227/osf.io/pfjhz 

Hair, J.F, et al. (2010). Multivariate data analysis. New Jersey: Prentice Hall 

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s 

purchase decision in the Malaysian retail market. PSU Research Review, 

2(1), 7–23. https://doi.org/10.1108/prr-08-2017-0034 

Hartini, S., & Syahril, M. (2017). Analisis Perilaku Konsumen terhadap Proses 

Keputusan Pembelian Ponsel (Studi Kasus Mahasiswa Prodi Manajemen 

Universitas Pakuan Bogor). Analisis Perilaku Konsumen Terhadap Proses 

Keputusan Pembelian Ponsel (Studi Kasus Mahasiswa S1 Prodi Manajemen 

Universitas Pakuan Bogor), 1(1), 12. file:///C:/Users/ASUS/Downloads/640-

1214-1-SM.pdf 

Imaningsih, E. S. (2018). The Model Of Product Quality, Promotion, Price, And 

Purchase Decisions. Jurnal Ekonomi, 23(2), 260–271. 

https://doi.org/10.24912/je.v23i2.373 

Kemenlu.id. (2019). Dasawarsa Diplomasi Batik Indonesia, Rekam Jejak 

Peran Kementrian Luar Negeri Republik Indonesia 2008-2019. 

https://kemlu.go.id/download/L3NpdGVzL3B1c2F0L0RvY3VtZW50cy9LYWpp

YW4lMjBCUFBLL1AzSyUyME9JLU1VTFRJTEFURVJBTC8wM19EYXNhd2

Fyc2FfRGlwbG9tYXNpX0JhdGlrX0luZG9uZXNpYS5wZGY= 

kemenperin.go.id. (2020). Dilanda Pandemi, Ekspor Batik Indonesia Mampu 

Tembus USD 21,5 Juta. 02 Oktober. 

https://kemenperin.go.id/artikel/22039/Dilanda-Pandemi,-Ekspor-Batik-

Indonesia-Mampu-Tembus-USD-21,5-Juta 

Keputusan, T., Pada, P., & Makan, R. (2018). No Title. 7(2), 1–10. 

Kim, H. W., Xu, Y., & Gupta, S. (2012). Which is more important in Internet 

shopping, perceived price or trust? Electronic Commerce Research and 

Applications, 11(3), 241–252. https://doi.org/10.1016/j.elerap.2011.06.003 

Kotler dan Amstrong. 2012. Principles of Marketing. PT. Gramedia Pustaka 

Utara:Jakarta 

Larasati, Yunita, Rose Rahmidani, Jurusan Pendidikan, Ekonomi Fakultas, 

Ekonomi Universitas, and Negeri Padang. 2019. “EcoGen EcoGen.” 

2(September):280–93. 

https://doi.org/10.31227/osf.io/pfjhz
https://doi.org/10.1108/prr-08-2017-0034
file:///C:/Users/ASUS/Downloads/640-1214-1-SM.pdf
file:///C:/Users/ASUS/Downloads/640-1214-1-SM.pdf
https://doi.org/10.24912/je.v23i2.373
https://kemlu.go.id/download/L3NpdGVzL3B1c2F0L0RvY3VtZW50cy9LYWppYW4lMjBCUFBLL1AzSyUyME9JLU1VTFRJTEFURVJBTC8wM19EYXNhd2Fyc2FfRGlwbG9tYXNpX0JhdGlrX0luZG9uZXNpYS5wZGY
https://kemlu.go.id/download/L3NpdGVzL3B1c2F0L0RvY3VtZW50cy9LYWppYW4lMjBCUFBLL1AzSyUyME9JLU1VTFRJTEFURVJBTC8wM19EYXNhd2Fyc2FfRGlwbG9tYXNpX0JhdGlrX0luZG9uZXNpYS5wZGY
https://kemlu.go.id/download/L3NpdGVzL3B1c2F0L0RvY3VtZW50cy9LYWppYW4lMjBCUFBLL1AzSyUyME9JLU1VTFRJTEFURVJBTC8wM19EYXNhd2Fyc2FfRGlwbG9tYXNpX0JhdGlrX0luZG9uZXNpYS5wZGY
https://kemenperin.go.id/artikel/22039/Dilanda-Pandemi,-Ekspor-Batik-Indonesia-Mampu-Tembus-USD-21,5-Juta
https://kemenperin.go.id/artikel/22039/Dilanda-Pandemi,-Ekspor-Batik-Indonesia-Mampu-Tembus-USD-21,5-Juta
https://doi.org/10.1016/j.elerap.2011.06.003


 

78 
 

Lee, S., Illia, A., Lee, S., & Illia, A. (2013). Perceived price fairness of dynamic 

pricing. https://doi.org/10.1108/02635571111133533 

Liputan6dotcom. (2019). Batik Tanah Liek, Batik Unik Khas Sumatera Barat. 08 

Januari. https://m.liputan6.com/regional/read/3865000/batik-tanah-liek-batik-

unik-khas-sumatera-barat 

Martina, M., & Sitio, A. (2019). The Effect of The Quality of Service, Products & 

Promotions on the Purchase Decision of Simpati Card & It’s Impact on the 

Satisfaction of Telkomsel Customers in Kupang City. International Journal 

of Science and Research (IJSR), 8(7), 477–485. 

https://doi.org/10.21275/art20199384 

Mirza, B., & Ali, M. (2017). An Assessment of Relationship among Service 

Quality, Price Perception and Customer Satisfaction in the Formation of 

Consumer’s Purchase Intention. Kuwait Chapter of Arabian Journal of 

Business and Management Review, 6(12), 10–21. 

https://doi.org/10.12816/0041751 

Muliasari, D. (2020). the Effect of Product Price and Product Quality on 

Purchasing Decisions for Samsung Brand Handphones Among Stie Aas 

Surakarta Students. International Journal of Economics, Business and 

Accounting Research (IJEBAR), 3(04), 501–506. 

https://doi.org/10.29040/ijebar.v3i04.805 

Mulyadi, S. W., & Hidayat, W. (2021). The influence of product quality price and 

brand image on purchase decision of bread bread sari bread (Study on Sari 

Roti Consumers …. Jurnal Ekonomi, Manajemen, Akuntansi …, 174–179. 

https://www.penerbitadm.com/index.php/Jurnalemak/article/view/4 

Nurkhasanah, L., & Santoso, A. (2020). Determinants of Masks Purchasing 

Decisions. 7(1). 

Prasetyo, Singgih Adhi. 2016. “Karakteristik Motif Batik Kendal Interpretasi Dari 

Wilayah Dan Letak Geografis.” Jurnall Imajinasi 10(1):51–60. 

Rosa, A., & Iisnawati. (2020). Influence of Perceived Value and Perceived Risk to 

Trust and the Implications on Buying Intention. 142(Seabc 2019), 423–427. 

https://doi.org/10.2991/aebmr.k.200520.070 

Sakai, Eiji, Sub-saharan Africa, and Behrooz Asgari. 2013. “Ritsumeikan Journal 

of Asia Pacific Studies.” Ritsumeikan Journal of Asia Pacific Studies 

32(September):165–67. 

Sekaran, U. (2011). Metode Penelitian Untuk Bisnis (4th ed)  SalembaEmpat: 

Jakarta  

https://doi.org/10.1108/02635571111133533
https://m.liputan6.com/regional/read/3865000/batik-tanah-liek-batik-unik-khas-sumatera-barat
https://m.liputan6.com/regional/read/3865000/batik-tanah-liek-batik-unik-khas-sumatera-barat
https://doi.org/10.21275/art20199384
https://doi.org/10.12816/0041751
https://doi.org/10.29040/ijebar.v3i04.805
https://doi.org/10.2991/aebmr.k.200520.070


 

79 
 

Setiagraha, D., Wahab, Z., Shihab, M. S., & Susetyo, D. (2021). Effect of word of 

mouth, price perception, and product quality on purchase decision pempek 

the local culinary products in palembang city. International Journal of Social 

Sciences, 4(1), 52–59. https://doi.org/10.31295/ijss.v4n1.1125 

Setyarko, Y. (2016). Analisis Persepsi Harga, Promosi, Kualitas Pelayanan, dan 

Kemudahan Penggunaan Terhadap Keputusan Pembelian Produk Secara 

Online. Ekonomika Dan Manajemen, ISSN: 2252-6226, 5(2), 128–147. 

Sobarsyah, Muhammad. 2017. “Advances in Economics, Business and 

Management Research, Volume 40 2nd International Conference on 

Accounting, Management, and Economics (ICAME 2017).” 40(Icame):400–

406. 

Sugiyono. (2013). Statistika Untuk Penelitian Bandung: Alfabeta. 

Suhaily, L., & Darmoyo, S. (2017). Effect of product quality, perceived price and 

brand image on purchase decision mediated by customer trust (study on 

japanese brand electronic product). Jurnal Manajemen, 21(2), 179–194. 

https://doi.org/10.24912/jm.v21i2.230 

Sujana. (2018). Analisis Pengaruh Persepsi Harga Dan Persepsi Kualitas Di 

Benak Konsumen Terhadap Keputusan Pembelian. August 2014. 

Sunandar, B. (2012). Menggali pesona batik tanah liek khas Sumbar. 06 April. 

https://economy.okezone.com/read/2012/04/06/450/606914/menggali-

pesona-batik-tanah-liek-khas-sumbar 

Tjiptono, Fandy, 2008. Strategi Pemasaran. Edisi Kedua. Penerbit Andi, 

Yogyakarta. 

Wdyanto, A. Y. (2020). and Product Quality ( Literature Review of Marketing. 

1(2), 275–285. https://doi.org/10.31933/JAFM 

Widyastutir, S., & Said, M. (2017). Consumer consideration in purchase decision 

of SPECS sports shoes product through brand image, product design and 

price perception. International Journal of Supply Chain Management, 6(4), 

199–207. 

 

 
 

https://doi.org/10.31295/ijss.v4n1.1125
https://doi.org/10.24912/jm.v21i2.230
https://economy.okezone.com/read/2012/04/06/450/606914/menggali-pesona-batik-tanah-liek-khas-sumbar
https://economy.okezone.com/read/2012/04/06/450/606914/menggali-pesona-batik-tanah-liek-khas-sumbar
https://doi.org/10.31933/JAFM

