
 

88 

 

 

 
 

DAFTAR PUSTAKA 

Aaker, D. A. (2018). Manajemen Ekuitas Merek. Mitra Utama. 

Aghekyan-Simonian, M., Forsythe, S., Suk Kwon, W., & Chattaraman, V. (2012). 

The role of product brand image and online store image on perceived risks 

and online purchase intentions for apparel. Journal of Retailing and 

Consumer Services, 19(3), 325–331. 

https://doi.org/10.1016/j.jretconser.2012.03.006 

Arikunto, S. (2010). Prosedur Penelitian Suatu Pendekatan Praktik. Rineka 

Cipta. 

Badan Pusat Statistik. (2019). Pertumbuhan Produksi Industri Manufaktur Besar 

Dan Sedang Menurut Jenis Industri, Triwulan I – 2019. Bps.Go.Id. 

Bimantari, C. (2019). The Effect of Brand Awareness, Perceived Quality, and 

Brand Attitude Toward Purchase Intention of Biscuit Oreo in Surabaya. 

Journal of Business & Banking, 8(2), 195. 

https://doi.org/10.14414/jbb.v8i2.1548 

Cham, T. H., Ng, C. K. Y., Lim, Y. M., & Cheng, B. L. (2018). Factors 

influencing clothing interest and purchase intention: a study of Generation Y 

consumers in Malaysia*. International Review of Retail, Distribution and 

Consumer Research, 28(2), 174–189. 

https://doi.org/10.1080/09593969.2017.1397045 

Elvia, M. (2016). Hanya di Bukittinggi Ada Distro Kapuyuak, “Kaos Unik Raso 

Minang.” Klikpositif.Com. 

Funk, T., & Funk, T. (2013). Advertising and Promotion. Advanced Social Media 

Marketing, 65–74. https://doi.org/10.1007/978-1-4302-4408-0_4 

Hair, J. (2010). Multivariate Data Analysis. Prentice Hall, Inc. 

Harwani, Y., & Sakinah, A. A. (2020). The Influence of Brand Awareness, 

Packaging Design and Word of Mouth on Purchase Intention. 120(January 

2018), 245–252. https://doi.org/10.2991/aebmr.k.200205.043 

Hengky, L., & Imam, G. (2012). Partial Least Square Konsep, Teknik dan 

Aplikasi SmartPLS. 

Hutter, K., Hautz, J., Dennhardt, S., & Füller, J. (2013). The impact of user 

interactions in social media on brand awareness and purchase intention: The 

case of MINI on Facebook. Journal of Product and Brand Management, 

22(5), 342–351. https://doi.org/10.1108/JPBM-05-2013-0299 

Imam, G. (2013). Aplikasi Analisis Multivariate dengan Program IBM SPSS 

(Edisi 7). Badan Penerbit Universitas Diponegoro. 



 

89 

 

 

 
 

Indriany, M. W. (2013). THE INFLUENCE OF BRAND IMAGE, BRAND 

PERSONALITY AND BRAND AWARENESS ON CONSUMER 

PURCHASE INTENTION OF APPLE SMARTPHONE by: Integration of 

Climate Protection and Cultural Heritage: Aspects in Policy and 

Development Plans. Free and Hanseatic City of Hamburg, 26(4), 1–37. 

Jalilvand, M. R., & Samiei, N. (2012). The effect of electronic word of mouth on 

brand image and purchase intention: An empirical study in the automobile 

industry in Iran. Marketing Intelligence and Planning, 30(4), 460–476. 

https://doi.org/10.1108/02634501211231946 

JNEWS. (2021). Mengintip 5 Brand Clothing Sumbar yang Minang Banget. 

Jnewsonline.Com. https://jnewsonline.com/mengintip-5-brand-clothing-

sumbar-yang-minang-banget/ 

Kapuyuak. (2021). Katalog Kapuyuak. Kapuyuak.Id. https://kapuyuak.id/ 

Khan, S. A., Naveed, R., M., S., & Adam, M. (2015). IMPACT OF WORD OF 

MOUTH ON CONSUMER PURCHASE INTENTION. Capturing, 

Analyzing, and Managing Word-of-Mouth in the Digital Marketplace, 27(1), 

213–229. https://doi.org/10.4018/978-1-4666-9449-1.ch012 

Kotler, P., & Keller, K. L. (2016). Marketing management 15th ed. (15th). 

Pearson. 

Lee, W. I., Cheng, S. Y., & Shih, Y. T. (2017). Effects among product attributes, 

involvement, word-of-mouth, and purchase intention in online shopping. 

Asia Pacific Management Review, 22(4), 223–229. 

https://doi.org/10.1016/j.apmrv.2017.07.007 

Lexy J., M. (2012). Metodologi Penelitian Kualitatif. PT Remaja Rosdakarya. 

Lin, L.-Y., & Liao, J.-C. (2012). The Influence of Store Image and Product 

Perceived Value on Consumer Purchase Intention. International Journal Of 

Advanced Scientific Research And Technology, 3(2), 306–321. 

Lin, N.-H. (2007). The Effect of Brand Image and Product Knowledge on 

Purchase Intention. Journal of International Management Studies, January, 

121–132. 

Minor, M. &. (2002). Perilaku Konsumen (L. Salim (ed.); 5 Jilid 1). Erlangga. 

Moech. Nasir. (2009). Studi perilaku konsumen terhadap keputusan pembelian air 

minum aqua di kota surakarta. Fakultas Ekonomi Universitas 

Muhammadiyah Surakarta, 0271, 57–83. 

http://journals.ums.ac.id/index.php/benefit/article/viewFile/1278/841 

Philip, K., & Gary, A. (2017). Principles of Marketing (17th ed.). Pearson 

Education. 



 

90 

 

 

 
 

Rima, K. (2019). Kaos Kapuyuak yang Desainya Berbahasa Minangkabau, Oleh-

oleh Khas dari Bukittinggi Sumbar. Padang.Tribunnews.Com. 

https://padang.tribunnews.com/2019/09/14/kaos-kapuyuak-yang-

desainyaberbahasa-minangkabau-oleh-oleh-khas-dari-bukittinggi-sumbar 

Sekaran, U. (2015). Metode Penelitian Untuk Bisnis. Salemba Empat. 

Sekaran, U., & Bougie, J. R. (2017). Research Methods for Business: A Skill 

Building Approach (7th ed.). John Wiley & Sons. 

Sernovitz, A. (2009). Word of Mouth Marketing : How Smart Companies Get 

People Talking (Revised Ed). Kaplan Publishing. 

Sharifi, S. S. (2014). Impacts of the trilogy of emotion on future purchase 

intentions in products of high involvement under the mediating role of brand 

awareness. European Business Review, 26(1), 43–63. 

https://doi.org/10.1108/EBR-12-2012-0072 

Sugiyono. (2010). Metode Penelitian Untuk Bisnis. Alfabeta. 

Taylor, D. G., Strutton, D., & Thompson, K. (2012). Self-Enhancement as a 

Motivation for Sharing Online Advertising. Journal of Interactive 

Advertising, 12(2), 13–28. https://doi.org/10.1080/15252019.2012.10722193 

Temaja, G. A., Nyoman, N., & Yasa, K. (2019). The Influence of Word of Mouth 

on Brand Imange and Purchase Intention ( A study on the potential 

customers of Kakiang Garden Cafe Ubud ). 10(1), 1552–1560. 

Wu, S.-I., & Wang, W.-H. (2014). Impact of CSR Perception on Brand Image, 

Brand Attitude and Buying Willingness: A Study of a Global Café. 

International Journal of Marketing Studies, 6(6), 43–56. 

https://doi.org/10.5539/ijms.v6n6p43 

Zarlish, S., Tehmeena, H., & Fareeh, Z. (2017). The Impact of Brand Awareness 

on The consumers’ Purchase Intention. Journal of Marketing and Consumer 

Research, 25(2), 157–165. https://doi.org/10.1016/j.ausmj.2017.04.011 

  


