
THE INFLUENCE OF PERCEIVED SCARCITY, EMOTIONS AND 

SOCIAL MEDIA INFORMATION OVERLOAD TOWARDS PANIC 

BUYING AT SUPERMARKET DURING THE EARLY PHASE OF 

COVID-19 PANDEMIC IN PADANG 

THESIS 

Submitted as Partial Requirements for a Bachelor Degree in Undergraduate Study 

Program Department of Management in Faculty of Economics of Andalas 

University  

 

 

 

Submitted by: 

AUFA SHANDRA TAMA 

1710523005 

 

Supervisor: 

SYAFRIZAL, S.E., M.E., Ph.D 

 

INTERNATIONAL MANAGEMENT STUDY PROGRAM 

MANAGEMENT DEPARTMENT 

FACULTY OF ECONOMICS 

ANDALAS UNIVERSITY 

PADANG 

2021 




