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ABSTRACT

Drinking coffee and going to coffee shops have become a part of daily life, which attracts many
entrepreneurs to open their own coffee shop businesses To keep customers satisfied with a particular
brand, a coffee shop should have used a variety of marketing techniques. Due to this phenomenon, this
study aims to explore the impact of experiential marketing, service quality, and social media marketing
on customer satisfaction of coffee shops. This study applied quantitative exploratory with online survey
technique. In this study, the questionnaire was administered to 215 college students who have visited a
coffee shop in Padang City and have their own social media Instagram account. This study found that
expenential marketing and service quality have a positive and significant impact on customer satisfaction.
However, the result also showed that$ocial media marketing has no significant impact toward customer
satisfaction. This research is expected to contribute to the coffee shop to become a consideration to find
out the customer interest, especially i the field of quality of product, service, and customer engagement
to a coffee shop.
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