
 

 

REFERENCES 

 

Axhausen, K. W. (2007). Concepts of travel behavior research. Threats to the 

Quality of Urban Life from Car Traffic: Problems, Causes, and Solutions, 

165-185.  

Bae, S. Y., & Chang, P.-J. (2020). The effect of coronavirus disease-19 (COVID-

19) risk perception on behavioural intention towards ‘untact’tourism in 

South Korea during the first wave of the pandemic (March 2020). Current 

Issues in Tourism, 1-19.  

Bauer, R. A. (1960). Consumer behavior as risk taking: Chicago, IL. 

Beeston, G. P., Leon Urrutia, M., Halcrow, C., Xiao, X., Liu, L., Wang, J., . . . Park, 

K. (2014). Humour reactions in crisis: A proximal analysis of Chinese posts 

on Sina Weibo in reaction to the salt panic of March 2011. Paper presented 

at the Proceedings of the 23rd International Conference on World Wide 

Web. 

Bendi, M. (2019). Hybrid humour as cultural translation: The example of Beur 

humour. The European Journal of Humour Research, 7(2), 87-99.  

Berk, R. A. (2015). The greatest veneration: Humor as a coping strategy for the 

challenges of aging. Social Work in Mental Health, 13(1), 30-47.  

Bischetti, L., Canal, P., & Bambini, V. (2021). Funny but aversive: A large-scale 

survey of the emotional response to Covid-19 humor in the Italian 

population during the lockdown. Lingua, 249, 102963.  

BPS-RI. (2018). Statistik Wisatawan Nusantara 2018. In: BPS-RI. 

Bults, M., Beaujean, D. J., de Zwart, O., Kok, G., van Empelen, P., van Steenbergen, 

J. E., . . . Voeten, H. A. (2011). Perceived risk, anxiety, and behavioural 

responses of the general public during the early phase of the Influenza A 

(H1N1) pandemic in the Netherlands: results of three consecutive online 

surveys. BMC public health, 11(1), 2.  

Canestrari, C., Bongelli, R., Fermani, A., Riccioni, I., Bertolazzi, A., Muzi, M., & 

Burro, R. (2021). Coronavirus Disease Stress Among Italian Healthcare 

Workers: The Role of Coping Humor. Frontiers in Psychology, 11.  

Chang, W. Y., & Chang, I. Y. (2014). The influences of humorous advertising on 

brand popularity and advertising effects in the tourism industry. 

Sustainability, 6(12), 9205-9217.  

Chung, K.-S., & Moon, W.-H. (2018). The Person-in-the-Rain Projective Drawing 

as a Measure of Coping Strategies in Korean College Students. Indian 

Journal of Public Health Research & Development, 9(3), 816-822.  

Damak, D., & Agrebi, B. W. (2018). The Tourism Crises: Can Tunisia Recover 

After Jasmine Revolution? International Journal of Engineering Sciences 

& Research Technology, 136 - 149.  

Dubras, R. (2020, 23 July 2020). Culture, Entertainment and Everything You Need 

to Know about TikTok. Retrieved from 

https://wearesocial.com/blog/2020/07/culture-entertainment-and-

everything-you-need-to-know-about-tiktok 

Ensheng Dong, H. D., Lauren Gardner. (2020). COVID-19 Global Cases 

Dashboard by the Center for Systems Science and Engineering (CSSE) at 

https://wearesocial.com/blog/2020/07/culture-entertainment-and-everything-you-need-to-know-about-tiktok
https://wearesocial.com/blog/2020/07/culture-entertainment-and-everything-you-need-to-know-about-tiktok


 

 

the Johns Hopkins University Center. Retrieved from 

https://github.com/CSSEGISandData/COVID-19 

Escobar-Viera, C. G., Shensa, A., Bowman, N. D., Sidani, J. E., Knight, J., James, 

A. E., & Primack, B. A. (2018). Passive and active social media use and 

depressive symptoms among United States adults. Cyberpsychology, 

Behavior, and Social Networking, 21(7), 437-443.  

Faulkner, B. (2001). Towards a framework for tourism disaster management. 

Tourism Management, 22(2), 135-147.  

Fiallos, A., Jimenes, K., Fiallos, C., & Figueroa, S. (2018). Detecting topics and 

locations on Instagram photos. Paper presented at the 2018 International 

Conference on eDemocracy & eGovernment (ICEDEG). 

Filep, S. (2012). Positive psychology and tourism. In Handbook of tourism and 

quality-of-life research (pp. 31-50): Springer. 

Floyd, M. F., Gibson, H., Pennington-Gray, L., & Thapa, B. (2004). The effect of 

risk perceptions on intentions to travel in the aftermath of September 11, 

2001. Journal of Travel Tourism Marketing, 15(2-3), 19-38.  

Forster, N. (2019). Traveller Community and health practitioner stories of self and 

each other: A poststructural narrative analysis.  

Freud, S. (1928). Original papers: Humor. International Journal of Psychoanalysis, 

9, 1-6.  

Frew, E. (2006). The humour tourist: A conceptualisation. Journal of Business 

Research, 59(5), 643-646.  

Gerhold, L. (2020). COVID-19: Risk perception and Coping strategies.  

Hair Jr, J. F., Page, M., & Brunsveld, N. (2019). Essentials of business research 

methods: Routledge. 

Hanoatubun, S. (2020). Dampak Covid–19 terhadap Prekonomian Indonesia. 

EduPsyCouns: Journal of Education, Psychology Counseling, 2(1), 146-

153.  

Hendriana, C. (2019). Indonesia sabet tiga penghargaan Travel Weekly Asia 2019, 

WTTC: Pertumbuhan wisman tercepat ketiga di Asia.  

Jang, S., Bai, B., Hu, C., & Wu, C.-M. E. (2009). Affect, travel motivation, and 

travel intention: A senior market. Journal of Hospitality & Tourism 

Research, 33(1), 51-73.  

Jeong, Y., Kim, S.-K., & Yu, J.-G. (2019). Determinants of behavioral intentions 

in the context of sport tourism with the aim of sustaining sporting 

destinations. Sustainability, 11(11), 3073.  

Jonas, A., Mansfeld, Y., Paz, S., & Potasman, I. (2011). Determinants of health risk 

perception among low-risk-taking tourists traveling to developing countries. 

Journal of Travel Research, 50(1), 87-99.  

Kotler, P., Armstrong, G., Adam, S., & Denize, S. (2014). Principles of marketing: 

Pearson Australia. 

Kuiper, N. A., Martin, R. A., & Olinger, L. J. (1993). Coping humour, stress, and 

cognitive appraisals. Canadian Journal of Behavioural Science, 25(1), 81.  

Lam, T., & Hsu, C. H. (2006). Predicting behavioral intention of choosing a travel 

destination. Tourism Management, 27(4), 589-599.  

https://github.com/CSSEGISandData/COVID-19


 

 

Larsen, J., Axhausen, K. W., & Urry, J. (2006). Geographies of social networks: 

meetings, travel and communications. Mobilities, 1(2), 261-283.  

Lenggogeni, S., Ritchie, B. W., & Slaughter, L. (2019). Understanding travel risks 

in a developing country: a bottom up approach. Journal of Travel & Tourism 

Marketing, 36(8), 941-955.  

Li, S. R., & Ito, N. (2021). “Nothing Can Stop Me!” Perceived Risk and Travel 

Intention Amid the COVID-19 Pandemic: A Comparative Study of Wuhan 

and Sapporo. In Information and Communication Technologies in Tourism 

2021 (pp. 490-503): Springer. 

Mahase, E. (2020). Covid-19: WHO declares pandemic because of “alarming levels” 

of spread, severity, and inaction. In: British Medical Journal Publishing 

Group. 

Martin, R. (2003). Sense of humor.  

Martin, R. A. (1996). The situational humor response questionnaire (SHRQ) and 

coping humor scale (CHS): A decade of research findings. Humor, 9, 251-

272.  

Martin, R. A., & Lefcourt, H. M. (1983). Sense of humor as a moderator of the 

relation between stressors and moods. Journal of personality and social 

psychology, 45(6), 1313.  

McGraw, A. P., Warren, C., & Kan, C. (2015). Humorous complaining. Journal of 

Consumer Research, 41(5), 1153-1171.  

Mehdi, Q., Paris, C. M., & Balasubramanian, S. (2019). Exploring the role of 

Humor and Music in radio advertisement: A quasi-experimental study on 

domestic tourist attitudes and behavioral intentions in the UAE.  

Neuburger, L., & Egger, R. (2020). Travel risk perception and travel behaviour 

during the COVID-19 pandemic 2020: a case study of the DACH region. 

Current Issues in Tourism, 1-14.  

Oduor, J. A., & Kodak, B. (2020). Online Humour as a Coping Mechanism in the 

Face of Corona Virus Pandemic: The Kenyan Context. East African 

Scholars Journal of Psychology and Behavioural Sciences, 2(4), 1-8.  

Outley, C., Bowen, S., & Pinckney, H. (2020). Laughing while black: Resistance, 

coping and the use of humor as a pandemic pastime among blacks. Leisure 

Sciences, 1-10.  

Pabel, A. (2019). humour and its use in tourism contexts. The European Journal of 

Humour Research, 7(3), 1-5.  

Pabel, A., & Pearce, P. L. (2016). Tourists’ responses to humour. Annals of Tourism 

Research, 57, 190-205.  

Pabel, A., & Pearce, P. L. (2018). Selecting humour in tourism settings–A guide for 

tourism operators. Tourism Management Perspectives, 25, 64-70.  

Pabel, A., & Pearce, P. L. (2019). Humour in supplier-customer interactions: the 

views of Australian tourism operators. The European Journal of Humour 

Research, 7(3), 84-100.  

Pearce, P. L., & Pabel, A. (2015). Tourism and humour (Vol. 68): Channel View 

Publications. 



 

 

Porres-Guerrero, M., & Foronda-Robles, C. (2019). Where is the humour in tourism 

promotion? An investigation of the “Spain Marks” campaign. The European 

Journal of Humour Research, 7(3), 46-62.  

Roehl, W. S., & Fesenmaier, D. R. (1992). Risk perceptions and pleasure travel: An 

exploratory analysis. Journal of Travel Research, 30(4), 17-26.  

Ruch, W. (1996). Measurement approaches to the sense of humor: Introduction and 

overview. Humor: International Journal of Humor Research, 9(3-4), 239-

250.  

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building 

approach: John Wiley & Sons. 

Smith, C. A., & Kirby, L. D. (2011). The role of appraisal and emotion in coping 

and adaptation (Vol. 195): Springer New York, NY. 

Sönmez, S. F., & Graefe, A. R. (1998). Determining future travel behavior from 

past travel experience and perceptions of risk and safety. Journal of Travel 

Research, 37(2), 171-177.  

Statistik, B. P. (2019). Jumlah Perjalanan Wisatawan Nusantara (Orang), 2017-

2019. Pariwisata.  

Teasdale, E., Yardley, L., Schlotz, W., & Michie, S. (2012). The importance of 

coping appraisal in behavioural responses to pandemic flu. British journal 

of health psychology, 17(1), 44-59.  

Tu, H., Guo, W., Xiao, X., & Yan, M. (2019). The Relationship between Tour 

Guide Humor and Tourists’ Behavior Intention: A Cross-Level Analysis. 

Journal of Travel Research, 0047287519883033.  

Weber, E. U., & Bottom, W. P. (1989). Axiomatic measures of perceived risk: 

Some tests and extensions. Journal of Behavioral Decision Making, 2(2), 

113-131.  

Yue, X. D., Liu, K. W.-Y., Jiang, F., & Hiranandani, N. A. (2014). Humor styles, 

self-esteem, and subjective happiness. Psychological reports, 115(2), 517-

525.  

Zhan, L., Zeng, X., Morrison, A. M., Liang, H., & Coca-Stefaniak, J. A. (2020). A 

risk perception scale for travel to a crisis epicentre: Visiting Wuhan after 

COVID-19. Current Issues in Tourism, 1-18.  

Zhang, C. X., & Pearce, P. L. (2016). Experiencing Englishness: humour and 

guided tours. Tourism Recreation Research, 41(3), 259-271.  

Zheng, D., Luo, Q., & Ritchie, B. W. (2021). Afraid to travel after COVID-19? 

Self-protection, coping and resilience against pandemic ‘travel fear’. 

Tourism Management, 83, 104261.  

 

 

 

 

 

 


