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ABSTRACT

This research aims to examine the effect of corporate governance on the disclosure of
corporate social responsibility in the consumer good sector. The independent variables in this
study are the proportion of board of commissioners, number of staff of commissioners, audit
committee, institutional ownership, and managerial ownership. While the dependent variable
in this study is corporate social responsibility. This study uses a sample of 115 companies
listed on the Indonesian stock exchange, with a research time span from 2015 - 2019. The
statistical analysis method used is multiple linear regression analysis. The results of this study
indicate that the proportion of the board of commissioners, the number of board meetings, the
audit committee, and institutional ownership. , and managerial ownership has a positive effect

on the disclosure of corporate social responsibility in consumer good sector companies.

Keywords: Board of commissioners proportion, number of board meetings, audit committee,

institutional ownership, and managerial ownership and corporate social responsibility.




ABSTRAK

Penelitian ini  bertujuan untuk menguji pengaruh  Corporate governance terhadap
pengungkapan corporate social responsibility pada perusahaan sektor consumer good.
Variabel independen dalam penelitian ini adalah Proporsi dewan komisaris, jumlah rapat
dewan komisaris, komite audit, kepemilikan institusional, dan kepemilikan manajerial.
Sementara variabel dependen dalam penclitian ini adalah Corporate social responsibility.
Penelitian ini menggunakan 115 sampel perusahaan yang terdafiar di bursa efek indonesia,
dengan rentang waktu penelitian dari tahun 2015 — 2019 . Metode analisis statistik yang
digunakan adalah analisis regresi linear berganda. Hasil penelitian ini menunjukkan bahwa
Proporsi dewan komisaris, jumlah rapat dewan komisaris, komite audit, keoemilikan
institusional, dan kepemilikan manajerial berpengaruh positf terhadap pengungkapan
corporate social responsibility pada perusahaan sektor consumer good.

Kata kunci: Proporsi dewan komisaris, jumlah rapat dewan komisaris, komite audit,
kepemilikan institusional, dan kepemilikan manajerial dan corporate social responsibility
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