
 

 

CHAPTER I 

INTRODUCTION 

1.1 Background of the Problem 

Thei erai ofi globalization,i technologicali innovationi andi increasinglyi fiercei 

businessi competition,i forcesi companiesi toi changei thei strategiesi usedi ini runningi 

theiri business.i Thei growingi businessi worldi makesi businessi peoplei realizei thati 

ownershipi ofi theiri resourcesi isi noti onlyi ani abilityi thati musti bei ownedi ini 

competition,i buti thei abilityi toi innovate,i informationi andi knowledgei ofi humani 

resourcesi isi alsoi ani abilityi thati ai companyi musti have.i Sincei thei enactmenti ofi thei 

ASEANi Economici Communityi ini 2015i whichi hasi thei aimi ofi improvingi thei 

economyi ofi eachi countryi withi thei concepti ofi creatingi ASEANi asi ai singlei marketi 

andi productioni businessi uniti wherei therei isi freei flowi ofi goods,i services,i 

productioni factors,i investmenti andi capitali andi thei eliminationi ofi tradei tariffsi fori 

tradei amongi ASEANi countries,i resultingi ini considerablei pressurei oni thei industryi 

nationally,i especiallyi ini thei marketi domestic. 

Toi maintaini thei market,i companiesi musti changei theiri businessi basedi oni 

labori intoi ai businessi basedi oni knowledgei withi thei maini characteristicsi ofi sciencei 

(Kartikasarii &i Hadiprajitno,i 2014).i Withi thei existencei ofi economici changesi thati 

arei characterizedi byi ai knowledge-basedi economyi withi knowledgei management,i 

thei prosperityi ofi ai companyi dependsi oni ai transformationi andi capitalizationi 

creationi fromi thati knowledgei (Sawarjuwono,i 2003).i Thei successi ofi ai companyi ini 

facingi ai competitioni isi veryi dependenti oni ai knowledgei managementi strategyi 

ratheri thani ai strategyi ofi allocatingi physicali andi financiali assetsi (Bontisi eti al.,i 

1999).i Thisi realityi causesi executivesi toi payi morei attentioni toi thei intangiblei assetsi 

ownedi byi theiri companies. 

Intangiblei Asseti hasi severali advantagesi overi Tangiblei Asset,i onei ofi whichi isi 

thati intangiblei assetsi havei ai longeri andi renewablei economici life.i Thisi isi ini 

accordancei withi Barneyi (1991)i whoi statesi thati intangiblei assetsi cani bei treatedi asi 

strategici assetsi thati cani providei ai sustainablei competitivei advantagei fori thei 

companyi becausei ofi theiri valuable,i difficulti toi imitate,i rarei andi difficulti toi 



 

 

substitutei fori otheri things.i Ani examplei ofi thei manyi intangiblei assetsi isi thei 

competencei ofi peoplei ori employeesi whoi arei ini ai company.i Ifi onei dayi thei 

employeei dies,i thei companyi cani recruiti newi peoplei withi similari skillsi andi 

knowledge.i Soi thati knowledgei cani bei saidi toi bei ani essentiali andi vitali componenti 

ofi businessi andi ai morei sustainablei strategici resourcei toi gaini andi maintaini thei 

company'si owni competitivei advantage.i Onei ofi thei approachesi usedi ini thei 

assessmenti andi measurementi ofi knowledgei assetsi isi Intellectuali Capitali (IC),i 

whichi hasi becomei thei focusi ofi attentioni ini variousi fields,i includingi management,i 

informationi technology,i sociology,i andi accounting. 

Thei company'si awarenessi ofi thei importancei ofi ICi isi thei foundationi fori ai 

companyi toi bei superiori andi competitive.i Thei superiorityi ofi thei companyi itselfi willi 

providei addedi valuei fori thei companyi (Solikhahi eti al.,i 2010).i Accordingi toi Mondali 

andi Goshi (2012),i thei definitioni ofi Intellectuali Capitali ori ICi differsi fromi onei 

researcheri toi another.i Therei isi noi mutuali agreementi regardingi thei definitioni ofi IC.i 

Ini general,i ICi cani bei definedi asi ani intangiblei asset,i ori ani importanti intangiblei 

factori ofi ai company,i thati hasi ai significanti impacti oni thei overalli performancei andi 

successi ofi thei company,i eveni thoughi ICi isi noti explicitlyi presentedi ini thei balancei 

sheeti (Ghoshi &i Mondal,i 2009;i Joshii eti al.i .,i 2013).i ICi isi ai combinationi ofi staffi 

competency,i internali structurei andi externali structurei (Chowdhuryi eti al.,i 2018).i 

Althoughi therei arei variousi definitionsi ofi IC,i mainlyi duei toi thei facti thati therei arei 

twoi approaches,i namelyi knowledge-basedi andi economic,i ai largei numberi ofi 

scientistsi andi practitionersi identifyi threei componentsi ofi IC,i namelyi humani capital,i 

structurali capitali andi customeri (relationali capital)i (Chowdhuryi eti al.,i 2018;i 

Maditinosi eti al.,i 2011). 

Humani capitali (HC)i isi ai corei componenti ofi ICi whichi isi indicatedi byi thei 

company'si wealthi asi seeni fromi employeei competenciesi consistingi ofi knowledge,i 

skills,i education,i relationshipi skillsi andi valuesi (Chowdhuryi eti al.,i 2018).i Bontisi eti 

al.,i (1999)i statedi thati HCi simplyi representsi thei individuali knowledgei stocki ofi ani 

organizationi whichi isi representedi byi itsi employees.i Ifi thei humani resourcesi ownedi 

byi thei companyi arei good,i thei managementi ofi thei company'si assetsi willi bei good,i 

withi goodi asseti management,i thei companyi willi gaini ani advantagei ini competingi 



 

 

withi otheri companiesi soi thati iti cani survivei fromi everythingi thati threatensi thei 

company'si survivali andi willi improvei performancei corporatei finance. 

Structurali capitali (SC)i isi alsoi veryi importanti fori ani organizationi toi createi 

addedi valuei fori thei productsi producedi andi toi gaini competitivei advantagei andi 

advantagei throughi thei usei ofi ICi ini creatingi valuei throughi thei developmenti ofi 

simultaneousi worki processesi (Collinsi &i Smithi ,i 2006).i SCi isi thei supportingi 

infrastructurei thati supportsi thei functioningi ofi HC.i Bontisi eti al.,i (1999)i arguei thati 

ifi ani organizationi hasi ai veryi badi SC,i iti willi bei veryi difficulti toi achievei thei fulli 

benefitsi ofi ICi asi ai whole. 

Customeri (relational)i capitali (RC)i includesi consumeri loyalty,i servicei toi alli 

consumers,i andi goodi relationsi withi suppliersi (Chowdhuryi eti al.,i 2018),i thei 

importanti concepti ofi RSi isi knowledgei formedi ini marketingi channels.i Ai 

developingi organizationi thati hasi ai goodi RCi cani createi ai goodi dynamici betweeni 

suppliersi andi customers.i Thisi isi becausei thei supplieri ori customeri hasi highi loyalty,i 

thisi conditioni cani increasei thei profiti earnedi byi thei company.i Thisi isi becausei RCi isi 

ani ICi componenti thati providesi reali valuei toi thei company. 

Cheni eti al.,i 2005i suggestedi ani indirecti measurementi ofi IC,i namelyi byi 

measuringi thei efficiencyi ofi thei addedi valuei generatedi byi thei company'si 

intellectuali ability,i calledi thei Valuei Addedi Intellectuali Coefficienti (VAIC).i Thei 

modeli concepti usedi ini VAICi isi thei concepti ofi tangiblei capitali andi financiali capitali 

andi ICi (Bayraktaroglui eti al.,i 2019;i Chowdhuryi eti al.,i 2018).i VAICi isi ai methodi fori 

measuringi thei ICi performancei ofi ai companyi whichi isi ai valuei addedi coefficienti 

consistingi ofi Capitali Employedi Efficiencyi (CEE),i Humani Capitali Efficiencyi 

(HCE)i andi Structurali Capitali Efficiencyi (SCE). 

Thisi approachi isi relativelyi easyi andi possiblei becausei iti usesi existingi datai ini 

thei company'si financiali statements.i VAICi describesi howi muchi intellectuali capitali 

addsi valuei toi ai companyi fromi thei usei ofi thesei assets.i Usei ofi thei VAICi 

measurementi methodi providesi opportunitiesi fori companiesi andi stakeholdersi toi 

findi outi howi muchi tangiblei assetsi andi intangiblei assetsi providei valuei andi howi 

efficienti theyi arei ini providingi benefitsi toi thei companyi (Kujansivui &i Lönnqvist,i 

2007). 



 

 

Resourcei basedi theoryi isi usedi asi thei basisi ofi researchi theory.i Accordingi toi 

Barneyi (1991)i thisi theoryi explainsi thei resourcesi neededi fori thei companyi andi 

whetheri iti cani managei ori usei it.i Resourcei basedi theoryi statesi thati ICi isi ai companyi 

resourcei thati playsi ani importanti role,i asi welli asi physicali capitali andi financiali 

capitali (Solikhahi eti al.,i 2010).i Intellectuali capitali isi usedi asi ai knowledge-basedi 

companyi asset,i consistingi ofi thei company'si experience,i expertise,i andi abilities.i 

Intellectuali capitali isi usuallyi usedi toi helpi thei company'si businessi continuityi ini 

orderi toi achievei long-termi competitivenessi (Pikei eti al.,i 2005).i Basedi oni thisi 

context,i companiesi needi toi developi strategiesi toi bei ablei toi competei ini thei market.i 

Ini principle,i sustainabilityi andi thei capabilitiesi ofi ai companyi arei basedi oni IC,i soi 

thati alli availablei resourcesi cani createi valuei addedi (Puntilo,i 2009).i ICi asi ani 

organizationali capabilityi toi create,i transfer,i andi implementi knowledge. 

Thei company'si financiali performancei isi ai resulti thati makesi usei ofi resources.i 

Profiti isi ai parameteri ini measuringi financiali performance.i Therefore,i profiti isi 

neededi byi ai companyi fori thei survivali ofi thei company.i Profitsi willi bei obtainedi ifi 

thei companyi continuesi toi carryi outi itsi operationali activities.i Thei company'si 

operationali activitiesi willi bei achievedi ifi iti hasi resourcesi whoi arei knowledgeablei 

andi competenti ini theiri fields.i Profitsi willi providei ai positivei signali fori thei 

company'si futurei prospectsi regardingi thei company'si financiali performancei soi thati 

withi thei increasingi profiti growth,i iti willi providei ai positivei signali fori thei 

company'si financiali performance.i Betteri profiti growthi willi indicatei thati thei 

company'si financiali performancei isi gettingi better,i becausei profiti isi ai measurei ofi ai 

company'si performance.i Thei financiali reporti containsi ai summaryi ofi thei 

company'si financiali datai andi performancei resultsi fori onei year.i Thei financiali 

statementsi arei preparedi basedi oni thei interestsi ofi companyi managementi andi otheri 

partiesi whoi havei ani interesti ini thei company'si financiali data.i Thei financiali reporti 

producedi byi thei companyi isi ani informationi usedi ini assessingi thei company'si 

financiali performance.i Profiti isi ani indicatori ofi thei performancei ofi ai company,i 

becausei thei presentationi ofi thei informationi presentedi isi ani importanti focusi ofi 

financiali performance.i Investorsi willi seei thei company'si performancei fromi thei 

annuali financiali reportsi issuedi byi thei companyi basedi oni thei company'si financiali 

performancei andi operationali performance. 



 

 

Measuringi thei company'si financiali performancei isi ai referencei thati cani bei 

profitablei ori noti profitablei fori ai business.i Measurablei companyi performancei toi 

findi outi alli informationi isi neededi byi stakeholdersi andi otheri interestedi parties.i 

Companiesi thati havei achievedi theiri goalsi cani bei seeni fromi thei resultsi ofi theiri 

worki soi thati variousi effortsi willi bei madei toi achievei goodi performance.i Onei ofi thei 

thingsi donei byi thei companyi ini orderi toi achievei goodi performancei andi bei ablei toi 

continuei toi innovatei isi thati thei companyi effectivelyi developsi qualityi humani 

resources,i reliablei technology,i andi goodi relationshipsi withi customersi wherei thesei 

arei elementsi ofi IC. 

Withi thei managementi ofi ICi performancei asi ani addedi valuei ini thei company,i 

iti cani alsoi bei seeni asi ani effecti oni performance.i Thei measurei ofi businessi 

performancei ini thisi studyi isi seeni fromi thei company'si financiali performancei ini 

termsi ofi companyi profitabilityi andi companyi efficiency.i Profitabilityi isi alsoi relatedi 

toi effortsi toi maintaini thei survivali ofi ai companyi ini thei future.i Highi profitabilityi 

willi reflecti betteri financiali performance.i ICi usedi byi ai companyi toi maintaini andi 

increasei itsi profitability.i Efficiencyi isi alsoi relatedi toi effortsi toi maintaini thei lifei ofi 

ai company,i thisi cani bei seeni howi efficientlyi ai companyi managesi companyi assetsi 

soi thati iti cani bei saidi thati thei efficiencyi ofi thei companyi ini managingi assetsi isi 

relatedi toi ICi Highi efficiencyi willi reflecti betteri financiali performancei asi seeni fromi 

thei managementi ofi companyi assets. 

Currently,i intellectuali capitali isi onei ofi thei importanti issuesi thati isi veryi 

interestingi toi study,i variousi researchi resultsi showi inconsistenti resultsi (Chowdhuryi 

eti al.,i 2018),i especiallyi abouti ICi withi companyi performance.i Thei greateri thei 

intellectuali capital,i thei morei efficienti thei usei ofi capitali ini thei company.i Thei 

resultsi ofi researchi byi Fireri eti al.,i (2003)i foundi thati intellectuali capitali hasi ai 

positivei effecti oni companyi performance.i Likewise,i researchi conductedi byi Cheni eti 

al.,i (2005),i Chui eti al.,i (2011)i provedi thati intellectuali capitali hasi ai positivei effecti 

oni firmi performancei andi marketi value.i Komnenici &i Pokrajčić,i (2012)i whoi 

examinedi thei performancei ofi MNCsi ini Serbiai foundi thati therei wasi ai positivei 

relationshipi betweeni humani capitali andi alli financiali performancei indicatorsi usedi 

buti structurali capitali wasi onlyi positivelyi relatedi toi ROE,i whereasi basedi oni 

(Chowdhuryi eti al.,i 2018)i iti showsi thati ICi affectsi Thei productivityi outcomei ofi ai 



 

 

companyi andi ICi showsi littlei influencei oni thei company'si financiali profitabilityi 

basedi oni ROEi andi doesi noti showi ai significanti effecti oni ROA. 

Contraryi toi thisi study,i thei researchi ofi Solikhahi eti al.i (2010)i failedi toi provei 

thati ICi hadi ai positivei effecti oni thei marketi valuei ofi thei company.i Ini thei researchi ofi 

Chui eti al.,i (2011)i whichi examinedi thei effecti ofi ICi oni MBTV,i ROA,i ROE,i andi 

ATO,i iti showsi thati therei isi ai negativei relationshipi betweeni Humani Capitali 

indicatorsi andi alli financiali performancei indicators.i Researchi conductedi byi 

Achmadi Solechan,i (2017)i oni thei financiali performancei ofi companiesi ini Indonesiai 

foundi thati Humani Capitali hasi noi effecti oni EPSi andi hasi ai negativei effecti oni ROAi 

andi Tobins'qi andi structurali capitali alsoi hasi ai negativei effecti oni EPS,i ROA,i andi 

Tobins'Q. 

Thei inconsistenti researchi resultsi makei thei authorsi interestedi ini examiningi 

ICi mattersi andi provingi empiricallyi whetheri ICi hasi ai significanti effecti oni thei 

financiali performancei ofi textilei andi garmenti industryi companiesi listedi oni IDXi ini 

thei 2016-2019i period.i Thei reasoni thei authori chosei thei textilei andi garmenti industryi 

isi referringi toi previousi research,i namelyi researchi byi Chowdhuryi eti al.,i (2018)i 

whichi examinedi textilei companiesi ini Bangladeshi andi ini Indonesiai thei textilei andi 

garmenti industryi isi ai nationali priorityi thati isi stilli prospectivei toi bei developed.i Thei 

Textilei andi Garmenti Industryi itselfi isi onei ofi thei contributorsi ini thei non-oili andi gasi 

processingi industryi toi thei contributioni ofi Indonesia'si Grossi Domestici Product.i 

Basedi oni datai obtainedi fromi thei Centrali Statisticsi Agency,i thei developmenti ofi thei 

Textilei andi Garmenti industryi hasi increasedi fromi 2016i toi 2019. 

  



 

 

 

Table 1.1 

Development of Textile and Garment Industry to GDP (In %) 

Type of 

industry 

2016 2017 2018 2019 

Non-oil and gas 

industry 

4.43 4.85 4.77 4.34 

Textile & 

Garment 

Industry 

-0.09 3.83 8.73 15.35 

Source: secondary data, processed 

 

In table 1.1 it can be seen the development of the textile industry and 

Garments from 2016-2019. With the appointment of the Textile and Garment 

industry as a pilot for industry 4.0 and since the establishment of the Free Flow 

agreement between ASEAN countries, which is a formidable challenge, it requires 

the textile and garment industry to improve human resource competence which is 

in line with IC so that the textile and garment industry can survive in the market. 

Because basically, IC affects the performance level of a company. According to 

(Ulum et al., 2008) the creation of intangible value should receive sufficient 

attention because it has a very large impact on the company's financial 

performance. If the company aims to increase profit revenue, then good service 

and relationships with customers are needed. IC is a unique resource that makes 

IC as the key for companies to create value-added companies and achieve the 

company's competitive advantage. Companies that have a competitive advantage 

can survive and compete with companies in a business environment. The indicator 

used in this assessment is the profitability of the company using the ratio of 

Return on Assets (ROA) and Return on Equity (ROE) and the efficiency of the 

company using the Asset Turnover (ATO) ratio in accordance with previous 

research conducted by Chowdhury et al., (2018).  

1.2 Problem Formulation 



 

 

Based on the background of the problems described above, the problem 

formulations to be examined does intellectual capital and its indicators affect the 

financial performance of textile and garment companies listed on the Indonesia 

Stock Exchange? 

1.3 Research Objectives 

The objectives of the research is to determine the effect of intellectual 

capital and its indicator on financial performance. 

1.4 Research Benefits 

The results of this study are expected to provide benefits to the author 

himself and various parties. First, the results of this study are expected to be 

material for consideration and input for textile and garment companies that are in 

an effort to improve financial performance and increase corporate value in the 

face of today's competitive era. With the research on the role of intellectual 

capital, it is hoped that companies in Indonesia will increasingly realize the 

importance of a good managerial role in managing every asset they have, 

including intangible assets. Second,this research can be used as material for 

further research in order to increase insight and knowledge about the influence of 

intellectual capital on financial performance and corporate market value. 

1.5 Writing Systematics 

This research consists of five chapters. First, Chapter 1 as Introduction that 

will describes background, problem formulation, research objectives, research 

utility and writing systematics. Second, Chapter 2 Literature Reviews, this chapter 

contains the theory used to approach the problem to be studied. Then also 

completed with studies that have been done previously by other researchers. In 

addition, theoretical studies also contain theoretical frameworks and hypotheses 

formulated to conduct research. 

  



 

 

Third, Chapter 3: Research Methodology,This section describes the methods 

used in research by providing an explanation of the variables in the study, 

population and sample, data collection sources and methods, and data analysis 

techniques. Fourth, Chapter 4: Research Results and Discussion This chapter will 

discuss the description of the research object, data analysis, interpretation of the 

results and arguments for the results obtained in accordance with the techniques 

used. And the last, Chapter 5: Closing that contains an explanation of the 

conclusions, limitations of the study, and suggestions from this study for 

interested parties. 

 


