DAFTAR PUSTAKA

Adam Watson, Diplomacy: The Dialogue between States. 2005. (Prancis: Routledge)

Anonymous. Historic Visit By Chinese President Xi Jinping Emphasises Strong Ties

With 10C. 2017.
https://www.olympic.org/news/historic-visit-by-chinese-president-xi-
jinping-emphasises-strong-ties-with-ioc

Anonymous. Pikniktoday.com. 11+ Tempat Wisata di Hangzhou (China) Paling
Direkomendasikan Dikunjungit}. , ..
https://www.pikniktoday.com/2019/12/tempat-wisata-di-hangzhou.html

Anonymous. The Place Brand Observer. 2018.
https://placebrandobserver.com/china-country-performance-brand-image-
reputation/

Bisnis.com. “Mengintip Persiapan Hangzhou, Kota Asian Games 2022” 2018.
http://sport.bisnis.com/read/20180902/59/834118/mengintip-persiapan-
hangzhou-kota-asian-games-2022

Chih-Hai Yang, Hui-Lin Lin, Chia-Chun Han. Analysis of international tourist
arrivals in China: The role of World Heritage Sites.Tourism Management
3L

Clara Aprilia Sukandar. Pensiun Dini, Harta Kekayaan Jack Ma Justru Meroket
Tanpa Henti. Warta Ekonomi.co.id. 2019.
https://www.wartaekonomi.co.id/read251041/pensiun-dini-harta-kekayaan-
jack-ma-justru-meroket-tanpa-henti

CNN Sport. http://edition.cnn.com/2010/SPORT/11/27/asian.games.final.day/

Dea Chadiza Syafina. Mengapa Tiongkok Jorjoran Bangun Infrastruktur?. Tirto.id.
2018. https://tirto.id/mengapa-Tiongkok-jorjoran-bangun-infrastruktur-c6Hb

Fan Hong, Pung Wu dan Huang Xiong. Beijing Ambitions: An Analysis of the
Chinese Elite Sports System and its Olympic Strategy for the 2008 Olympic
Games. The International Journal of the History of Sport Vol. 22, No. 4, July
2005, 510 - 529

Fan. Ying. Branding the nation: Towards a better understanding. 2010. Macmillan
Publishers. Vol. 6. Hal 101.

78


https://www.wartaekonomi.co.id/redaksi/clara_aprilia

Fiki Ariyanti. Mengenal Alibaba Grup, Kerajaan Bisnis Milik Jack Ma dari China.
cermati.com. 2018. https://www.cermati.com/artikel/mengenal-alibaba-grup-
kerajaan-bisnis-milik-jack-ma-dari-china

Gilang Akbar Prambat. Asian Games 1990, Ketika Tiongkok Terlalu Perkasa (1).
2018.
https://www.republika.co.id/berita/asian-
games/sejarah/18/03/29/p5wh8v438-asian-games-1990-ketika-Tiongkok-
terlalu-perkasa-1

Grix, Jonathan and Barrie Houlihan. Sports Mega-Events as Part of a Nation’s Soft
Power Strategy: The Cases of Germany (2006) and the UK (2012)

Hangzhou to Host 19th Asian Games in 2022” 2015.

Hiba Khodr. 2012. Exploring the driving factors behind the event strategy in Qatar:
A case study of the 15" Asian Games. International Journal of Event and
Festival Management Vol. 3 No. 1, 2012 pp. 81-100

Hooghe, Inggrid. 2015. Tiongkok'’s Diplomacy. Volume 10. Chapter 6 Proactive
Public Diplomacy: Events The Beijing Olympic Games and the Shanghai
World Expo. Hal 221-224
http://ocasia.org/Game/GameDetailsByGamelD?q=BrMykyrn1530p/vsnX+Z
8vINguoh97VGtnRABXESGMU=

John W. Creswell, Research Design: Qualitative, Quantitative and Mixed Methods
Approaches, Third Edition. SAGE publication, Inc. 20009.

Kelvin Tan. Alibaba become official partner Hangzhou 2022. Sport Business. 2019.
https://www.sportbusiness.com/news/alibaba-becomes-official-partner-of-
hangzhou-2022/

Koentjaraningrat, Metode-Metode Penelitian Masyarakat, Gramedia, Jakarta, 1997.
Hal 64.

Kumparan.  “Memperkenalkan ~ Logo  Asian  Games  2022”.  2018.
https://kumparan.com/@kumparansport/memperkenalkan-logo-asian-games-
2022-1533582530265420636

Launch of the Mascot of 19" Asian Games Hangzhou 2022.
https://www.hangzhou2022.cn/ztzl/jxwfb/

Lee, Annisa Lai. 2010. Did the Olympics help the nation branding of China ?
Comparing public perception of China with the Olympics before and after
the 2008 Beijing Olympics in Hong Kong. Vol. 6, 3, 207-227 2010
Macmillan Publishers Ltd

79



Linda. Meningkatnya Power China Di Indonesia Melalui Soft Power (Studi Kasus:
Chinese Bridge Competition). Thesis Universitas Indonesia. 2010.
http://lib.ui.ac.id/file?file=digital/135760-T%2028000-
Meningkatnya%?20power-Tinjauan%20literatur.pdf

Longman, Jere. 2001. Olympics, Beijing Win Bid for 2008 Olympic Games. The
New York Times. https://www.nytimes.com/2001/07/14/sports/olympics-
beijing-wins-bid-for-2008-olympic-games.htmi

Ma Zhenhuan and Zhou Wenting. “Hangzhou to Bolster Educational Brand Image”.
http://global.chinadaily.com.cn/a/201907/27/WS5d3bce92a310d830564014e
0.html

Mark Leonard. Diplomacy by ‘Other Means. London!: The Foreign Policy Centre.
2002. Hal 8

Melissen, J. Public Diplomacy Between Theory and Practice. In : J. Noya (ed). The
Present and Future of Public Diplomacy : A European Perspective.
California : Rand Corporation. 2006. Pp 43

Mohtar Masoed, Iimu Hubungan Internasional: Disiplin dan Metodologi, LP3ES,
Jakarta, 1990. Hal 35-39

Moleong, Lexy J. Metodologi Penelitian Kualitatif, P.T. Remaja Rosdakarya,
Bandung, 2000. Hal 8.

MSN.  “Mengenal  Hangzhou, Kota  Penyelenggara = Asian  Games
2022 .2018.https://www.msn.com/id-id/travel/ideperjalanan/mengenal-
hangzhou-kota-penyelenggara-asian-games-2022/ar-BBMITv8

Murrow, E. Introduction : Why public Diplomacy ? The Foreign Policy centre. 2002.
Hal 1.

Nuri Widiastuti Veronica, “Rivalitas China dan Jepang Dalam Institusi Regional Asia
Timur” Globab Vol. 16 no. 1 global.ir.fisip.ui.ac.id

Olympic  Council of Asia. “Hangzhou 2022 Asian Games” 2019.
www.hangzhou2022 Perkembangan Perekonomian Indonesia dan Dunia
Triwulan 111 Tahun 2015. Bappenas.

Prestya, Irawan. Penelitian Kualitatif dan Kuantitatif untuk IHmu-ilmu Sosial,
(Jakarta: Departemen FISIP Ul, 2006). Hal 50-51

Preuss, H., & Alfs, C. (2011). Signaling through the 2008 Beijing Olympics—Using

Mega Sport Events to Change the Perception and Image of the Host.
European Sport Management Quarterly, 11(1), 57

80



Ross. D, Stephen. Developing Sports Tourism. 2001. National Laboratory for
Tourism and e-Commerce, Universitas Illionis at Urbana-Champaign

Shan Weli, “Chinese Nationalism: National Pride and Atitudes Toward Others”. East
Asian Policy 05(04) 31-42. Monash University. www.worldscientific.com

Simon Anholt. “Nations-Brands of the twenty-first Century”. Journal of Brand
Management. VVol. 5 : No. 6. 1998. Pp 395-406.

Simon Anholt. Competitive Identity. Basingstoke : Palgrave Macmillan. 2007. Hal
32.

Sudakov, Dimitry. 2008. Prafda.ru. Beijing Olympics to cost China 44 billion dollars.
http://www.pravdareport:com/sports/106003-beijing_olympics/

Sujian Guo. 2007. China's "Peaceful Rise" in the 21st Century: Domestic and
International Conditions. The China’s Jurnal. Hal 228-230.

The 19th  Asian Games Hangzhou 2022  Organizing  Committee
http://www.hangzhou2022.cn/2022yyhEn/asiangamesencyclopedia/history/

Vina A. Muliana. Terkuak, Ini Rahasia China Jadi Nefara Maju di Dunia. Liputa6.
2017. https://www.liputan6.com/bisnis/read/3191579/terkuak-ini-rahasia-
china-bisa-jadi-negara-maju-di-dunia

Wang, J. Public Diplomacy and Global business. The Journal of Business Strategy.
Vol. 27. Iss (3). 2006. Hal 49-58,

Wang. Jian. Soft Power in Tiongkok Public Diplomacy through
Communication.2011. Chapter 7 National Image Management Begins at
Home: Imagining the New Olympic Citizen. Halaman 117-123

Woo Yee. “Nation Brand : What'is being branded?”. Journal of Vacation Marketing.
2006. VVol. 12 : No. 1. Hal 5-14.

www.hangzhou2022.cn

Yan, “Digital transformation improves China's urban governance”. Xinhuanet.
http://www.xinhuanet.com/english/2019-12/21/c_138648906.

Zhang, Li, and Zhao, Simon Xiaobin. 2009. City branding and the Olympic effect: A
case study of Beijing. https://www.journals.elsevier.com/cities

Zulfikar, Lintar Satrya. 2018. Asian Games 2010: Bukti Kekuatan Ekonomi Tiongkok.
Republika. https://republika.co.id/berita/p6cf50438/asian-games-2010-bukti-
kekuatan-ekonomi-Tiongko

81



