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Generasi
merespon segala pérmasalahan re but terhindar dari resiko triad
KRR (Kesehatan I Ré sangat di butuhkan dalam
mempromosikan sesuatu bai : dia merupakan salah satu
komponen yang paling berpen ; Sk Jiatan promosi tersebut.
Penelitian “Ini media promosi yang

digunakan perwa‘k A 3arat melalui program GenRe,
mengetahui analisis : atan strategi komunikasi yang
digunakan perwa i ‘promosi program
ghengan pendekatan
asi,  wawancara dan
dokumentasi, kemudian diolah-melalUf*analisis dz ang terdiri-dari pengumpulan
data, reduksi data, ‘ubnyajian_data dan ~penarikan Kk simpulan. Penelitian ini
menggunakan model* komunikasi 'Bfa&dbck’dé-ngan tujlﬁl komponen komunikasi
yaitu komunikator, pesan, media, komunikan, situasi, tujuan, dan efek.

Hasil penelitian ini menunjukan bahwa perwakilan BKKBN Provinsi
Sumatera Barat menggunakan media lokal untuk mempromosikan program GenRe.
Media tersebut adalah Above the Line (ATL), seperti koran, televisi dan radio; Bellow
the Line (BTL) seperti media luar ruang, dan New Media. Namun penggunaan new
media sangat minim, tidak terlalu memanfaatkan sosial media yang ada. Selain itu
perwakilan BKKBN Provinsi Sumatera Barat juga menetapkan strategi media dan
strategi pesan dalam kegiatan promosi program ini.
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3 In response to all the
problems of adol'p : risk of KRR triad.
Promotional activities are hi DI ngMsomething — service and
things. , the media is one of t to the success of such
promotional activities.
This stud
representatives oﬁ/
Planning), know
communication stra

paign that used BKKBN
afprogram GenRe (Generation
gmmunication  analysis
atera Province in
Fesearch is qualitative
method with descriptive.approach: oservation, interviews and
documentation, etc after that data anatysis', that consists ‘of data collection, data
reduction, data presen't@'tibn, and QéncIUSion.-This: study Gg_es a model of Braddock
communication with the'seven components in-it that communicator communications,
messaging, media, communicant, situation, goals; and effects.

These results indicate that the BKKBN representatives of West Sumatera
province using local media in West Sumatera to promote the program GenRe. The
media is Above the Line (ATL), such as newspapers, television and radio; Bellow the
Line (BTL) as outdoor media, and New Media. However, the use of new media is very
minimal, not too take advantage of social media. Besides representatives BKKBN
West Sumatra province also establish how the media strategy and message strategy
in promotional activities of this program.
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