
 

 

BIBLIOGRAPHY 
 

Ari, Y. S. E. P. (2019). Illocutionary Acts in The Context of Persuasion Used in Zakir  
Naik’s Speech. State Islamic University of Sunan Ampel Surabaya. Retrieved fro
m http://digilib.uinsby.ac.id/30137/ 

 
Aristotle. (2008). The Art of Rhetoric (W. Rhys Roberts, Trans). (Original work on 350 

BCE). Retrieved on November 4, 2019, from http://www.wendelberger.com/downl 
oads/Aristotle_Rethoric.pdf 
 

Beebe, S. A., & Beebe, S. J. (2013). Public speaking handbook (4th ed.). Boston: 
Pearson. 

 
Bryman, A. (2012). Social Research Methods 4th edition. Oxford, United Kingdom: 

Oxford University Press. 
 
Byantara, P. A. (n.d.). A Pragmatic Analysis of Persuasive Expressions of Advertisemen

t of The Jakarta Post February 10-16 2014. Retrieved May 15, 2019, from 
http://eprints.ums.ac.id/31775/11/PUBLICATION_PAPER.pdf 

 
Cook, Guy. (1983). The Discourse Of Advertisement. London: Routledge.  
 
Darweesh, A. D., & Mehdi, M. K. (2019). Persuasive Strategies in Hillary Clinton’s Pr

esidential Campaign Speeches. Education and Linguistics Research, 5(2), 75. DOI
:10.5296/elr.v5i2.15489 

 
Delin, J. (2000). The language of everyday life: An introduction. London,United 

Kingdom: Sage Publications. 
 
Goddard, A. (1998). The language of advertising. New York, NY: Routledge. 
 
Halmari, H., & Virtanen, T. (2005). Persuasion across genres: A linguistic approach. 

Amsterdam: John Benjamins Pub. 
 
Johannessen, K. S., Aas, T. V., Balteiro, B., Meldere, I., Krasnovs, A., & Cardoso, R. M. 

C. (2010). The language of advertising: Powerful, innovative and environmental. 
https://pdfs.semanticscholar.org/b4b1/fbc3db801d154f2411eb74898d96acd9b612.
pdf. 

 
Johnstone, B. (1989). International and Intercultural Communication Annual XIII (S. 

Ting-Toomey & F. Korzenny, Eds.). Language, Communication, and Culture: 
Current Directions. 

 
Johnstone, B. (2008). Discourse Analysis (2nd ed.). Oxford, UK: Blackwell Publishing. 
 



 

 

Keraf, G. (2000). Argumentasi dan Narasi. Jakarta, Indonesia: Gramedia. 
 
Larson, C. U. (1986). Persuasion: reception and responsibility (4th ed., International ed

.). Australia; United Kingdom: Wadsworth / Cengage Learning.  
 
Larson, C. U. (2009). Persuasion: Reception and responsibility. Boston, Massachusetts: 

Wadsworth Publications. 
 
Mills, A. J., Durepos, G., & Wiebe, E. (2010). Encyclopedia of case study research. 

Thousand Oaks, CA, United States: SAGE Publications. 
 
Neuman, W. L. (1997). 13/ Qualitative Research Design. In Social research methods (3. 

ed.): Qualitative and quantitative approaches (3rd ed., pp. 327-441). Needham 
Heights, Massachusetts: Allyn & Bacon. 

 
Rahayu, Y. (2016). Persuasive Utterances in Political Discourse (A Case Study of May

or and Vice Mayor Election Campaign 2015 in Medan). Retrieved from http://digi
lib.unimed.ac.id/9772/ 

 
Ratnajuwita_S96. (2016, October 3). Definition advertisement and advertising from the 

expert.Retrieved October 28, 2019, from http://ratnajuwitasafitri.blogspot.com/20
16/10/the-following-is-some-sense-of.html. 

 
Sholihah, R. A. (2016). The Persuasive Utterances Used by Barack Obama in His Politi

cal Campaign Speeches. State Islamic University of Sunan Ampel Surabaya.  Retr
ieved from http://digilib.uinsby.ac.id/12995/ 

 
Schmidt, R, & Kess,J.F.(1986). Television Advertising and Televangelism. Pragmatics 

& Beyond. DOI:10.1075/pb.vii.5 
 
The Jakarta Post. (2019, January 11). Indonesia Wins Reisgraag Award for Best Touris

m Destination. Retrieved from https://www.thejakartapost.com/travel/2019/01/11/
indonesia-wins-reisgraag-award-for-best-tourism-destination.html 

 
The YouTube Team, M. (2006, January 9). YouTube on the Rise. Official YouTube Blog. 

https://youtube.googleblog.com/2006/01/. 
 
Wonderful Indonesia Video Wins Top Grand Prix Award at International Tourism Film 

Festival. (2019, September 12). Retrieved November 6, 2019, from https://www.i
ndonesia.travel/gb/en/news/wonderful-indonesia-video-wins-top-grand-prix-
award-at-international-tourism-film-festival. 

 
 
 


