DAFTAR PUSTAKA

Albari. (2020). The influence of Product Price on Consumers’ Purchasing
Decisions. Review of Integrative Business and Economics Research,
Vol.7. Supplementary Issue 2.

Adnan,A.,Ahmad,Asad, & Khan,Moh.N.(2017).”Examining the role of Consumer
lifestyles on  Ecological behavior among  young Indian
consumers.International  Journal. http://doi.org/10.1108/YC-05-2017-
00699.

[Ness._.and.

Boka, Ryalest M,B, dkk (2019) Effect Store Layout and Interior Display on
Customer  Purchasing Decision at Multimart Tomohon.Jurnal
EMBA.Vol.7.No.4

Dessyana, Cindy Juwita. (2013). Store Atmosphere Pengaruhnya Terhadap

Keputusan Pembelian Konsumen Di Texas Chicken Multimart 11 Manado.
Jurnal EMBA, Vol. 1, No. 3. Hal.844-852.

Du, Zhili, & Lin, Bogiang. (2017). How oil price changes affect car use and
purchase decisions? Survey evidence from Chinese cities. Journal
Homepage.

Diawan, Satya Nizar,dkk. (2016). The Influence of Store Atmosphere on Purchase

114



Decision and It’s Impact on Customer’s Satisfaction. Jurnal Administrasi
Bisnis (JAB)/Vol. 30. No. 1.

Djatmiko, Tjahjono, & Pradana, Reza. (2016). Brand Image and Product Price;

Its Impact for Samsung Smartphone Purchasing Decision. Procedia Social
and Behavioral Sciences. 219,221-227.

Francioni, B., Savelli, El., dan Cioppi, M.,. (2018). Store Satisfaction and Store
Loyalty: The Moderating Role Of Store Atmosphere.Journal of Retailing
and Consumer Services.43,333-341.

Ghozali, I. (2008). Structural Equation Model. Metode Alternatif dengan Partial

o=..o erp .;

Ghozali, 1. (2012). Konsep,Teknik, dan Aplikasi SmartPLS 2.0\

Least Square. Semara

as Diponegoro.

3. Badan

Penerbiti Universitas Dipong

AA“
Ghozali, 1. (2014). Struct f-‘bm‘;ﬂ. Alternatif dengan Partial
Lonl. Lo
Least Square (edis in Penerb iversitas Diponegoro.

~ NN

Hair, Joseph F.Jr et.al. (2 h ed). Pearson
Educatign Limited.Harl

Hanaysha,Jalal Rajeh. (2018) K V\i: n of the factors affecting consumer’s
purchase | decision the etail ymarket.An International
Journal. Mo N .7-23“

Handika,Made.R. 3 nis Kuliner

Menggun luencer le edia’  Sosial . Instagram.Jurnal

Behavior of Consumers in Supermarket. International Journal of Business
and Social Science, Vol, 11.No.5

Jamaludin, A.,Arifin,Z.,Hidayat,K. (2015). Pengaruh Promosi Online dan Persepsi
Hargaterhadap Keputusan Pembelian (Survei pada pelanggan Aryka Shop
di Kota Malang). Jurnal Administrasi Bisnis,VVol.21.No.1

Juliantil, Ni Luh dkk. (2014). Pengaruh Suasana Toko (Store Atmosphere)
Terhadap Minat Beli Konsumen Pada Toserba Nusa Permai di Kecamatan
Nusa Penida.Vol.4.No.1

Katarika, Dita M., & Syahputra. (2017). Pengaruh Store Atmosphere

115



Terhadap Keputusan Pembelian pada Coffee Shop di Bandung. Jurnal
Ecodomica, VVol.1 No.2

Kent,A..& Petermans,Ann.(2017).Retail Design ; Theoricital Perspective.
Electronic books.pp,31-48)

Kotler, Philip. And Kevin L. Keller. (2016). Marketing Management. 15™
edition. United States: Pearson Education.

Kotler, Philip and Gary Amstrong. (2016). Prinsip-Prinsip Pemasaran. 13th
Edition, Jilid 1. Jakarta :Erlangga.

Lanlan, Kafia Ayadi. (2016). Exploring children’s responses to store atmosphere.

on Impul_( : g Beha D'J HrOpE ) \rkerting, Vol. 47
A - 1Y v N . ,‘5"

Issue 10}P.\ﬁﬂ&mgﬁﬁ/

Paila, Jeremia A.,dkk. (2018). “Pengaruh Suasana Toko Terhadap Minat Beli

Konsumen Pada UD.Sinar Anugrah Pratama Manado”. Jurnal

Administrasi Bisnis Vol.6 No.1

Rajbhandari,K.& Intravisit,A.,Ph.D.(n,d).ldentification of Impact of Atmospheric
Attributes upon Buying Intention of Customers in Bhat Bhateni
Supermarket in Nepal.

Rizki,Riri.N & Wardhana,Aditya.(2016).”Pengaruh Store Atmosphere terhadap
Minat Beli Konsumen pada Cafe Bene Bandung”.E-Proceeding of

Management:VVol.3.No.2

116



Santoso, Imam. (2016). “Peran Kualitas Produk dan Layanan, Harga dan
AtmosferRumah Makan Cepat Saji terhadap Keputusan Pembelian dan
Kepuasan Konsumen”. Jurnal Manajemen Teknologi, 15(1),94-109

Shamer,R.(2015).”Store Image and its impact on consumer behavior . EIk Asia
Pasific Journal of Marketing and Retail Management,\ol.7.N0.2,pp.1-27.

Sugiyono. (2016). Metodologi Penelitian Kuantitatif, Kualitatif, dan

R&D.Bandung: CV Alfabeta.

Sugiyono. (2013).Metodologi Penelitian Bisni. Bandung: CV Alfabeta.

Sunyoto, Danang. 2016. Metodologi Penelitian Akuntansi. Bandung: PT Refika
Aditama.

\VERSITAS ANDATL_,

Sekaran,U., & Bougie,R Research Methods for-Blsiness: A Skill Building

Approac _‘.(J.Wiley & on Seventh Ed).C chester, West
Sussex,United King '

Venessa, Ike dan Arifin, 2 ‘ ek (Brand Image) dan
Harga terhadap Jurnal Administrasi
Bisnis.\ol.51.No.

Vrecoupoulos, Adam P. (2010)“ e Atmosphere Customization
in Electronic Retailing ournal of Retail} & Distribution

Managernent, Vol.38 Iss 7 pp

Wahyu,Wijaya D.;A 0ffOnline Store
Atmosph‘lq 2 chase Decision.
RJOAS, 4(64).D0 %‘J_@ ,

Wibowo,Setyo. Mﬂm .l s _ﬂ@%m dan Harga

Terhadap Keputusan Pembelian Sabun Lux (Survei Pada Pengunjung

Mega  Bekasi Hypermall).Jurnal Riset  Manajemen  Sains
Indonesia(JRMSI).Vol.3.No.1.

Yudiatantri,A. & Nora,L.(2019).The Effect of Store Atmosphere and Packaging
Design toward Impulsive Buying with Shopping Lifestyle As a
Moderating Variable at Carrefour in Jakarta. International Conference on

Economics,Management,and Accounting.Vol.2019

117


https://doi.org/10.18551/rjoas

