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ABSTRACT

The study was made with the purpose of identifying the influence of employer atiractiveness on corporate
reputation and students” intention to apply for a job as well as using corporate reputation as the mediator between
umhyermaﬂm mbmfu'apbtl"l‘ﬂutmmmyshgﬂy

of competitive advantage of differentiation that the and develop in order to sustain in the
dynamic business world. Furthermore, compa ng industry need to deal with the war
customer. Electronic questionnaires were { e Faculty of Economics in Andalas
University. The study used probability sa mplngasthcmlmg
198 respondents who participated in th vencss with the five dimensions of
interest value, social value, economic valse, ¢ pment valu lication value is positive and significantly
corporate reputation did not mediate the relationship between employer attractiveness and students” intention to
apply for a job.
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