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ABSTRAK

Penelitian ini bertujuan untuk mendeskripsikan peran SM Entertainment selaku
aktor privat (non-negara) dalam diplomasi publik Korea Selatan melalui strateginya yang
dinamakan New Culture Technology (NCT). Diplomasi publik merupakan kunci utama
dari soft power yang sering digunakan oleh pemerintah berbagai negara di dunia,
termasuk Korea Selatan, dalam upaya mencapai kepentingan negaranya dengan
memanfaatkan budaya dan aktor swasta. Aktor swasta ini kemudian memberikan
kontribusi positif terhadap diserapnya budaya Korea Selatan dengan cepat secara global
melalui Korean wave. Penelitian ini berupaya untuk memberikan kontribusi dengan
menganalisis strategi perusahaa ang disebut dengan NCT dan

hubungannya dengan-diplo aﬁwﬂk

corporate diplomacy. elitian i rupakan penelitian

kualltatlf melalui tas-aktivitas yang
kecocokan aktivitas ini dengan

corporate diplomaty. i ahwe | Entertainment dalam
diplomasi publik K an berbagai kegi perusahaan dengan
aplikasi strategi (NCT) aktivitas diplomasi




ABSTRACT

This research aims to describes the role of SM Entertainment as a private (non-
state) actor in South Korea public diplomacy using the coporate’s strategy called New
Culture Technology (NCT). Public diplomacy is the main key of soft power often used by
the governments of many country, including South Korea, as the effort to achieve their
national interest using the power of culture and private actor. This actor then made a
positive contribution to the rapid absorption of South Korean culture globally through
the Korean wave. This research try to give a contribution by analyzing the corporate
strategy of SM Entertainment, knowns as NCT, and it’s relations with the public
diplomacy carried out by the South Korean Government, using the concept of corporate
diplomacy. This research is a-quati 2 ive researcl ich_done through literature study
by analyzing SM Eftertainmrent \s\activy 'Eﬁ%ﬁ%&j se activities match
the aspect of corporate diplomacy. This researh found that-SM Entértainment’s role in
South Korean public diplomacy is through orporate activities with the application
of New Culture Technology ( diplomacy activities, foreign
investment, brandihg (place/s d products development, and
the implementation of Corpo
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