
 

 

DAFTAR PUSTAKA 

Abd Rahman, A., Asrarhaghighi, E., & Ab Rahman, S. (2015). Consumers and 

halal cosmetic products: Knowledges, Religiosity, Attitudes and 

Purchase intention. Journal of Islamic Marketing, 6(1), 148–163. 

Alam, S. S. (n.d.). (2011). Applying the Theory of Planned Behavior ( TPB ) in 

halal food purchasing. International Journal of Commerce and 

Management, 21,8-20. 

Ali, M. (2016). Konsep Makanan Halal dalam Tinjauan Syariah dan Tanggung 

Jawab Produk Atas Produsen Industri Halal. AHKAM : Jurnal Ilmu 

Syariah, 16(2), 291–306. 

Briliana, V., & Mursito, N. (2017). Exploring antecedents and consequences of 

Indonesian Muslim youths’ attitude towards halal cosmetic products: A 

case study in Jakarta. Asia Pacific Management Review. Jurnal Asia 

Pacific Management, 4, 176–184. 

Bashir, A. M., Bayat, A., Olutuase, S. O., & Ariff, Z. (2018). Factors affecting 

consumers ’ intention towards purchasing halal food in South Africa : a 

structural equation modelling. Journal of Food Products Marketing, 

00(00), 1–23. 

Bashir, A. M. (2019). Applying the Institutional Theory at the Level of Halal 

Consumers : The Case of Cape Town in South Africa Applying the 

Institutional Theory at the Level of Halal Consumers : The Case of Cape 

Town in South Africa. Journal of Food Products Marketing, 0(0), 1–22.  

Badan Pelayanan Perizinan Terpadu dan Penanaman Modal Kota Bukittinggi 

(2019). Data Industri Kecil dan Menengah Tahun 2018. 

Badan Pelayanan Perizinan Terpadu dan Penanaman Modal Kota Bukittinggi 

(2019). Data Industri yang Sudah Difasilitasi Sertifikat Label Halal 

Tahun 2018. 

Girindra & Aisjah. (2008). Dari sertifikasi menuju labelisasi halal: LPPOM MUI. 

Jakarta, Pustaka Jurnal Halal. 

Hussain, I., Rahman, S., Zaheer, A., & Saleem, S. (2016). Integrating Factors 

Influencing Consumers ’ Halal Products Purchase : Application of 

Theory of Reasoned Action. Journal of International Food & 

Agribusiness Marketing, 4438, 0–24. 



 

 

Hair Jr, Joseph, F., Black, Wiliam C., Babin, Barry J., Anderson, & Rolph E. 

Multi Variate Data Analysis. Pearson, 2010. 

Jr, J. F. H., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2013). A Primer On 

Partial Least Squares Structural Equation Modeling (PLS-SEM). 

Jr, J. F. H, Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM). 

Ghazali, I. (1991). Halal dan Haram Menurut Syariat Islam. (S.Idrus Alkaf, 

Penerjemah). Bandung: Husaini Bandung 

Kotler, Philip & Kevin Lane Keller. (2009). Manajemen Pemasaran. Jakarta: PT. 

Indeks. 

LPPOM-MUI, Panduan Jaminan Halal (2019). 

Maichum, K., Parichatnon, S., & Peng, K. (2017). The Influence of Attitude , 

Knowledge and Quality on Purchase Intention towards Halal Food : A 

Case Study of Young Non-Muslim Consumers in Thailand. International 

Journal of Management & Social Sciences, 06, 354–364. 

Mukhlis, Tarigan. Y. (2019). Kota Bukittinggi Dalam Angka 2019. Bukittinggi : 

Badan Pusat Statistik Kota Bukittinggi, 2019. 

Nurhayati. T., Hendar H. (2019). Personal intrinsic religiusitas and product 

knowledge on halal product purchase intention Role of halal product 

awareness. Journal of Islamic Marketing, 1759-0833. 

Peraturan Pemerintah Nomor 69 Tahun 1999 tentang Label dan Iklan Pangan. 

Riptino, S., Setyawati. A., H. (2019). Does Islamic religiusitas Influence Female 

Muslim Fashion Trend Purchase Intention ? An Extended of Theory of 

Planned Behavior. Journal of Islamic Marketing, 12(1), 12-29. 

Rochmanto. B., & Widiyanto. I. (2015). Pengaruh pengetahuan Produk dan 

Norma Religius Terhadap sikap Konsumen Dalam Niat Mengkonsumsi 

Produk Makanan Dan Minuman Halal (Studi Kasus di Kota Semarang). 

Journal Of Management, 4, 2337-3792. 

Rois Mahfud. (2010). Al-Islam Pendidikan Agama Islam. Jakarta: Erlangga. 

Syukur, M., & Nimsai, S. (2018). Factors Influencing the Purchase Intention of 

Halal Packaged Food in Thailand. Journal of Islamic Marketing, 7(4). 

Sekaran, (2017). Metode Penelitian Bisnis. Jakarta: Salemba Empat. 



 

 

Sekaran, U., & Bougie, R.(2016). Research Methods For Bussines: Edisi Ketujuh. 

United Kingdom : Jhon  Wiley & Sons. 

Shiddieqy, T. (2005). Pedoman Zakat. Semarang: PT. Pustaka Rizki Putra. 

Sosianika, A., & Alty, F. (2020). Uncovering Indonesian Millennial ’ s Halal 

Food Purchase Intention : Halal Value and Halal Logo as the 

Antecedents. Journal of Food Products Marketing, 2 (1), 31–45. 

Widyanto, H. A., & Irfanur, M. K. (2019). Faith-Based Marketing : Antecedents 

of Purchase Intention for Halal-Certified Personal Care Products. Journal 

of Food Products Marketin, 3(2), 421–430. 

Yener, D. (2014). That Affect the sikap of Consumers Toward Halal-Certified 

Products in Turkey. Journal of Food Products Marketing Factors, 37–

41. 

Zakaria, Z., Majid, M. D. A., Ahmad, Z., Jusoh, Z., & Zakaria, N. Z. (2017). 

Inffluence Of Halal Certification On Custumers’ Purchase Intention. 

Journal of Fundamental and Applied Sciences, 9, 772-787. 

Maswahid. (2016). Dua Belas Karakteristik Unik Konsumen Indonesia. diakses 

pada 3 Maret 2018 

Peter, J.Paul & Jerry C. Olson.(1999). Consumer Behavior Perilaku Konsumen 

dan Strategi Pemasaran. Diterjemakan oleh Damos Sihombing,M.B.A 

dan Peter Remy Yossi Pasla,M.B.A.Edisi 4.Jakarta: Erlangga. 

BukittinggiKota.bps.go.id di akses pada 16 Oktober 2019 

 

BukittinggiKota.go.id di akses pada 16 Oktober 2019 

 

Demografi.bps.go.ig di akses pada 16 Oktober 2019 

 

Databoks.kata.co.id di akses pada 26 November 2019 

 

Halalmui.com di akses pada 3 Februari 2019 

 

Kbbi.web.id di akses pada 15 September 2019 

 

Kemenpar.go.id  di akses pada 1 Januari 2019 

 

Undang-Undang Nomor 33 Tahun 2014 Tentang Jaminan Makanan Halal. 2014. 

 

Wikipedia.com di akses pada 1 Januari 2019. 

https://kemenpar.go.id/2019

