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ABSTRACT

The research is to investigate the effects of brand image and brand trust on customer loyalty with customer
satisfaction as intervening variable on students of Andalas University who Samsung smartphone as
telecommunication tools. Total sample of this research is 125 respondents and distributed through the
questionnaire. The sampling technique of this research is probability sampling with proportioned stratified
sampling. The data was processed by using SPSS 16.0, PLS 3.0 and Ms.Excel. The result of this research
is showed that brand image and customer satisfaction directly has significant effect on customer loyalty,
but brand trust has no significant effect on customer loyalty.

Keywords: Brand Image, Brand Trust, Customer Satisfaction, Customer Loyalty

This thesis already examine and passed on January, 9t 2020. This abstract already approved by supervisor
and examiners :

Signature lﬁ#; L (/A?Ibﬂ) q %

Name Asmi Abbas, #E MM | DR Yuhjﬁen“n Yenita, SE, %mc izal. SE, ME. PhD
5 oW Uy T
Acknowledgement, ( el R
Head of Management Department (=

Dr.Verinita. SE. M.Si
NIP.197208262003122004

Alumnus has already registered at faculty/university and gets alumnus number :
Staff of Faculty/University

Alumni’s Number at Faculty Name Signature

Alumni’s Number at University Name Signature




