
INFLUENCE OF RADIO ADVERTISEMENT 

CHARACTERISTICS ON BRAND AWARENESS OF 

ADVERTISED PRODUCTS WITH AUDIENCES VIEW ON 

ADVERTISEMENT AS MEDIATING VARIABLE 

 
THESIS 

This thesis is submitted as part of the requirement for a bachelor degree in 
Management Department- Faculty of Economics 

 

 

 
Submitted by: 

Ramadinda Risti 
1510524011 

 

Supervisor: 
Dr. Ma’ruf, SE., M.Bus 

 

 

 

 

 

BACHELOR DEGREE INTERNATIONAL MANAGEMENT 

FACULTY OF ECONOMICS 

ANDALAS UNIVERSITY 

PADANG 

2019 



	
  



	
  


