DAFTAR PUSTAKA

Angga, Hidayah, Wasil. 2018. Pengaruh store atmosphere terhadap impulse buying
pada bisnis ritel. Journal FEB UNMUL

Anwar, Darma, dan Fahmid. 2016. Preferences And Satisfaction Of Rice Consumer
Analysis(Case Study in City of Makassar, Province of South Sulawesi). 23-
Nov-2016 Pubmas. Sosial Ekonomi Pertanian. Universitas Hasanuddin.
Makassar

Berman, Barry and Juel. R, Evans:2009. Retail:Management Strategic. New Jersey
Pearson Education -

Catalin dan Andreea. 2014. Brands as a mean of consumer self-expression and
desired personal lifestyle. Procedia - Social and Behavioral Sciences 109 (
2014) 103 - 107

Cherian dan Jacob. 2012. Green Marketing: A Study of Consumers’ Attitude
towards. Dapat di akses pada
http://dx.doi.org/10.1016/j,vaccine.2016.05.026

Dewi, Amelia Nungki Kusuma. 2016. “Willingness To Pay (WTP) Masyarakat DIY
Terhadap Obyek Wisata Kebun Raya Dan Kebun Binatang Gembira Loka”.
Skripsi. Universitas Muhammdiyah Yogyakarta. Yogyakarta

Environment Friendly Products. Asian Social Science; Vol. 8, No. 12; 2012

Fuentes. 2014. How green marketing works: Practices, materialities, and images.
Scandinavian Journal of Management. SCAMAN-921; No. of Pages 14

Gede Manik, Sri Suprapti.2018. Pengaruh Atmosfer Toko Dan Daya Tarik Promosi
Penjualan Terhadap Kepuasan Pelanggan Dan Niat Beli Ulang (Di Matahari
Mall Bali Galeria Kuta). E-Jurnal Ekonomi dan Bisnis Universitas Udayana
7.7 (2018): 1803-1834.

Geetha Mohan, Bharadhwaj Sivakumaran, Piyush Sharma. 2013. "Impact of store
environment on impulse buying behavior”, European Journal of Marketing,
Vol. Husaini Usman. 2006:18147 Issue: 10, pp.1711-1732

Ghozali, Imam. (2012). Konsep, Teknik, dan Aplikasi SmartPLS 2.0 M3. Badan
Penerbit Universitas Diponegoro



Hair, J., Anderson, R., Tattham, R., & Black, W. (2010). Multivariate
DataAnalysis, 7th Edition. Uppersaddle River, New Jersey: Pearson
Education.

Harapan et al.,2016. Dengue vaccine acceptance and associated factors in
Indonesia:A  community-based cross-sectional survey in Aceh. Vaccine.

Hardiyani Puspita Sari dan Lilies Setiartiti. 2015. Willingness To Pay Perbaikan
Kualitas Pelayanan Kereta Api. Jurnal Ekonomi dan Studi Pembangunan
Volume 16, Nomor 2, Oktober 2015, him.200-209

Hayles. 2015. Environmentally sustainable interior design: A snapshot of current
supply of and demand for,green; sustainable or Fair Trade products for
interior - design \ practice.  International Journal of Sustainable Built
Environment 4 (2015) 100-108

Hyo Jung Chang, Ruoh-Nan Yan, Molly Eckman. 2014. "Moderating effects of
situational characteristics on impulse buying”, International Journal of
Retail & Distribution Management, VVol. 42 Issue: 4, pp.298-314

Irawan. 2018. Effect Of Trust, Convinience, Security And Quality Of Service On
Online Purchase Decision (Consumer Case Study In Tangerang Selatan
Area). Jurnal Ekonomi/Volume XXIII, No. 01, Maret 2018: 114-122

Jessica C. Moray, D.P.E. Saerang, T. Runtu. 2014. Penetapan Harga Jual. Jurnal
EMBA Vol.2 No.2 Juni 2014, Hal. 1272-1283

Kamal, M. 2014. Faktor-faktor yang Mempengaruhi Willingness to Pay Pengguna
Trans Jogja. Yogyakarta: Universitas Muhammadiyah Yogyakarta.

Kathy Ning Shen Mohamed Khalifa. 2012. "System design effects on online impulse
buying”; Internet Research

Kim dan Han. 2010. Intention to Pay Conventional-Hotel Prices at a Green Hotel
— a Modification of The Theory of Planned Behavioral. Journal of
Sustainable Tourism. Vol. 18, No. 8, November 2010, 997-1014

Kotler, Philip & Armstrong. 2012. Marketing Management 14th Edition New
Jersey: Pretice Hall.

Kotler, Philip & Gerry Armstrong. 2014. Principle Of Marketing, 15th edition. New
Jersey: Pearson Pretice Hall.

Kotler, Philip and Kevin Lane Keller. 2016. Marketing Management, 15th Edition
New Jersey: Pearson Pretice Hall, Inc.



Kotler, Philip and Kevin Lane Keller.1997. Manajemen Pemasaran. P.81
Kotler, Philip and Kevin Lane Keller.2005. Manajemen Pemasaran. P.307

Lalit M. Johri Kanokthip Sahasakmontri. 1998. "Green marketing of cosmetics and
toiletries in Thailand", Journal of Consumer Marketing, Vol. 15 Iss 3 pp.
265 - 281

Listyorini. 2012. Analisi Faktor-Faktor Gaya Hidup dan Pengaruhnya Terhadap
Pembelian Rumah Sehat Sederhana (Studi pada Pelanggan Perumahan
Puri Dinar Mas PT. Ajisaka di Semarang). Jurnal Administrasi Bisnis
Volume | Nomor 1 September 2012

Mark Scott Rosenbaum \Ipkin ‘Anthony Wong. 2015./"Green marketing programs
as strategic initiatives in hospitality",Journal of Services Marketing, Vol.
29 Iss 2 pp. Soekidjo. 2005:79

Namkung dan Jang. 2013. Effects of restaurant green practices on brand equity
formation: Do green practices really matter?. International Journal of
Hospitality Management 33 (2013) 85-95

Namkung. 2014. Are Consumers Willing to Pay More for Green practice at
Restaurant. Journal of Hospitality and Tourism Research. 201x, Vol. xx,
Month 2014, 1-28

Petry, J. F., Borges, Gustavo, R., & Aureliano-Silva, L. (2019). Hedonic effects on
coffee consumption in Brazil. Brazilian Journal of Marketing, 18(2), 77-
111

Porter, E. M. 1991. Michael E. Porter: on competition and strategy. New York: A
Harvard Business Review Paperback

Prashant Kumar. 2015! "Green-marketing innovations.in'small Indian firms", World
Journal of Entrepreneurship, Management and Sustainable Development,
Vol. 11 Iss 3 pp. 176 - 19022 Iss 4 pp. 396 — 425

Priambodo dan Najib. 2014. Analisis Kesediaan Membayar (Willingness to Pay)
Sayuran Organik dan Faktor-Faktor yang Mempengaruhinya. Jurnal
Manajemen dan Organisasi Vol V, No 1, April 2014

Ratih Pravita, dkk. 2013. Persepsi Konsumen terhadap Beras Organik dan
Anorganik di Tolo Satvika Boga Sanur Denpasar. Jurnal llmiah PS
Agribisnis Fakultas Pertanian, Universitas Udayana. E-Jurnal Agribisnis
dan Agrowisata, ISSN;2301-6523 Vol.2, No.2.



Schubert, F. 2008. Exploring and predicting Consumer’s attitudes and behaviors
towards green restaurants.Retrived Consumer. March 14, 2014, from
TheOhio State University

Schubert, F., Kandampully, J., Solnet, D., Kralj, A. 2010. Exploring consumer
perceptions of green restaurants in the US. Tourism and Hospitality
Research 10 (4),286-300.

Sekaran, Uma. 2006. Metodologi Penelitian untuk Bisnis. Jakarta: Salemba Empat.
Sugiyono. 2006. Metode Penelitian Bisnis. Bandung: Alfabeta.

Supriono. 2018. Pengaruh-store atmasphere terhadap impulse buying (studi pada
pengunjung mall ™di* kota Malang). Journals of Applies Bussiness
Administration Vol. 2, No. 1, Maret 2018, hlm. 109-115.

Tulipa et al. 2014. The Influence of Store Atmosphere on Emotional Responses and
Re-Purchase Intentions. Business Management and Strategy, 5 (2), 151-164

Waskito, Ananto, dan Reza. 2014. Persepsi Konsumen terhadap Makanan Organik
di Yogyakarta. PELITA, Volume X, Nomor 1, April 2014

YLKI. 2015. Menelisik Klaim Beras Organik. http://ylki.or.id/wp-
content/uploads/2015/07/Telaah-Menelisik-Klaim-Beras-Organik.pdf

Yu, Gao, dan Zeng. 2014. Willingness To Pay For “Green Food” in China. Food
Policy (2014) 80-87. 0306-9192/ 2014 Elsevier Ltd. All rights reserved

ZhiJun Xul, Xiaobing Liu, Chunguang Bai, Lijie Hu. 2015. “"Green Marketing: A
Grey-based Rough Set Theory Analysis of Activities". International Journal
of Innovation Science, Vol. 7 Iss 1 pp. 27 — 38


http://ylki.or.id/wp-
http://ylki.or.id/wp-

