DAFTAR PUSTAKA

Akarsu, T., Shaikh, S., & Maity, M. (2024). Luxury value perceptions and consumer
outcomes: A meta-analysis. Psychology & Marketing, 42, 193-213.
https://doi.org/10.1002/mar.22120

Alexandra, Y., & Choirisa, S. F. (2024). Food consumption experiences: a
framework for understanding Gen-Z’s behavioural intentions on Indonesian

local cuisine. CBR - Consumer Behavior Review.
https://doi.org/10.51359/2526-7884.2024.257506

Arif, M. (2023). Generasi Millenial Dalam Internalisasi Karakter Nusantara. Press,
286.
http://repository.iainkediri.ac.id/id/eprint/682%0Ahttp://repository.iainkediri.
ac.id/682/1/KONSUMEN MAKANAN LOKAL'SUMATERA BARAT moh
arif.pdf

Arsil, P., Dang, H. Le, Wicaksono, R., & Hardanto, A. (2021). Determinants of
consumers’ motivation towards ethnic food: evidence from Indonesia. British
Food Journal, 124(10), 3183—3200. https://doi.org/10.1108/BFJ-05-2021-
0605

Bhutto, M. Y. (2024). Heliyon " Eco-conscious appetites : Investigating organic
food purchase intentions | through consumption values , empowered by
environmental self-identity and analyzed using MGA — Baltic insights " telion
e Au “sra R u. 10(June), 1-15. https://doi.org/10.1016/j.heliyon.2024.e35330

Bjork, P., Senthil Kumaran, P., & Sthapit, E. (2021). Domestic tourists and local
food consumption: motivations, positive emotions and savouring processes
Domestic tourists and local food consumption: motivations, positive emotions
and savouring processes.

Cengiz, E., & Kirkbir, F. (2007). Customer perceived value: The development of a
multiple item scale in hospitals. Problems and Perspectives in Management,
5(3), 252-268.

Chandralal, L., & Valenzuela, F.-R. (2015). Memorable Tourism Experiences: Scale
Development. Contemporary Management Research, 11, 291-310.
https://doi.org/10.7903/cmr.13822

Chen, V. Y., & Lin, P. M. C. (2024). The power of nostalgic emotion: how Hong
Kong traditional tong sui influences generation Z’s purchase intentions. British
Food Journal, 126(8), 3197-3220. https://doi.org/10.1108/BFJ-01-
2024-0006

Choe, J. Y. (Jacey), & Kim, S. (Sam). (2018). Effects of tourists’ local food
consumption value on Attitude , food destination image, and behavioral
intention. International Journal of Hospitality Management, 71(May 2017), 1—
10. https://doi.org/10.1016/5.ijhm.2017.11.007

Choe, J. Y. (Jacey), & Kim, S. (Sam). (2019). Development and validation of a
multidimensional tourist’s local food consumption value (TLFCV) scale.

1


https://doi.org/10.1002/mar.22120
https://doi.org/10.51359/2526-7884.2024.257506
http://repository.iainkediri/
https://doi.org/10.1108/BFJ-05-2021-
https://doi.org/10.1016/j.heliyon.2024.e35330
https://doi.org/10.7903/cmr.13822
https://doi.org/10.1108/BFJ-01-
https://doi.org/10.1016/j.ijhm.2017.11.007

International Journal of Hospitality Management, 77(July), 245-259.
https://doi.org/10.1016/j.ijhm.2018.07.004Corbalén, J., & Ferrer, R. (2025).
The impact of share repurchases on bank operating performance after the global
financial crisis: A comparison between the U.S. and Europe. International

Review of Economics and Finance, 98(January).
https://doi.org/10.1016/j.iref.2025.103859

Dewi, S., Setyowati, S., Rachmawati, I. N., & Ayubi, D. (2024). Understanding
Minangkabau Culture and its Impact on Weight Management Strategies in
Overweight and Obese Women : A Qualitative Study. 2018, 1-9.
https://doi.org/10.2174/0118749445300276240327053131

Dursun, M. T. (2025). INTERNATIONAL JOURNAL OF AN ANALYTICAL
HIERARCHY PROCESS ANALYSIS. 32(2), 1-26.

Faridah, A., Utami, R.-G.,-Parmanéan, D), -Rahmatunisa, R.; Adrian, A., Rosel, R.
F., Parmanoan, D., Rosel, F., & Huda, N. (2024). The Global Research
Landscape of Rendang : A Bibliometric Insight into Culinary Heritage and
Innovation General Performances of Selected Publications in The. 16(6),

1320-1330.

Fillis, I. (2010). Handbook of Innovation in the Food and Drink Industry. Tourism
Management, 31(1), 151-152. https://doi.org/10.1016/j.tourman.2009.02.001

Hair, J., & Alamer, A. (2022). Partial Least Squares Structural Equation Modeling
(PLS-SEM) in second language and education research: Guidelines using an
applied example. Research Methods in Applied Linguistics, 1(3), 100027.
https://doi.org/10.1016/j.rmal.2022.100027

Hussain, K., Fayyaz, M. S., Shamim, A., Abbasi, A. Z., Malik, S. J., & Abid, M. F.
(2024). Attitude , repurchase intention and brand loyalty toward halal
cosmetics.  Journal of Islamic  Marketing, 15(2), 293-313.
https://doi.org/10.1108/JIMA-08-2022-0210

Joshi, A., Kale, S., Chandel, S., & Pal, D. (2015). Likert Scale: Explored and
Explained. British Journal of Applied Science & Technology, 7(4), 396—403.
https://doi.org/10.9734/bjast/2015/14975

Kolar, T., & Zabkar, V. (2010). A consumer-based model of authenticity: An
oxymoron or the foundation of cultural heritage marketing? Tourism
Management, 31(5), 652—664. https://doi.org/10.1016/j.tourman.2009.07.010

Kristia, K., Kovdcs, S., & Erdey, L. (2024). Generation Z’s appetite for traditional
food: unveiling the interplay of sustainability values as higher order construct
and food influencers in Indonesia. Discover Sustainability, 5(1).
https://doi.org/10.1007/s43621-024-00714-4

Kusumaningrum, D. N., Maulana Prasetya, D., & Farid Styo Wibowo, N. (2024).
Unveiling Creative Economy Resilience in Indonesia amidst the Global
Pandemic.  Innovation in the Social Sciences, 2(1), 86—118.
https://doi.org/10.1163/27730611-bjal10022

Laszlo, V., & Wahlen, S. (2024). Exploring young consumer’s understanding of


https://doi.org/10.1016/j.ijhm.2018.07.004
https://doi.org/10.1016/j.iref.2025.103859
https://doi.org/10.2174/0118749445300276240327053131
https://doi.org/10.1016/j.tourman.2009.02.001
https://doi.org/10.1016/j.rmal.2022.100027
https://doi.org/10.1108/JIMA-08-2022-0210
https://doi.org/10.9734/bjast/2015/14975
https://doi.org/10.1016/j.tourman.2009.07.010
https://doi.org/10.1007/s43621-024-00714-4
https://doi.org/10.1163/27730611-bja10022

local food through proximity and social representations. Frontiers in
Sustainable Food Systems, Volume 8-
https://www.frontiersin.org/journals/sustainable-food-
systems/articles/10.3389/fsufs.2024.1464548

Lerner, J. S., Li, Y., Valdesolo, P., & Kassam, K. S. (2022). Emotion and decision
making. Annual Review of  Psychology, 66, 799-823.
https://doi.org/10.1146/annurev-psych-010213-115043

Maksimovi¢, J., & Evtimov, J. (2023). Positivism and post-positivism as the basis
of quantitative research in pedagogy. Research in Pedagogy, 13(1), 208-218.
https://doi.org/10.5937/istrped2301208m

Mardatillah, A. (2020). The enterprise culture heritage of Minangkabau cuisine,
West Sumatra of Indonesia as a source of sustainable competitive advantage.
Journal of Ethnic Foods, 7(1)https:#/doiiorg/10.1186/s42779-020-00059-z

Mardiana, A., Noer Anggraini, W., As Shofa, Y., & Dedin Finatsiyatull Rosida, dan.
(2024). Utilization of Basic Materials for Making Typical Padang Food and
Beverages As Functional Food. 2018, 30-39.

Martinez-Martinez, D. A., Matias-Pérez, D., Varapizuela-Sanchez, C. F.,
Hernandez-Bautista, E., Sanchez-Medina, M. A., & Garcia-Montalvo, 1. A.
(2024). Quesillo: a cultural and economic legacy in Oaxaca through the social
and solidarity economy. Frontiers in Sustainable Food Systems, §.
https://doi.org/10.3389/fsufs.2024.1496193

Mehrabioun, M. (2024). A multi-theoretical view on social media continuance
intention: Combining theory'of planned behavior, expectation-confirmation
model and consumption values. Digital Business, 4(1), 100070.
https://doi.org/10.1016/j.digbus.2023.100070

Pan, B., Zhan, X., & Phakdeephirot, N. (2025). Factors Influencing Consumers to
Repurchase  Electric. . Vehicles. Jurnal  Ekuisci, 2(3), 199-225.
https://doi.org/10.62885/ekuisci.v2i3.598

Praswati, A., Mukharomah, W., Ramadhani, J., & Murwanti,.S. (2021). Theory
Consumption of Value: Destination Images in Local Culinary. International
Journal of Applied Sciences in Tourism and Events, 5, 1-11.
https://doi.org/10.31940/ijaste.v5i1.1926

Puccinelli, N. M., Goodstein, R. C., Grewal, D., Price, R., Raghubir, P., &
Stewart,

D. (2009). Customer Experience Management in Retailing: Understanding the
Buying Process. Journal of  Retailing, 85(1), 15-30.
https://doi.org/10.1016/j.jretai.2008.11.003

Rachman, A. (2024). Data Kelas Menengah RI: Terbanyak Gen X & Milenial. 03
September 2024. https://www.cnbcindonesia.com/news/20240903082956-4-
568617/data-kelas-menengah-ri-terbanyak-gen-x-milenial

Republika. (2023). No Title. Republika Online. https://www.republika.co.id/
Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill


https://www.frontiersin.org/journals/sustainable-food-systems/articles/10.3389/fsufs.2024.1464548
https://www.frontiersin.org/journals/sustainable-food-systems/articles/10.3389/fsufs.2024.1464548
https://doi.org/10.1146/annurev-psych-010213-115043
https://doi.org/10.5937/istrped2301208m
https://doi.org/10.1186/s42779-020-00059-z
https://doi.org/10.3389/fsufs.2024.1496193
https://doi.org/10.1016/j.digbus.2023.100070
https://doi.org/10.62885/ekuisci.v2i3.598
https://doi.org/10.31940/ijaste.v5i1.1926
https://doi.org/10.1016/j.jretai.2008.11.003
https://www.cnbcindonesia.com/news/20240903082956-4-568617/data-kelas-menengah-ri-terbanyak-gen-x-milenial
https://www.cnbcindonesia.com/news/20240903082956-4-568617/data-kelas-menengah-ri-terbanyak-gen-x-milenial
https://www.republika.co.id/

Building
Approach (5th Edition). International Journal of Information Technology and
Management - IJITM.

Seyfi, S., Orea-Giner, A., Hall, C. M., & Zaman, M. (2025). The ethics of eating:
how do lifestyle politics shape tourists’ ethical food consumption behaviours?

International Journal of Contemporary Hospitality Management, 37(13), 103—
122. https://doi.org/10.1108/IJICHM-10-2024-1537

Sheth, J. N., Newman, B. ., & Gross, B. L. (1991). Why we buy what we buy:
A theory of consumption values: Discovery service for air force Institute of
Technology.  Journal of  Business Research, 22(2), 159-170.
https://doi.org/10.1016/0148-2963(91)90050-8

Suhartanto, D., Arsawan, I. W. E., Leo, G., & Dean, D. (2025). Why we choose
culturally themed restaurants: the role of taste; identity and community. British
Food Journal, ahead-of-p(ahead-of-print). https://doi.org/10.1108/BFJ-02-
2025-0210

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The
development of a multiple item scale. Journal of Retailing, 77(2), 203-220.
https://doi.org/10.1016/S0022-4359(01)00041-0

Tasrif, N., Huda, N., & Darlis, T. (2026). Current Research in Nutrition and Food
Science The Role of Minangkabau Culinary Heritage in Advancing Nutritional
Security and SDG-2 Targets, :: A Macronutrient Perspectives. 14(1).

Teo, S. C., Liew, T. W., & Lim, H. Y. (2024). Factors influencing consumers’
continuance purchase intention of local food via online food delivery services:

the moderating role of gender. Cogent Business & Management, 11(1),
2316919. https://doi.org/10.1080/23311975.2024.2316919

Thio, S., Kristanti, M.; & Sondak, M. R. (2024). The role of food consumption value
and Attitude toward food on behavioral intention: Culinary tourist behavior in
Indonesia. =~ Cogent  Business & Management, 11(1), 2371985.
https://doi.org/10.1080/23311975.2024.2371985

Veronica, E., & Kusdibyo, L. (2021). Understanding Value and Attitude of
Generation Z on Indonesian Local Cuisine. Proceedings of the 2nd
International Seminar of Science and Applied Technology (ISSAT 2021),
207(Issat), 565-571. https://doi.org/10.2991/aer.k.211106.088

Yasera, Y. L., Rahayu, S., & Hati, H. (2025). Millennials ° continuous purchase
drivers for halal Japanese restaurant. 7(1), 91-112.

Zhang, T., Chen, J., & Hu, B. (2021). Authenticity, quality, and loyalty: Local food
and sustainable tourism experience. Sustainability (Switzerland), 11(12), 1—
18. https://doi.org/10.3390/su10023437


https://doi.org/10.1108/IJCHM-10-2024-1537
https://doi.org/10.1016/0148-2963(91)90050-8
https://doi.org/10.1108/BFJ-02-
https://doi.org/10.1108/BFJ-02-
https://doi.org/10.1016/S0022-4359(01)00041-0
https://doi.org/10.1080/23311975.2024.2316919
https://doi.org/10.1080/23311975.2024.2371985
https://doi.org/10.2991/aer.k.211106.088
https://doi.org/10.3390/su10023437

