
 

100 
 

 

DAFTAR PUSTAKA 

 

Ageng Ayu Illadana, & Harun Al Rosyid. (2025). Analisis persepsi pengguna 

terhadap aplikasi qpon menggunakan metode klasifikasi svm dan naïve bayes. 

Jurnal TEKINKOM, 585–591. https://doi.org/10.37600/tekinkom.v8i2.2543 

Aisyah, M., Silvia, Y., Tibrizi, A., & Wicaksono, S. (2025). Customers ’ trust in 

Islamic banking post-cyberattack leads to digital service breakdowns in 

Indonesia. Sustainable Futures. https://doi.org/10.1016/j.sftr.2025.101530 

APPJI. (2025). Survei Pengguna Internet Indonesia 2025. https://survei.apjii.or.id/ 

Banik, B., & Roy, C. K. (2023). Measuring fintech-driven financial inclusion for 

developing countries: Comprehensive Digital Financial Inclusion Index 

(CDFII). Economic Journal of Emerging Markets, 143–159. 

https://doi.org/10.20885/ejem.vol15.iss2.art3 

Bramulya, R., Fernando, Y., Prabowo, H., & Gui, A. (2025). An empirical study on 

the use of artificial intelligence in the banking sector of Indonesia by extending 

the TAM model and the moderating effect of perceived trust. Digital Business, 

5(1), 100103. https://doi.org/10.1016/j.digbus.2024.100103 

Chen, X., Jiang, L., Zhou, Z., & Li, D. (2025). Impact of perceived ease of use and 

perceived usefulness of humanoid robots on students intention to use. Acta 

Psychologica. https://doi.org/10.1016/j.actpsy.2025.105217 

Creswell, J. W., & Creswell, J. D. (2018). Research Design Fifth Edition (5 th ed). 

SAGE. 

Gu, C., Hu, L., Lei, X., & Yang, D. (2023). Do Electronic Coupon-Using Behaviors 

Make Men Womanish? The Effect of the Coupon–Feminine Stereotype. 

Journal of Theoretical and Applied Electronic Commerce Research, 18(3), 

1637–1659. https://doi.org/10.3390/jtaer18030083 

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s 

purchase decision in the Malaysian retail market. PSU Research Review, 2(1), 

7–23. https://doi.org/10.1108/PRR-08-2017-0034 

Hartini, S., & Mardhiyah, D. (2023). FOMO related consumer behaviour in 

marketing context : A systematic literature review Marketing Review Article 

FOMO related consumer behaviour in marketing context : A systematic 

literature review. Cogent Business & Management, 10(3). 

https://doi.org/10.1080/23311975.2023.2250033 

Ilyas, G. B., Rahmi, S., Tamsah, H., & Yusriadi, Y. (2022). Does fear of missing out 

give satisfaction in purchasing based on social media content? International 



 

101 
 

 

Journal of Data and Network Science, 6(2), 409–418. 

https://doi.org/10.5267/j.ijdns.2021.12.013 

Widhiaswara, I. A., & Soesanto, H. (2020). Analisis Pengaruh Persepsi Manfaat, 

Persepsi Kemudahan dan Persepsi Risiko Terhadap Keputusan Pembelian 

Dengan Kepercayaan Sebagai Variabel Intervening. Jurnal Sains Pemasaran 

Indonesia, XIX, 114–125. 

John, Z., Belmonte, A., Tri, Y., Madel, M., Cahigas, L., Nadlifatin, R., Janice, M., 

& Gumasing, J. (2024). Factors influencing the intention to use e -wallet 

among generation Z and millennials in the Philippines : An extended 

technology acceptance model ( TAM ) approach. Acta Psychologica, 

250(July). 

Joseph F. Hair; Jr . William C .Black. (2018). Multivariate Data Analysis Seventh 

Edition. Pearson. 

Khan, M. A., Minhaj, S. M., Saifi, M. A., & Alam, S. (2023). Impact of Store 

Design and Atmosphere on Shoppers ’ Purchase Decisions : An Empirical 

Study with Special Reference to Delhi-NCR. Sustainability MDPI. 

Koivunen, K., Aino, M., & Haanp, A. (2025). The emergence of cause-oriented 

influencers – conceptualizing de-influencing on TikTok. Journal of Business 

Research, 197(February 2024). 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing. In Early Greek 

Mythography, Vol. 1: Texts (17th ed.). Pearson Education. 

https://doi.org/10.1093/oseo/instance.00295839 

Mahmud, D., Heryanto, F. N., & Muzaki, H. (2023). The Influence of Hedonic 

Motivation, Influncer Marketing on Purchase Decision with FOMO (Fear of 

Missing Out) as Mediation. International Journal of Professional, 1–29. 

Padi, A., Odei, D., Musah, A., & Wellington, M. (2026). International Journal of 

Information Financial literacy and trust in mobile money services on mobile 

money savings adoption among informal sector workers in Ghana : the 

mediating role of perceived ease of use. International Journal of Information 

Management Data Insights. 

Putri, W. D., Fontanella, A., & Handayani, D. (2023). Pengaruh Penggunaan 

Financial Technology, Gaya Hidup dan Pendapatan Orang Tua Terhadap 

Perilaku Keuangan Mahasiswa. 18(1), 51–72. https://akuntansi.pnp.ac.id/jam 

Ramadanti, A. P., & Kistanti, N. R. (2024). Pengaruh Sistem Pembayaran Nontunai 

dan Penerimaan Pajak terhadap Pertumbuhan Ekonomi. Jurnal Ekonomi Dan 

Pembangunan Indonesia, 24(1), 31–51. https://doi.org/10.21002/jepi.2024.03 



 

102 
 

 

Renaldy, M., & Susilowati, C. (2024). Pengaruh Perceived Usefulness, Perceived 

Ease Of Use, Dan Trust Terhadap Purchase Decision. Jurnal Manajemen 

Pemasaran Dan Perilaku Konsumen, 3(1), 216–228. 

https://doi.org/10.21776/jmppk.2024.03.1.22 

Schiffman, L. G., & Wisenbli, J. (2019). Consumer Behavior (12 th Edition). 

Pearson.https://books.google.co.th/books/about/Consumer_Behavior.html?id

=lEXSAgAAQBAJ&redir_esc=y 

Sheehan, D., Hardesty, D. M., Ziegler, A. H., & Chen, H. A. (2019). Journal of 

Retailing and Consumer Services Consumer reactions to price discounts across 

online shopping experiences. Journal of Retailing and Consumer Services, 

51(June), 129–138. https://doi.org/10.1016/j.jretconser.2019.06.001 

Suandewi, P. R., & Maradona, A. F. (2023). the Influence of Online Review, 

Subjective Norm, Perceived Ease of Use and Customer Online Experience on 

Online Buying Intention in E-Commerce in Indonesia With Consumer 

Attitude and Trust As Mediation. Jurnal Pemikiran Dan Penelitian 

Administrasi Bisnis Dan Kewirausahaan, 45(1), 45–59. 

https://doi.org/10.24198/adbispreneur.v8i1.42739, 

Tjiptono, F. (2019). Pemasaran Jasa: Prinsip, Penerapan, dan Penelitian. Andi 

Offeset. 

Wang, J., Shahzad, F., Ahmad, Z., Abdullah, M., & Hassan, N. M. (2022). Trust and 

Consumers’ Purchase Intention in a Social Commerce Platform: A Meta-

Analytic Approach. SAGE Open, 12(2). 

https://doi.org/10.1177/21582440221091262 

Weiger, W. H., Giertz, J. N., Hammerschmidt, M., & Hollebeek, L. D. (2025). 

Blurred lines? Disentangling the roles of consumers’ influencer- and brand 

engagement in shaping brand performance. Journal of Business Research, 

194(February), 115280. https://doi.org/10.1016/j.jbusres.2025.115280 

Zulfikar, M. (2026, June 12). Pemkot Padang sarankan UMKM bidik pasar ekspor 

lewat digitalisasi. ANTARA SUMBAR. 

  

 

 

 

 

 


