DAFTAR PUSTAKA
BUKU:

Abdussamad, Z. (2021). Metode penelitian kualitatif. CV. Syakir Media Press.

Atmoko, B. (2012). Instagram handbook. Mediakita.

Barker, C. (2012). Cultural studies: Theory and practice (4th ed.). SAGE
Publications.

Creswell, J. W. (2016). Research design: Pendekatan kualitatif, kuantitatif, dan
campuran. Pustaka Pelajar.

Creswell, J. W. (2019). Research design: Pendekatan kualitatif. Pustaka Pelajar.

Creswell, J. W.; & Poth,/ C.'N. '(2"07.2'1‘)‘. ‘QUaI'iféti\}e" inquiry and research design:
Choosing among five approaches (5th ed.). SAGE Publications.

Danesi, M. (2011). Messages, signs, and meanings: A basic textbook in semiotics
and communication (3rd ed.). Canadian Scholars' Press.

DeVito, J. A. (2018). Komunikasi antar manusia. Karisma.

Denzin, N. K., & Lincoln, Y. S. (2018). The SAGE handbook of qualitative research
(5th ed.). SAGE Publicatians.

Enterprise, J. (2014). Instagram untuk fotografi digital dan bisnis kreatif. PT Elex
Media Komputindo.

Fiske, J. (2004). Cultural and communication studies: Sebuah pengantar paling
komprehensif. Jalasutra.

Flick, U. (2023). Metode penelitian kualitatif: Pendekatan, strategi, dan analisis
data. Prenadamed‘ia Group.

Gerbner, G. (2017). Mass media and human communication theory. Holt, Rinehart,
& Winston.

Getto, G., & Beecher, K. (2021). Content Strategy: A How-to Guide (2nd ed.).
Routledge.

Goldstein, E. B. (2011). Cognitive psychology: Connecting mind, research, and
everyday experience (3rd ed.). Wadsworth Cengage Learning.

Hall, S. (Ed.). (1997). Representation: Cultural representations and signifying
practices. SAGE Publications.

Hall, S. (2003). The Work of Representation. Representation: Cultural

Representations and Signifying Practices. Sage Publication.

121



Hamermesh, D. S. (2011). Beauty pays: Why attractive people are more successful.
Princeton University Press.

Holliday, R., & Elfving-Hwang, J. (2023). Gender, beauty and K-beauty in
contemporary South Korea. Palgrave Macmillan.

Hooks, b. (1992). Black looks: Race and representation. South End Press.

Joyce, M. C. (Ed.). (2010). Digital activism decoded: The new mechanics of
change. International Debate Education Association.

Krippendorff, K. (2004). Content analysis: An introduction to its methodology (2nd
ed.). SAGE Publications.

Krippendorff, K. (2018). Content analy3|s An mtroductlon to its methodology (4th
ed.). SAGE Publications ‘

Kumar, R. (2019). Research methodology: A step-by-step guide for beginners (5th
ed.). SAGE Publications Ltd.

Moleong, L. J. (2018). Metodologi penelitian kualitatif. PT Remaja Rosdakarya.

Mulyana, D. (2018). Metodologi penelitian kualitatif: Paradigma baru ilmu
komunikasi dan ilmu sosial lainnya. PT Remaja Rosdakarya.

Neuman, W. L. (2014). Metodolagi penelitian sosial: Pendekatan kualitatif dan
kuantitatif (Ed. ke-7). PT Indek.

Nurudin. (2019). Pengantar komunikasi massa. PT Raja Grafindo Persada.

Patton, M. Q. (1999). Enhancing the quality and credibility of qualitative analysis.
Health Services Research, 34(5 Pt. 2), 1189-1208.

Patton, M. Q. (2015). Qualitative research & evaluation methods: Integrating
theory and practice (4th ed.). SAGE Publications.

Potter, W. J. (2022). Media effects (6th ed.). SAGE Publications.

Rakhmat, J. (2018). Psikologi komunikasi. Remaja Rosdakarya.

Samovar, L. A., Porter, R. E., & McDaniel, E. R. (2010). Communication between
cultures (7th ed.). Cengage Learning.

Suparno, B. A., Muktiyo, W., & Susilastuti, D. N. (2016). Media komuniasi:

Representasi budaya dan kekuasaan. UNS Press.

Wiryanto. (2021). Teori komunikasi massa. Grasindo.

122



Wibowo, I. S. W. (2011). Semiotika komunikasi: Aplikasi praktis bagi penelitian
dan skripsi komunikasi. Mitra Wacana Media.

Wolf, N. (1991). The beauty myth: How images of beauty are used against women.
Random House.

JURNAL:

Alamsyah, F. F. (2020). Representasi, ideologi dan rekonstruksi media. Al-I’lam:
Jurnal  Komunikasi dan  Penyiaran  Islam, 3(2), 92-99.
https://iournal.ummat'.‘ac‘._id{index.php/jail/qrticle/downIoad/2540/1663

Amanda, I. C., & Handaya\ni,'T. (2026). Inclusi\)é BééUt"y Campaign: Redefining
Beauty Standards in Indonesian Beauty Product Advertising. Journal of
Language and Literature, 26(1), 143-155.

Aprilita, D., & Listyani, R. H. (2016). Representasi kecantikan perempuan dalam
media sosial Instagram... Paradigma, 4(3), 1-13.

Aulia, H., & Istigomah, Y. (2023), Audiens media baru: Interaksi dan fragmentasi
(Hegemoni akun Instagram Lambe Turah dalam media sosial sebagai
pendorong pembentuk audiens aktif). SINDA: Comprehensive Journal of
Islamic Social Studies, 3(1), 127-134.

Basarah, F. F., & Romaria, G. (2020). Perancangan konten edukatif di media sosial.
Jurnal Abdi Masyarakat (JAM), 5(2), 22-29.
http://dx.doi.org/10.22441/jam.2020.v5.12.006

Barta, K., & Andalibi," N. (2021). Constructing authe’nticify on TikTok: Social
norms and social support on the “fun” platform. Proceedings of the ACM on
Human-Computer Interaction, 5(CSCW?2), Article 430, 1-29.
https://doi.org/10.1145/3479574

Budi Hapsari, A., & Sukardani, P. S. (2018). Representatif Konsep Kecantikan
Perempuan di Era Millenials melalui Beauty influencer pada Media Sosial

Instagram (Analisis Semiotika Roland Barthes Pada Akun Instagram
@sarahayuh_, @abellyc, dan @rachgoddard). Jurnal Commercium, 2(2),
59-62.

123


https://journal.ummat.ac.id/index.php/jail/article/download/2540/1663
http://dx.doi.org/10.22441/jam.2020.v5.i2.006
https://doi.org/10.1145/3479574

Bowen, G. A. (2009). Document analysis as a qualitative research method.
Qualitative Research Journal, 9(2), 27-40.

Cohen, R., Irwin, L., Newton-John, T., & Slater, A. (2019). #bodypositivity: A
content analysis of body positive accounts on Instagram. Body Image, 29,
47-57.

D'Angelo, J. K., Dunn, L., & Valsesia, F. (2025). Is This For Me? Differential
Responses To Skin Tone Inclusivity Initiatives By Underrepresented
Consumers And Represented Consumers. Journal of Marketing, 89(2), 25—
42. https://doi.org/10.1177/00222429241268634

De Veirman, M., Cauberghe, V & Hudders, L. (2017). Marketing Through
Instagram Influenc.é'r's:‘Thé Impaét of NUmb'er'"o'f Followers and Product
Divergence on Brand Attitude. International journal of advertising, 36(5),
798-828.

de Lenne, O., Vanhoffelen, G.,, & Vandenbosch, L. (2022). #Beautylnspo:
Unraveling The Relationships Between Nonidealized Content on Different
Media Platforms, Inspiration, and A Broad Conceptualization of Beauty.
Cyberpsychology, Behavior, and Social Networking, 25(8), 496-503.

Dixon, A. R., & Telles, E. E. (2017). Skin color and colorism: Global research,
concepts, and measurement. Annual Review of Sociology, 43, 405-424

Etikan, 1., Musa, S. A., & Alkassim, R. S. (2016). Comparison of Convenience
Sampling and Purposive Sampling. American Journal of Theoretical and
Applied Statistics, 5(1), 1-4.

Fardouly, J., Vartanian, L: R &”Tiggeman'n, M. (2021).'The ‘Impact of Appearance
Comparisons Made Through Social Media, Traditional Media, and in
Person in Women's Everyday Lives. Body Image, 3(6), 171-177.
https://doi.org/10.1016/j.bodyim.2020.11.002

Garcia, G., & Winduwati, S. (2023). Representasi standar kecantikan wanita di

media sosial Instagram @springsummerstyle. Koneksi, 7(1), 248-255.
Gusriatara, R., & Dimyati, D. (2025). Representasi wanita Gen-Z berjerawat di

media sosial Instagram. eProceedings of Management, 12(6), 8110-8119.

124


https://doi.org/10.1016/j.bodyim.2020.11.002

He, F. (2024). Fashioning female feet at the turn of the twentieth century: US
Cinderellas, Chinese alterity or global beauty? Gender & History, 36(2),
493-518. https://doi.org/10.1111/1468-0424.12680

Johnston, J., & Foster, J. (2026). Navigating the beauty bind: Young people's

intersectional perspectives on appearance, privilege and inequality. Cultural
Sociology, 20(2), 437-458. https://doi.org/10.1177/17499755241307054
Kosakoy, J. P. (2016). Representasi perempuan dalam film "Star Wars VII: The

Force Awakens". Jurnal E-Komunikasi, 4(1).

Love, T., Dal Cin, S., & Williams, A. (2025). Shade visibility: Assessing the
algorithmic role of chori_srp in.the perception of Black Beauty influencers.
New Media & Soci.éty.: Advance online publication,

Neuman, W. L. (2022). Social Research Methods: Qualitative and Quantitative
Approaches. Teaching Sociology, 30(3), 55—90.

Putri Irza, C. A., Taufiq, |., & Hermanto, B. (2022). Konsep Diri Perempuan Cantik
di Instagram. Medium: Jurnal limiah Fakultas llmu Komunikasi, 9(2), 214—
224,

Ramadanti, F., Darsono, N. P.,'& Yunus, U. (2024). Instagram Endorsement
Content. Analysis: Depiction of Luxury Lifestyle ~Representation.
International Journal of Science and Society, 6(2), 665-672.

Rahmania, Y. N., Yannuar, N., & Apriana, A. (2021). Demolishing the “Ideal”
Concept of Beauty: How Pore Hero’s Instagram Campaign Challenges
Other Skincare Advertisements. PAROLE: Journal of Linguistics and
Education, 11(2), 208=223. https://doi.orq/lO.14710/baro|e.vlli2.208-223

Siregar, A. P., Haris, A., & Dwiana, R. (2020). Pemanfaatan Media Sosial

Instagram Sebagai Media Pemasaran Online pada Toko Online Shop (Studi

Kasus di Kalangan Pemilik Toko Online). Journal of Communication and
Cultural Studies, 1(2), 89-98.
Sukisman, J. M., & Utami, L. S. S. (2021). Perlawanan stigma warna kulit terhadap

standar kecantikan perempuan melalui iklan. Koneksi, 5(1), 67-75

Susilowati, A. Y., & Wijayanti, R. 1. (2023). Representasi Kecantikan Perempuan
Indonesia dalam Media Sosial Instagram @Projectpuanid. Hasanuddin
Journal of Sociology, 4(2), 102-118.

125


https://doi.org/10.1111/1468-0424.12680
https://doi.org/10.1177/17499755241307054
https://doi.org/10.14710/parole.v11i2.208-223

Wardhani, A. K., Hassan, H., & Musnur, 1. (2023). Production and Exchange of
Meaning in Instagram Beauty influencer Visual Content in Indonesia: A
Social Semiotic Analysis. Gelar: Jurnal Seni Budaya, 21(2), 175-186.
https://doi.org/10.33153/glr.v21i2.4748

Wirasari, 1. (2016). Kajian Kecantikan Kaum Perempuan dalam lklan. Demandia,
3(2), 146-156. https://doi.org/10.25124/demandia.v1i02.278

Winurrahman, A. H. (2024). Representasi Penolakan Standar Kecantikan Arus

Utama dalam Lagu King oleh Charisma. Jurnal Media dan Komunikasi,
4(1), 62—79. https://doi.org/10.20473/medkom.v4i1.49416
Williams, D. E., POChIpInSkI B MacDona]d M & Caulfield, J. (2024). The

Depiction of Beauty by Beauty |anuencers on Instagram and Generation Z's

Perception of Them. Journal of Promotion Management, 30(3), 391-413.
https://doi.org/10.1080/10496491.2023.2279765

Worotitjan, H. G. (2014). Konstruksi Kecantikan dalam Iklan Kosmetik Wardah.
Jurnal E-Komunikasi, 2(2), 2-11.

Yang, G. (2016). Narrative! agency in hashtag activism: The case of
#BlackLivesMatter. Media and Communication, = 4(4), 13-17.
https://doi.org/10.17645/Mac.v4i4.692

WEB:

Cantika Lulu, (2024 , Februari 16). (Reels mengenai kritik terhadap standar
kecantikan), (Vldeo) Instagram. https://www. Instaqram com/reel/C3Z-
15gSbTU/?igsh= MTNlbWEOZGtueWtzZq

Cantika Lulu, (2024, April 4). (Reels mengenai penerimaan diri terhadap kulit
gelap), (Video). Instagram.
https://www.Instagram.com/reel/C5WBfLwy4nz/?igsh=ejNzcm5pOHF5YW

g4

Cantika Lulu. (2025, September 22). (Reels kolaborasi dengan @shella_cheltus
tentang stigma dan representasi kulit tan), (Video). Instagram.

https://www. Instagram.com/reel/DO5xm47EiDY/

126


https://doi.org/10.33153/glr.v21i2.4748
https://doi.org/10.25124/demandia.v1i02.278
https://doi.org/10.20473/medkom.v4i1.49416
https://doi.org/10.1080/10496491.2023.2279765
https://doi.org/10.17645/mac.v4i4.692
https://www.instagram.com/reel/C3Z-15gSbTU/?igsh=MTN1bWE0ZGtueWtzZg==
https://www.instagram.com/reel/C3Z-15gSbTU/?igsh=MTN1bWE0ZGtueWtzZg==
https://www.instagram.com/reel/C5WBfLwy4nz/?igsh=ejNzcm5pOHF5YWg4
https://www.instagram.com/reel/C5WBfLwy4nz/?igsh=ejNzcm5pOHF5YWg4
https://www.instagram.com/reel/DO5xm47EiDY/

Cantika Lulu. (2025, November 12). (Postingan Instagram tentang redefinisi
kecantikan dan warna kulit). (Foto). Instagram.
https://www. Instagram.com/p/DQ9WxKCcEjP6/

Cantika Lulu. (2025, November 21). (Reels tentang penerimaan warna kulit tan dan
hitam) (Video). Instagram.
https://www. Instagram.com/reel/DRPOZfaEprl/

Cantika Lulu. (2025, November 25). (Kolaborasi dengan @shella_cheltus dan
@juliarimba) (Video). Instagram.

https://www. Instagram.com/reel/DRejWdiEqH4/

Emil Mario. (2025, Janqarj\QQ?_. Eb{ellg &\LuIlQ C\Jrﬁa}ngiK?yg Banget Debut Podcast!
Kaum Misqueen Minggir Dulu! #Slayandsay (Video). YouTube.
https://youtu.be/1Cn3Y -8zRSw?si=CWWMmHLt2 alf5Vvd

GoodStats. (2025). Simak tren pengguna Instagram di Indonesia 2018-2025.
GoodStats Data. Diakses 21 Desember 2025, dari
https://data.goodstats. id/statistic/simak-tren-pengguna- Instagram-di-
indonesia-2018-2025-DfCfH

Sejarah dan fakta tren standar kéqantikan dari masa ke masa. (2022). Hypeabis.id.
Diakses 10 Desember 2025, dari https://hypeabis.id/read/17138/sejarah-
dan-fakta-tren-standar-kecantikan-dari-masa-ke-masa

ZAP Beauty Index. (2018). ZAP Beauty Index 2018. ZAP Clinic. Diakses dari 10
Mei 2026, dari https://zapelinic.com

Zap. (2019, Juli). Zap Index Beauty 2019. Diakses 10 Desember 2025, dari
https://zapélinvi'c;com/fil"é‘s/‘ZAP Bééljty Ihdex Adquljé 2019.pdf

Zap. (2023, Oktober). Zap Index Beauty 2034. Diakses 25 Mei 2025, dari

https://zapclinic.com/files/ZAP_Beauty Index_2023.pdf

Zap. (2024, Februari 24). Zap Index Beauty 2024. Diakses 10 Desember 2025, dari
https://zapclinic.com/files/ZAP_Beauty Index_ 2024.pdf

6 standar kecantikan Korea Selatan, paling ketat secara global. (2022). Liputané.
Diakses 10 Desember 2025, dari
https://www.liputan6.com/citizen6/read/4938921/6-standar-kecantikan-

korea-selatan-paling-ketat-secara-global

127


https://www.instagram.com/p/DQ9WxKcEjP6/
https://www.instagram.com/reel/DRPOZfaEprI/
https://www.instagram.com/reel/DRejWdiEqH4/
https://www.youtube.com/hashtag/slayandsay
https://youtu.be/1Cn3Y-8zRSw?si=CWWMmHtt2_a1f5Vd
https://data.goodstats.id/statistic/simak-tren-pengguna-instagram-di-indonesia-2018-2025-DfCfH
https://data.goodstats.id/statistic/simak-tren-pengguna-instagram-di-indonesia-2018-2025-DfCfH
https://hypeabis.id/read/17138/sejarah-dan-fakta-tren-standar-kecantikan-dari-masa-ke-masa
https://hypeabis.id/read/17138/sejarah-dan-fakta-tren-standar-kecantikan-dari-masa-ke-masa
https://zapclinic.com/
https://zapclinic.com/files/ZAP_Beauty_Index_Agustus_2019.pdf
https://zapclinic.com/files/ZAP_Beauty_Index_2023.pdf
https://zapclinic.com/files/ZAP_Beauty_Index_2024.pdf
https://www.liputan6.com/citizen6/read/4938921/6-standar-kecantikan-korea-selatan-paling-ketat-secara-global
https://www.liputan6.com/citizen6/read/4938921/6-standar-kecantikan-korea-selatan-paling-ketat-secara-global

