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ABSTRAK

Agroindustri gula aren merupakan salah satu usaha berbasis sumber daya lokal
yang berperan penting dalam meningkatkan nilai tambah produk pertanian dan
pendapatan masyarakat perdesaan. Keberhasilan usaha tidak hanya dipengaruhi
oleh faktor ekonomi dan teknis, tetapi juga oleh modal sosial yang dimiliki pelaku
usaha. Penelitian.ini.bertujuan untuk ‘mendeskripsikan kondisi.modal sosial dan
kinerja usaha serta menganalisis pengaruh modal sosial terhadap kinerja usaha
agroindustri gula aren di Nagari Andaleh Baruh Bukik, Kecamatan Sungayang,
Kabupaten Tanah Datar. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode eksplanatori. Responden penelitian berjumlah 31 pelaku
agroindustri gula aren yang dipilih menggunakan teknik non-probability sampling
dengan metode purposive sampling. Data dikumpulkan melalui kuesioner,
wawancara, observasi, dan dokumentasi, kemudian dianalisis menggunakan
analisis deskriptif dan analisis regresi linear sederhana. Hasil penelitian
menunjukkan bahwa modal sosial berada pada kategori baik dengan nilai rata-rata
sebesar 3,83, sedangkan kinerja usaha berada pada kategori baik dengan nilai rata-
rata sebesar 3,08. Hasil analisis' regresi linear sederhana menunjukkan bahwa
modal sosial berpengaruh positif dan signifikan terhadap kinerja usaha, dengan
koefisien regresi sebesar 0,399 dan nilai signifikansi sebesar 0,012 (p < 0,05).
Temuan ini menunjukkan bahwa peningkatan modal sosial, yang tercermin
melalui kepercayaan, jaringan sosial, dan norma sosial, mampu meningkatkan
kinerja usaha agroindustri gula aren di Nagari-Andaleh Baruh Bukik, Kecamatan
Sungayang, Kabupaten Tanah Datar.

Kata kunci: Agroindustri:Gula Aren, Kinerja Usaha,. Modal Sosial, Analisis
Regresi Linear Sederhana, UMKM
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THE EFFECT OF SOCIAL CAPITAL ON THE BUSINESS
PERFORMANCE OF THE PALM SUGAR AGROINDUSTRY IN
NAGARI ANDALEH BARUH BUKIK, SUNGAYANG DISTRICT,

TANAH DATAR REGENCY

ABSTRACT

The palm sugar agroindustry is one of the local resource-based enterprises that
plays an important role in increasing the added value of agricultural products
and improving rural household income. Business performance is influenced not
only by economic and technical factors but also by the social capital possessed by
business actors. This study aimed,to describe the condition of social capital and
business performance, and"to analyze the effect of social capital on the business
performance of the palm sugar agro-industry in Andaleh Baruh Bukik Village,
Sungayang District, Tanah Datar Regency. This study employed a quantitative
approach using an explanatory research design. A total of 31 palm sugar
agroindustry entrepreneurs were selected as respondents through a non-
probability purposive sampling. Data were collected through questionnaires,
interviews, observations, and documentation and were analyzed using descriptive
analysis and simple linear regression. The results showed that social capital was
categorized as good, with an average score of 3.83, while business performance
was also categorized as good, with an average score of 3.08. The simple linear
regression analysis revealed a regression coefficient of 0.399 and a significance
value of 0.012 (p < 0.05), which meant that social capital has a positive and
significant effect on business performance. These findings suggest that higher
levels of social capital, reflected in social networks, trust and social norms,
enhance the commercial performance of palm sugar agro-industry entrepreneurs.

Keywords: Palm sugar Agro-industry, Business Performance, social capital,
Simple Linear Regression, SMEs
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