BIBLIOGRAPHY

Alston, J. M., & Pardey, P. G. (2016). Antipodean agricultural and resource
economics at 60: agricultural innovation. Australian Journal of Agricultural
and Resource Economics, 60(4), 554-568. https://doi.org/10.1111/1467-
8489.12162

Anabila, P., Allan, M. M., & Doe, J. K. (2025). Assessing the Impact of e-Levy on
Perceived Value and Customer Satisfaction of Mobile Money Innovation in
Ghana. Journal of International Consumer Marketing, 37(2), 129-141.
https://doi.org/10.1080/08961530.2024.2355483

Andini, T. P. (2023). Consumer Behavior In Purchasing Vegetables Online In The
New Normal Era (4 _Case At Bejana.ld In Bandar Lampung City).
http://digilib.unila.ac.id/id/eprint/76148

Anjar Diany, A., & Maulidhany Rarin, F. (2025). The Effect of Product Innovation
And Service Quality On Customer Loyalty. Mediation : Customer Satisfaction
(Case Study On Kopi Kenangan Customers Banjarbaru). 2723-8121.
https://doi.org/10.54209/jasmien.v5103.1459

Ardianti, S., Ahmad, G. N., Krissanya, N., & Monoarfa, T. A. (2024). How Product
and E-Service Quality Affect Consumer Loyalty in Online Food Delivery?

Badan Pusat Statistik. (2024, November 6). Indikator Kesejahteraan Rakyat 2024.
https://www.bps.go.id/id/publication/2024/11/06/3ef10d3d82ed93f616bad11
3/indikator-kesejahteraan-rakyat-2024.html

Badan Pusat Statistik. (2025, May 5). Ekonomi Indonesia Triwulan 1-2025 Tumbuh
4,87 Persen (Y-on-Y). Ekonomi Indonesia Triwulan 1-2025 Terkontraksi 0,98
Persen (O-to-0).
https://www.bps.go.id/id/pressrelease/2025/05/05/243 1/ekonomi-indonesia-
triwulan-i-2025-tumbuh-4-8 7-persen--y-on-y---ekonomi-indonesia-triwulan-
1-2025-terkontraksi-0-98-persen--g-to-q--.html

Bank Indonesia. (2025). Ihfograﬁs Rapat Dewan Gubernur Agustus 2025: Kinerja
Sistem Pembayaran Juli 2025. Jakarta: Bank Indonesia.

Baron, R. M., & Kenny, D. A. (1986). The Moderator-Mediator Variable
Distinction in Social Psychological Research: Conceptual, Strategic, and
Statistical Considerations (Vol. 51, Number 6). Psychological Association, Inc.

Cakici, A. C., Akgunduz, Y., & Yildirim, O. (2019). The impact of perceived price
justice and satisfaction on loyalty: the mediating effect of revisit intention.
Tourism Review, 74(3), 443—462. https://doi.org/10.1108/TR-02-2018-0025

Caruana, A. (2002). Service loyalty: The effects of service quality and the mediating
role of customer satisfaction. European Journal of Marketing, 36(7-8), 811—
828. https://doi.org/10.1108/03090560210430818



88

Chaudhari, V. M., Singh, O. B., Gouthami, N. S., Thakur, N., Singh, R., Singh, S.,
Thapa, U., & Nagar, B. L. (2024). Unlocking the Nutritional Power of
Vegetables: A Guide to Vibrant Health. European Journal of Nutrition & Food
Safety, 16(8), 247-261. https://doi.org/10.9734/ejnfs/2024/v16181512

Cobhita, Z., Siswanto, A., & Yuliati, E. (2023). And Price On Delivery Services On
Online Customer Loyalty,-Zana Cobhita Arethusa Siswanto. Jurnal Ekonomi,
12(01), 1786. http://ejournal.seaninstitute.or.id/index.php/Ekonomi

Cui, L., He, S., Deng, H., & Wang, X. (2023). Sustaining customer loyalty of fresh
food e-tailers: an empirical study in China. Asia Pacific Journal of Marketing
and Logistics, 35(3), 669—686. https://doi.org/10.1108/APJML-01-2022-0013

Dash, G., & Paul, J. (2021). CB-SEM vs PLS-SEM methods for research in social
sciences and technology forecasting. Technological Forecasting and Social
Change, 173, 121092. https://doi.org/10.1016/j.techfore.2021.121092

Durianto, D. , S. & S. T. (2001). Strategi Menaklukkan Pasar Melalui Riset
FEkuisitas &  Perilaku  Merk. Gramedia  Pustaka  Utama.
https://books.google.co.id/books?1d=bthUJTSbapEC

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1994). Perilaku Konsumen, Edisi
Ke-6. Binarupa Aksara.

Fang, L., Lu, Z., & Dong, L. (2021). Differentiating service quality impact between
the online and off-line context: an empirical investigation of a corporate travel
agency. International Hospitality Review, 35(1), 3-18.
https://doi.org/10.1108/THR-01-2020-0003

Ghozali, 1., & Latan, H. (2015). Konsep, teknik, aplikasi menggunakan Smart PLS
3.0 untuk penelitian empiris. BP Undip. Semarang, 290.

Hair, J. F. ., Hult, G. T. M. ., Ringle, C. M. ., & Sarstedt, Marko. (2017). A primer
on partial least squares structural equation modeling (PLS-SEM). Sage.

Hair, J. F., Black; W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data
Analysis. www.cengage.com/highered

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how
to report the results of PLS-SEM. European Business Review, 31(1), 2-24.

Hariance, R., Noer, M., Ridwan, E., & Hasnah. (2023). Factors Affecting The
Decision of Smallholders Tea Farmers to Join The Cooperative. AGRISEP,
22(1). https://doi.org/10.31186/jagrisep.22.1.129-152

Harimurti, A. C., Sadeli, A. H., Utami, H. N., & Mukti, G. W. (2017). Strategi
Peningkatan Kinerja Atribut Produk Sayuran Melalui Pemasaran Online

Dalam Upaya Meraih Kepuasan Konsumen. Jurnal Agrosains Dan Teknologi,
1(2), 47-63. https://doi.org/10.24853/jat.1.2.47-63

Haryano, H. (2015). Analisis Pengaruh Kualitas Pelayanan, Harga, dan Citra Merek
terhadap Kepuasan Pelanggan dan Dampaknya pada Loyalitas Pelanggan
(Studi pada Pelanggan Telepon Seluler Merek “Simpati” di Kota Semarang).
Jurnal Studi Manajemen & Organisasi, 12(1), 93-112.



89

Hassan, S., Hassan, M., Saqib Nawaz, M., & Aksel, 1. (2013). Measuring Customer
Satisfaction and Loyalty Through Service Fairness, Service Quality and Price
Fairness Perception: An Empirical Study of Pakistan Mobile
Telecommunication Sector. Sci.Int.(Lahore), 25(4), 971-980.
https://www.researchgate.net/publication/320566386

Holbrook, M. B. (2006). Consumption experience, customer value, and subjective
personal introspection: An illustrative photographic essay. Journal of Business
Research, 59(6), 714-725. https://doi.org/10.1016/j.jbusres.2006.01.008

Hsiao, C.-H., Chang, J.-J., & Tang, K.-Y. (2016). Exploring the influential factors
in continuance usage of mobile social Apps: Satisfaction, habit, and customer
value perspectives. Telematics and Informatics, 33(2), 342-355.
https://doi.org/10.1016/j.tele.2015.08.014

[rianto, A. (2007). Statistik: Konsep-dasar dan aplikasinya. Kencana.

Ketchen, D. J. (2013). A Primer on Partial Least Squares Structural Equation
Modeling. Long Range Planning, 46(1-2), 184-185.
https://doi.org/10.1016/;.1rp.2013.01.002

Khan, M. A., Tahir, A., Khurshid, N., Husnain, M. I. ul, Ahmed, M., & Boughanmi,
H. (2020). Economic Effects of Climate Change-Induced Loss of Agricultural
Production by 2050: A Case Study of Pakistan. Sustainability, 12(3), 1216.
https://doi.org/10.3390/su12031216

Kotler, Philip., & Keller, K. Lane(2012). Marketing management. Prentice Hall.

Kunadi, E., Wuisan, D., E-service, P., Felicia Kunadi, E., & Wuisan, D. S. (2021).
Pengaruh E-Service Quality dan Food Quality Terhadap Customer Loyalty

Pengguna Gofood Indonesia Yang Dimediasi Oleh Perceived Value dan
Customer Satisfaction. 8(1), 141-162.

Latumaerissa, J. R. . (2015). Perekonomian Indonesia dan dinamika ekonomi global
= Indonesian economy and global economic dynamics. Mitra Wacana Media.

Lloyd, K., Madramootoo, C. Ay, Edwards, K. P., & Grant, A.-(2019). Greenhouse
gas emissions from- selected horticultural production systems in a cold
temperate climate. Geoderma, 349, 45-55.
https://doi.org/10.1016/j.geoderma.2019.04.030

Martono, N. (2015). Metode Penelitian Sosial: Konsep-konsep Kunci (Sampel
halaman). Nanang Martono.

Mbango, P., & Makhubela, V. (2019). Predictors and outcomes of customer loyalty
in the South African leafy vegetable market. In Journal of Business and Retail
Management Research (JBRMR) (Vol. 13). www.jbrmr.comA

Nalendra, A. R. A., Winarno, S. H., & Priadi, A. (2022). Determinan Loyalitas
Pelanggan Shopee Segar dalam Persaingan Bisnis Digital. Maker: Jurnal
Manajemen, 8(1), 33—44. https://doi.org/10.37403/mjm.v8i1.435



90

Nazarian, A., Shabankareh, M., Ranjbaran, A., Sadeghilar, N., & Atkinson, P.
(2024). Determinants of Intention to Revisit in Hospitality Industry: A Cross-

Cultural Study Based on Globe Project. Journal of International Consumer
Marketing, 36(1), 62—79. https://doi.org/10.1080/08961530.2023.2192537

Nazir, M. (2003). Metode Penelitian, Penerbit PT. Ghalia Indonesia, Jakarta.

Nitisusastro  Mulyadi. (2012).  Perilaku Konsumen: Dalam  Perspektif
Kewirausahaan.

Nur, M., Bowo, A., & Kasmo, P. (2023). The Influence of Repurchase on Fresh
Food (Case Study of Sayurbox). https://doi.org/10.31933/dijms.v4i3

Nuraini, D. Q., Siswadi, B., & Sudjoni. (2020). Pengaruh Atribut Kepuasan
Konsumen Terhadap Loyalitas Konsumen Studi Kasus: Kedai Pesen Kopi
Kota Malang). Jurnal Sosial Ekonomi Pertanian Dan Agribisnis.

Nurman, W. M. (2016).‘ Analisis Tingkaf Loyalitas Konsumen Beras SKM (Studi
Kasus Pada Toko Beras Paman di Kecamatan Pariaman Tengah Kota
Pariaman). http://scholar.unand.ac.id/id/eprint/19379

Nursalim, C. P, Tannia, T., & Robert, A. (2025). Service Quality and Perceived
Value Toward Customer Satisfaction in E-Commerce Delivery: The Role of

Trust. [International Journal of Applied Business and International
Management, 10(1), 136—153. https://doi.org/10.32535/ijabim.v10i1.3741

Oliver, R. L. (1999). Whence! Consumer Loyalty? Journal of Marketing,
63(4 suppll), 33—44. https://doi.org/10.1177/00222429990634s105

Oliver, R. L. (2014). Satisfaction: A Behavioral Perspective on the Consumer.
Routledge. https://doi.org/10.4324/9781315700892

Oliver, R., Rust, R., & Varki, S. (1997). Customer delight: Foundations, findings,
and managerial - insight. Journal of Retailing, 73(3), 311-336.
https://doi.org/10.1016/S0022-4359(97)90021-X

Overby, J. W., & Lee, E.-J. (2006). The effects of utilitarian and hedonic online
shopping value on' consumer preference and intentions. Journal of Business
Research, 59(10-11), 1160-1166.
https://doi.org/10.1016/j.jbusres.2006.03.008

Parasuraman, A., Zeithaml, V. A., & Berry, L. (1988). SERVQUAL: A multiple-
item scale for measuring consumer perceptions of service quality. /988, 64(1),
12-40.

Pranadetha, A., Hanoum, S., & Noer, L. R. (2025). Analysis of The Influence of
Customer Perceived Values, Customer Engagement, and Customer

Satisfaction on Customer Loyalty. Jurnal limiah Manajemen Kesatuan, 13(1),
531-540.

Rahayu, D. (2025). Analisis Persepsi Konsumen Terhadap Bauran Pemasaran
Pada Produk Usaha Mikro Segarbox di Kota Padang.



91

Ramkumar, Meyase, M., Wakulkar, K. D., Kumar, V., Nishad, U., Keval, R., Rajput,
R., & Kumar, A. (2025). Vegetables for ensuring nutritional requirement.
International Journal of Advanced Biochemistry Research, 9(1S), 1046—1051.
https://doi.org/10.33545/26174693.2025.v9.11Sn.3678

Riduwan. (2010). Skala pengukuran variabel-variabel penelitian. Alfabeta.

Riyadi, S. D., H.W., A. S., Andriani, D. R., & Anam, M. A. S. (2024). The Impact
of Service Quality Relationship on Customer Loyalty at Legendary
Restaurants R4 in  Malang City. HABITAT, 35(1), 51-64.
https://doi.org/10.21776/ub.habitat.2024.035.1.6

Sahir, S. H. (2021). Metodologi penelitian. Penerbit KBM Indonesia.

Schiffman, L. G. ., Kanuk, L. Lazar., & Wisenblit, Joseph. (2010). Consumer
behavior. Prentice Hall, an imprint of Pearson Education Inc.

Sefnedi, S. (2019). The 1m‘p‘act of Servicé Quality On Banking Customer Loyalty :
The Rule of Satisfaction and Switching Costs As Mediator. Jurnal Apresiasi
Ekonomi, 7(1), 1-8. https://doi.org/10.31846/jae.v7i1.191

Sekaran, Uma., & Bougie, Roger. (2016). Research methods for business : a skill-
building approach. John Wiley & Sons.

Setiadi Nugroho J. (2008). Perilaku Konsumen : Konsep dan Implikasi untuk
Strategi dan Penelitian Pemasaran. Kencana Prenada Media Group.

Shyu, C. S., Yen, C. C., & Lin, C.iS. (2023). The Impact of Consumer Loyalty and
Customer Satisfaction in the New Agricultural Value Chain. Agriculture
(Switzerland), 13(9). https://doi.org/10.3390/agriculture13091803

Spiteri, J. M., & Dion, P. A. (2004). Customer value, overall satisfaction, end-user
loyalty, and market performance in detail intensive industries. Industrial
Marketing Management, 33(8), 675-687.
https://doi.org/10.1016/j.indmarman.2004.03.005

Sugiyono, S. (2017). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung:
Alfabeta. Procrastination And Task Avoidance: " Theory, Research and
Treatment. New York: Plenum Press, Yudistira P, Chandra.

Sumarwan, U. (2011). Prilaku Konsumen: Teori dan penerapan dalam pemasaran.
Ghalia Indonesia.

Szelag-Sikora, A., Cupial, M., & Niemiec, M. (2015). Intensity and Labour
Consumption of Integrated Production in Horticultural Farms. Agriculture and
Agricultural Science Procedia, 7, 249-254.
https://doi.org/10.1016/j.aaspro.2015.12.040

Taufik, A., Santoso, S., Fahmi, M. 1., Restuanto, F., & Yamin, S. (2022). The Role
of Service and Product Quality on Customer Loyalty. Journal of Consumer
Sciences, 7(1), 68—-82. https://doi.org/10.29244/jcs.7.1.68-82



92

Tongco, Ma. D. C. (2007). Purposive Sampling as a Tool for Informant Selection.
Ethnobotany Research and Applications, 5, 147.
https://doi.org/10.17348/era.5.0.147-158

Varlamov, A. A., Galchenko, S. A., Zdanova, R. V, Rasskazova, A. A., & Borodina,
0. B. (2020). Assessment of the resource potential of agricultural land use for

land management purposes. IOP Conference Series: Earth and Environmental
Science, 579(1), 012143. https://doi.org/10.1088/1755-1315/579/1/012143

Villagran, E. A., & Jaramillo Norefia, J. E. (2020). Microclimatic behavior of a
screen house proposed for horticultural production in low-altitude tropical

climate conditions. Comunicata Scientiae, 11, €3350.
https://doi.org/10.14295/cs.v111.3350

Wang, J., Li, Y., Wu, B., & Wang, Y. (2021). Tourism destination image based on
tourism user generated content-oninternet, Tourism Review, 76(1), 125-137.
https://doi.org/10.1108/TR-04-2019-0132

Wicaksana, E. G. (2014). Analisis Loyalitas Konsumen Starbucks Terhadap Brand
Starbucks di Surabaya (Vol. 3, Number 2).

Wirtz, J., & Lovelock, C. (2021). Services marketing: People, technology, strategy.
World Scientific.

Yusnara, R. 1., & Soepatini, S. (2023). Utilitarian, hedonic, and social values on e-
commerce customer loyalty: mediating role of customer satisfaction. Journal
of Enterprise & Development (JED), 5(2).

Zehir, C., & Narcikara, E. (2016). E-Service Quality and E-Recovery Service
Quality: Effects on Value Perceptions and Loyalty Intentions. Procedia -
Social and Behavioral Sciences, 229, 427-443.
https://doi.org/10.1016/j.sbspro.2016.07.153

Zeithaml, V. A., Berry, L. L., & Parasuraman, A. (1996). The Behavioral
Consequences of Service Quality. Journal of Marketing, 60(2), 31.
https://doi.org/10.2307/1251929

Zeithaml, V. A., Bitner, M. J., & Gremler, D. D. (2017). Services Marketing:
Integrating Customer Focus Across the Firm. McGraw-Hill Education.
https://books.google.co.id/books?id=7 LssgEACAAJ



