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ABSTRACT

The increasing use of dating apps among emerging adults has heightened the
importance of self-disclosure in building relationships, but it is also accompanied
by risks of personal information misuse, particularly among women. However,
research examining the relationship between need for relatedness and self-
disclosure in the context of dating app use remains limited. Therefore, this study
aims to examine the relationship between need for relatedness and self-disclosure
among emerging adult women who use dating apps in Padang City. This study
employed a quantitative method with a correlational design. The sample consisted
of 97 emerging adult women who use dating apps in Padang City, obtained through
a voluntary sampling technique. The instruments used were an adapted version of
the Self-Disclosure Scale (reliability = .886) and the need for relatedness scale
adopted from the Basic Psychological Need Satisfaction and Frustration Scale
(BPNSFS) (reliability = .886). The results of the Pearson Product Moment analysis
revealed a significant positive relationship between need for relatedness and self-
disclosure among emerging adult women who use dating apps in Padang City (r =
282, p = .005 < .050), indicating that an increase in need for relatedness is
accompanied by an increase in self-disclosure among emerging adult women who
use dating apps in. Padang City.\ These' findings provide-empirical evidence
regarding the relationship between need for relatedness and self-disclosure in the
context of dating apps, thereby extending the literature that has predominantly
examined this relationship within the context of social media or general internet
use.
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ABSTRAK

Penggunaan dating apps:pada kelompok dewasaawal, meningkatkan pentingnya
self-disclosure = dalam ~membangun hubungan, tetapit juga disertai risiko
penyalahgunaan informasi pribadi, terutama pada perempuan. Meskipun demikian,
penelitian yang mengkaji hubungan antara need for relatedness dan self-disclosure
pada konteks penggunaan dating apps masih terbatas. Oleh karena itu, penelitian
ini bertujuan untuk mengetahui hubungan antara need for relatedness dengan self-
disclosure pada perempuan dewasa awal pengguna dating apps di Kota Padang.
Metode yang digunakan dalam penelitian ini adalah metode kuantitatif dengan
desain korelasional. Sampel penelitian melibatkan 97 perempuan dewasa awal
pengguna dating apps di Kota Padang yang diperoleh melalui teknik voluntary
sampling. Alat ukur yang digunakan adalah adaptasi dari Self-Disclosure Scale
dengan reliabilitas sebesar .886'dan skala need for relatedness yang diadopsi dari
Basic Psychological Need Satisfaction and Frustration Scale (BPNSFS) dengan
reliabilitas .886. Hasil analisis menggunakan Pearson Product Moment
menunjukkan hubungan positif yang signifikan antara need for relatedness dengan
self-disclosure pada perempuan dewasa awal pengguna dating apps di Kota Padang
(r =.282, p = .005 < .050), yang berarti peningkatan need for relatedness akan
disertai dengan. peningkatan self-disclosure pada perempuan dewasa awal
pengguna dating apps di Kota Padang.' Temuan; ini memberikan bukti empiris
mengenai hubungan need for relatedness dan self-disclosure pada konteks dating
apps, sehingga memperluas literatur yang selama ini lebih banyak mengkaji pada
konteks media sosial atau penggunaan internet secara umum.
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