DAFTAR PUSTAKA

Sumber Jurnal:

Alessandro, M. J., Syahbandi, Listiana, E., Barkah, & Rosnani, T. (2024). The
influence of cafe atmosphere, food quality and product variety on revisit
intention with customer satisfaction as a mediation variable in CW Coffee
West Kalimantan. Journal of Management Science (JMAS), 7(1), 257-268.
www.exsys.iocspublisher.org/index.php/JMAS

Ali, D., Alam, M., & Bilal, H. (2021). The Influence of Service Quality, Price,
and Environment on Customer Loyalty in the Restaurant’s Industry: The
Mediating Role of Customer Satisfaction. Journal of Accounting and
Finance in Emerging Economies, 7(1), 143-154.
https://doi.org/10.26710/jafee.v7il1.1587

Amalia, Y. N., & Nurtiahiadi, E. (2024). Dampak Persepsi Harga terhadap Minat
Beli Ulang melalui Kepuasan Konsumen pada Luwak White Koffie di Kota
Bandung. Journal of Management and Bussines (JOMB), 6(4), 1565-1577.
https://doi.org/10.31539/jomb.v6i4.10439

Anwar, M., & Andrean, D. (2021). The Effect of Perceived Quality , Brand Image
, and Price Perception on Purchase Decision. 176(ICoSIAMS 2020), 78-82.

Ardian, N., Sahid Dimitri, M., Putri Kurnia Rahmadani, P., & Bimo Syahputro, S.
(2023). Analisis Strategi Bisnis Dalam Meningkatkan Kepuasan Pelanggan
(Studi Kasus Pada Ruang Ketiga Coffee). Neraca Manajemen, Ekonomi,
2(7).

Ardianto, Y., Supriadi Thalib, & Dian Riskarini. (2021). Analisis Repurchase
Intention Melalui Customer Satisfaction Dilihat Dari Experiental Marketing
dan  Servicescape. JRB-Jurnal  Riset Bisnis, 4(2), 155-172.
https://doi.org/10.35814/jrb.v4i2.1724

Bhutto, M. Y., Khan, M. A,, Sun, C., Hashim, S., & Khan, H. T. (2023). Factors
affecting repurchase intention of organic food among generation Z (Evidence
from developing economy). PLoS ONE, 18(3 MARCH), 1-14.
https://doi.org/10.1371/journal.pone.0281527

Bill, J., Song, H., & Prayag, G. (2023). Using authenticity cues to increase
repurchase intention in restaurants: Should the focus be on ability or
morality ? Tourism Management Perspectives, 46(March), 101102.
https://doi.org/10.1016/j.tmp.2023.101102

Budiman, S., & Dananjoyo, R. (2021). The Effect of Cafe Atmosphere on
Purchase Decision: Empirical Evidence from Generation Z in Indonesia.
Journal of Asian Finance, Economics and Business, 8(4), 483-490.
https://doi.org/10.13106/jafeb.2021.vol8.n04.0483

81



Christiarini, R. (2023). Faktor Yang Mempengaruhi Repurchase Intention Pada
Coffeshop Di Kota Batam Dengan Customer Satisfaction Sebagai Mediasi.
JPEK (Jurnal Pendidikan Ekonomi Dan Kewirausahaan), 7(2), 497-506.
https://doi.org/10.29408/jpek.v7i2.22539

Dewi, R. V. S., & Nuvriasari, A. (2025). The Mediation Role of Consumer
Satisfaction on the Influence of Experiental Marketing and Price Perception
on Repeat Purchase Interest at Kopi Klotok Kaliurang Yogyakarta. Aurelia:
Jurnal Penelitian Dan Pengabdian Masyarakat Indonesia, 4(1), 1-8.

Dialoka, C. E., & Soebiantoro, U. (2024). The Influence of Store Atmosphere,
Price Perceptions, and Service Quality on Customer Satisfaction at Kedai
Semoga Sukses. International Journal of Economics, 3(1), 22-33.
https://doi.org/10.55299/ijec.v3i1.568

Febriandika, N. R., & Millatina, A. N. (2023). A modeling of repurchase intention
in Sharia hotels: An integrated model of price, location, religiosity, trust, and
satisfaction. International Journal of Advanced and Applied Sciences,
10(12), 161-171. https://doi.org/10.21833/ijaas.2023.12.018

Ginanda, P. K. D. G. (2020). Pengaruh Kualitas Layanan, Hara dan Servicescape
Terhadap minat Beli Ulang Pada Restoran Mie Gacoan Di Kabupaten
Jember.

Groga-Bada, A., & Larrouquet, E. (2020). “Beyond Goods and Services": an
application of the Experience Economy and Strategic Management in the
Restaurant Industry: A qualitative study of restaurant professionals.
Unpublished Masters Thesis Kenyatta University, 1(1), 1-89.

Hadi, A. S. (2021). The influence of product attribute, promotion mix, distribution
channel, and price toward repurchase intention on iPhone. Asian
Management and Business Review, 1(2), 95-104.
https://doi.org/10.20885/ambr.vol1.iss2.art2

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S.
(2021). Mediation Analysis. https://doi.org/10.1007/978-3-030-80519-7_7

Han, H.,, & Ryu, K. (2009). The roles of the physical environment, price
perception, and customer satisfaction in determining customer loyalty in the
restaurant industry. Journal of Hospitality and Tourism Research, 33(4),
487-510. https://doi.org/10.1177/1096348009344212

Harris, L. C., & Ezeh, C. (2008). Servicescape and loyalty intentions: An

empirical investigation. In European Journal of Marketing (Vol. 42, Issues
3-4). https://doi.org/10.1108/03090560810852995

82



Hellier, P. K., Geursen, G. M., Carr, R. A., & Rickard, J. A. (2003). Customer
repurchase intention: A general structural equation model. In European
Journal of Marketing (Vol. 37, Issues 11-12).
https://doi.org/10.1108/03090560310495456

Kotler, P., & Armstrong, G. (2016). Principles of Marketing (16th ed.) Global
Edition.

Kundiarto, S. P., & Suciarto, S. (2022). Influences of Restaurant Servicescape and
Services Quality on Repurchase Intention through Customer Satisfaction in
Semarang. Journal of Management and Business Environment (JMBE), 3(2),
194-217. https://doi.org/10.24167/jmbe.v3i2.4297

Mahardhika, D., & Nurmahdi, A. (2023). Analysis Of Price Perception, Brand
Awareness, Delivery Quality On Customer Satisfaction And Repurchase
Intention. Dinasti International Journal of Education Management And
Social Science, 4(3), 323-334. https://doi.org/10.31933/dijemss.v4i3.1615

Mentang, R. P., Tumbel, A. L., & Djemly, W. (2022). Analisis Entrepreneurial
Self-Efficacy Pada Pengusaha Bidang Food&Beverage Di Malalayang.
Jurnal EMBA : Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi,
10(2), 661. https://doi.org/10.35794/emba.v10i2.39745

Mirella, N. R., Nurlela, N., Erviana, R., Farrel, H. H., & Muhammad. (2022).
Faktor Yang Mempengaruhi: Kepuasan Pelanggan Dan Minat Pembelian:
Kualitas Produk, Dan Persepsi Harga (Literatur Review Manajemen
Pemasaran). Jurnal Manajemen Pendidikan Dan IImu Sosial, 3(1), 350-363.
https://doi.org/10.38035/jmpis.v3i1.880

Muhammad Asghar, A., Ting, D. H., Salim, L., & Ahmad-Ur-Rehman, M. (2021).
Influence of servicescape on behavioural intentions through mediation and
moderation effects: A study on Malaysia’s full-service restaurants. Cogent
Business and Management, 8(1), 0-26.
https://doi.org/10.1080/23311975.2021.1924923

Nikmatullah, H. R., Wijayanti, R., Kurniawan, I., Purba, C. O., Stia, P., &
Bandung, L. (2023). The Role of Service Convenience in Increasing
Repurchase Intention and Customer Loyalty in Bahagia Coffee Peranan
Service Convenience dalam Meningkatkan Repurchase Intention dan
Loyalitas Pelanggan di Bahagia Kopiid 4 *Corresponding Author.
Management Studies and Entrepreneurship Journal, 4(6), 8018-8030.
http://journal.yrpipku.com/index.php/msej

Nugrahaeni, M., Guspul, A., & Hermawan, H. (2021). Pengaruh Suasana Toko,
Kualitas Pelayanan, Kepercayaan, Dan Persepsi Harga Terhadap Minat Beli
Ulang. Jurnal Fokus Manajemen Bisnis, 11(2), 230.
https://doi.org/10.12928/fokus.v11i2.4651

83



Nur, F. A. (2023). Pengaruh Servicescape Dan Perceived Value Terhadap
Repurchase Intentionmelalui Customer Satisfaction Pada Nakoa Cafe Jalan
Puncak Borobudur Kota Malang.

Ongkowijoyo, T. E. (2022). The Effect of Price and Product Quality on Consumer
Satisfaction and Repurchase Interest at Cipork Keriyuk (Cab. G-Walk).
International  Journal of Review Management Business and
Entrepreneurship (RMBE), 2(1), 11-23.
https://doi.org/10.37715/rmbe.v2i1.2909

Pramyda, B. A., & Yasa, N. N. K. (2021). The Effect of Servicescape on
Customer Satisfaction and Repurchasing Intentions in Millenials (Study at
the Bali branch of Simpang Raya Restaurant). International Journal of
Economics and Management Studies, 8(10), 115-125.
https://doi.org/10.14445/23939125/ijems-v8i10p115

Prasetyo, M. M., & Wibowo, S. (2023). Analisis Pengaruh Citra Merek, Kualitas
Produk dan Persepsi Harga Terhadap Kepuasan Konsumen dan Minat
Pembelian Ulang. Jurnal Manajemen Dinamis, 1(2), 62-79.
https://doi.org/10.59330/jmd.v1i2.14

Pratiwi, R. S., Soebandi, S., & Dharmani, I. G. A. A. N. (2020). The Influence of
Service Quality , Price Perception , and Store Atmosphere on Repurchase
Intention ( Case Study at The Teras Atas Cafe Surabaya ). 1(2).

Rahman, K. (2025). Georgia Southern Commons Integrating Consumer Behavior
Theories : Understanding Modern Consumer Decision-Making Integrating
Consumer Behavior Theories : Understanding Modern Consumer Decision-
Making Khusbu Rahman.

Riadi, M., Kamase, J., & Mapparenta, M. (2021). Pengaruh Harga, Promosi Dan
Kualitas Layanan Terhadap Kepuasan Konsumen Mobil Toyota (Studi Kasus
Pada PT. Hadji Kalla Cabang Alauddin). Journal of Management Science
(IMS), 2(1), 41-60. https://doi.org/10.52103/jms.v2i1.320

Sarjana, N. P. N., Farida, N., & Hermani, A. (2022). Pengaruh Servicescape dan
Perceived Value terhadap Repurchase Intention melalui Customer
Satisfaction (pada Restoran Hello Taichan Kota Surakarta). Jurnal limu
Administrasi Bisnis, 11(3), 567-575.
https://doi.org/10.14710/jiab.2022.34865

Solomon, M. R. (2017). Consumer behavior (Buying, having and Being). In

Consumer Behavior: Buying, Having, and Being (Twelfth Ed).
http://www.pearsonmylabandmastering.com

84



Sugiyono. (2020). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (Sutopo
(ed.); 2nd ed.). ALFABETA Bandung.
https://www.scribd.com/document/729101674/Metode-Penelitian
Kuantitatif-Kualitatif-Dan-r-d-Sugiyono-2020

Syah, T. Y. R., Alimwidodo, P. C., Lianti, L., & Hatta, H. (2022). Perceived Price
As Antecedent of Satisfaction and Loyalty: Learn From Fast Food
International Restaurants. Central European Business Review, 11(4), 63-84.
https://doi.org/10.18267/j.cebr.304

Tahulending, A. A., Kakalang, J. F., Pasuhuk, L. S., & Karinda, A. F. (2023).
Faktor Yang Mempengaruhi Kepuasan Dan Minat Beli Ulang Pelanggan
Cafe. SEIKO : Journal of Management & Business, 6(2), 219-227.

Tarigan, R. T., Sembiring, B. K. F., & Situmorang, S. H. (2024). The Effect of
Servicescape and Brand Image on Repurchase Intention Through Customer
Satisfaction on Maxx Coffee Customers. International Journal of Economics
and Management Sciences, 2(1), 100-112.
https://doi.org/10.61132/ijems.v2i1.429

Walker, J. R., & Walker, J. T. (2014). Introduction to Hospitality Management
(Fourth Edi).

Yasri, Y., Susanto, P., Hoque, M. E., & Gusti, M. A. (2020). Price perception and
price appearance on repurchase intention of Gen Y: do brand experience and
brand preference mediate? Heliyon, 6(11), e05532.
https://doi.org/10.1016/j.heliyon.2020.e05532

Yunita, R., Shihab, M. S., Jonas, D., Haryani, H., & Anggraini Terah, Y. (2022).
Analysis of The Effect of Servicescape and Service Quality on Customer
Satisfaction at Post Shop Coffee Tofee in Bogor City. APTISI Transactions
on Technopreneurship, 4(1), 68-76. https://doi.org/10.34306/att.v4i1.222

Zahra, N. (2025). "Pengaruh Servicescape dan Lifestyle Terhadap Repurchase
Intention Dengan Customer Trust Sebagai Variabel Mediasi di Coffe Shops
Kecamatan Pauh. 110-129.

Zhong, Y., & Moon, H. (2020). Mediasi Keputusan Pembelian pada Pengaruh
Faktor Situasional dWhat Drives Customer Satisfaction, Loyalty, and
Happiness in Fast-Food Restaurants in China? Perceived Price, Service
Quiality, Food Quality, Physical Environment Quality, and the Moderating
Rol. Jurnal Aplikasi Manajemen, 8(2), 480—492.

85



Sumber Website:

“Indonesia Foodservice Market.” IMARC Group. (2025). Diakses 5 Agustus

2025, dari https://www.apsense.com/article/852415-indonesia-foodservice-

market-size-share-trends-analysis-and-report-2023.html?utm source

“Jumlah Rumah Makan/Restoran Menurut Kabupaten/Kota di Provinsi Sumatera
Barat.” Badan Pusat Statistik. (2024). Diakses 16 Agustus 2025, dari
https://sumbar.bps.go.id/id/statistics-table/2/MzExIzl=/jumlah

“Laju Pertumbuhan PDB.” Badan Pusat Statistik. (2025). Diakses 3 Agustus
2025, dari https://www.bps.go.id/id/statistics-table/2/MTAOQIzI=/-seri-2010--
laju-pertumbuhan-pdb-seri-2010--persen-.html

“What Is the Food and Beverage Industry”. Chefs Resource. (2025). Diakses 5

Agustus 2025, dari https://www.chefsresource.com/what-is-the-food-and-

beverage-industry/?utm source

86


https://www.apsense.com/article/852415-indonesia-foodservice-market-size-share-trends-analysis-and-report-2023.html?utm_source
https://www.apsense.com/article/852415-indonesia-foodservice-market-size-share-trends-analysis-and-report-2023.html?utm_source
https://sumbar.bps.go.id/id/statistics-table/2/MzExIzI=/jumlah
https://www.bps.go.id/id/statistics-table/2/MTA0IzI=/-seri-2010--laju-pertumbuhan-pdb-seri-2010--persen-.html
https://www.bps.go.id/id/statistics-table/2/MTA0IzI=/-seri-2010--laju-pertumbuhan-pdb-seri-2010--persen-.html
https://www.chefsresource.com/what-is-the-food-and-beverage-industry/?utm_source
https://www.chefsresource.com/what-is-the-food-and-beverage-industry/?utm_source

