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ABSTRAK

Tujuan
Mengetahui korelasi pengetahuan gizi, frekuensi pembelian makanan menggunakan
aplikasi makanan online, dan intensitas penggunaan media sosial dengan kualitas diet
pada mahasiswa Fakultas Matematika dan [lmu Pengetahuan Alam Universitas
Andalas.

Metode

Penelitian ini menggunakan desain cross sectional dengan sampel sebanyak 90
mahasiswa Fakultas Matematika dan Ilmu Pengetahuan Alam Universitas Andalas
yang diperoleh melalui teknik simple random sampling. Pengumpulan data diperoleh
dengan melakukan wawancara, pengisian kuisioner dan angket. Analisis data
dilakukan menggunakan uji rank spearmen correlation.

Hasil

Hasil penelitian menunjukkan median skor kualitas diet sebesar 25, median skor
pengetahuan gizi sebesar 75, median frekuensi pembelian makanan menggunakan
aplikasi makanan online sebesar 2 kali per bulan, dan median intensitas penggunaan
media sosial sebesar 6 'jam/hari. Tidak terdapat kerelasi yang signifikan antara
pengetahuan gizi (p=0,168 ; r=0,146), frekuensi pembelian makanan menggunakan
aplikasi makanan online (p=0,663 ; r=0,047), dan intensitas penggunaan media sosial
(p=0,408; r=0,088) dengan kualitas diet.

Kesimpulan

Tidak terdapat korelasi yang signifikan antara pengetahuan gizi, frekuensi pembelian
makanan menggunakan aplikasi makanan online, dan intensitas penggunaan media
sosial dengan kualitas diet.
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ABSTRACT

Objective
To determine the correlation between nutrition knowledge, frequency of food
purchases using online food applications, and social media use intensity with diet
quality among students of the Faculty of Mathematics and Natural Sciences, Andalas
University.

Methods

This study employed a cross-sectional design involving 90 undergraduate students of
the Faculty of Mathematics and Natural Sciences, Andalas University, selected using
simple random sampling. Data were collected through interviews, questionnaires, and
self-administered surveys. Data analysis was conducted using the spearman rank
correlation test.

Results

The results showed that the median diet quality score was 25, the median nutrition
knowledge score-was 75, the median frequency of food purchases using online food
applications was 2 times per month, and the median intensity of social media use was
6 hours per day. There was no significant correlation between nutrition knowledge
(p=0.168; r=0.146), frequency of food purchases using online food delivery
applications (p=0.663; r=0.047), and intensity of social media use (p=0.408; r=0.088)
with diet quality.

Conclusion
There was no significant correlation between nutrition knowledge, frequency of online
food purchases using online food applications and intensity of social media use with
diet quality.
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