DAFTAR PUSTAKA

Ahmad, N., Fahad, N., Zaki, M., Alam, Z., & Khalid, M. (2025). Understanding
consumer attitude and purchase intention of organic food products. Spanish Journal

of Marketing - ESIC. https://doi.org/10.1108/SIME-04-2024-0110

Alrwashdeh, M., Emeagwali, O. L., & Aljuhmani, H. Y. (2019). The effect of electronic
word of mouth communication on purchase intention and brand image: An

applicant smartphone brands ininorth Cyprus. Management Science Letters, 9(4),
505-518. https://doi.org/10.5267/j.msl.2019.1.011

Badan Pusat Statistik. (2023). Food Consumption Patterns of the Population of

Sumatera Barat Province 2023.

Bangun, C. S., Suhara, T., & Husin, H. (2023). THE APPLICATION OF THEORY OF
PLANNED BEHAVIOR AND PERCEIVED VALUE ON ONLINE PURCHASE
BEHAVIOR. Technomedia Journal, 8(1SP), 123-134.
https://doi.org/10.33050/tmj.v811sp.2074

Bag, M., Kahriman, M., Cakir Biger, N., & Seckiner, S. (2024). Results from Tiirkiye:
Which Factors Drive. Consumers to Buy Organic Food? Foods, 13(2).
https://doi.org/10.3390/foods13020302

Bazhan, M., Shafiei Sabet, F.; & Borumandnia, N. (2024). Factors affecting purchase
intention of organic food products: Evidence from a developing nation context.

Food Science and Nutrition, 12(5), 3469-3482. https://doi.org/10.1002/fsn3.4015

Becker, M. H., & Janz, N. K. (1985). The Health Belief Model: A Decade Later. Health
Education Quarterly. 1-47.

Devi, K., Singh, G., Roy, S. K., & Cug, J. (2023). Determinants of organic food purchase
intention: the moderating role of health consciousness. British Food Journal,

125(11), 4092—-4122. https://doi.org/10.1108/BFJ-03-2023-0220



F.Hair, J., C.Black, W., J.Babin, B., & E.Anderson, R. (2019). Multivariate Data
Analysis (Eight).

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to
report the results of PLS-SEM. In European Business Review (Vol. 31, Issue 1, pp.
2-24). Emerald Group Publishing Ltd. https://doi.org/10.1108/EBR-11-2018-0203

Hartati, B. (2021). PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP
KEPUTUSAN PEMBELIAN MELALUI MINAT BELI PRODUK COSMETICS
JAFRA PADA PT. JAFRA' COSMETICS' INDONESIA. Jurnal Manajemen
Terapan Dan Keuangan (Mankeu), 10(01).

IDN Research Institute. (2024). Indonesia Gen Z Report 2024: Unlocking the Potential
of The Next Generation. Jakarta: IDN Media.

Khan, Y., Hameed, 1., & Akram, U. (2023). What drives attitude, purchase intention and
consumer buying behavior toward organic food? A self-determination theory and
theory of planned behavior perspective. British Food Journal, 125(7), 2572-2587.
https://doi.org/10.1108/BFJ-07-2022-0564

Kian, T. P., Fong, L., Wee, S., Yeow, J. A., Kian', T. P., Goh, H., Boon?, S., Wee, L.,
Fong®, Y., & Jian, A. (2017). Factors that Influence the Consumer Purchase
Intention in SocialMedia Websites Factors That Influence the Consumer Purchase
Intention in Social Media Websites. In Int. J Sup. Chain. Mgt (Vol. 6, Issue 4).
https://www.researchgate.net/publication/323445865

Kotler, P., Gary, A., & Balasubramanian, S. (2021). GLOBAL EDITION Principles of
Marketing NINETEENTH EDITION.

Lie, B., Tjokrosaputro, M., Ariniputri, N., Krisnaputra, A., & Devotyasto, M. (2023).
FACTORS AFFECTING PURCHASE INTENTION OF HEALTHY DRINKS.
International Journal of Application on Economics and Business, 1(4), 2639-2649.
https://doi.org/10.24912/ijaeb.v1i14.2639-2649



Maharani, P., Azura Nurhamsyah, H., Addini, K. N., Hardiana, L., Purba, E. F.,
Fhadillah Thsan, R., Feny Rahayu, W., Psikologi, D., Psikologi, F., Kesehatan, D.,
Padang, U. N., Penelitian, A., & Kunci, K. (2025). TINJAUAN PERAN HEALTH
BELIEF MODEL TERHADAP PERILAKU DIET SEHAT PADA DEWASA

AWAL DI KOTA PADANG. J Jurnal Kolaboratif Sains, 8(6), 3324-3346.
https://doi.org/10.56338/jks.v816.7759

Martey, E. M. (2024). Customer’s-attitude and purchasing behavior of green food in
Ghana: The moderating role -of .envitohmental views and green trust. Electronic

Green Journal, 2024(49). https://doi.org/10.5070/G314960819

Pefa-Garcia, N., Gil-Saura, 1., Rodriguez-Orejuela, A., & Siqueira-Junior, J. R. (2020).
Purchase intention and purchase behavior online: A cross-cultural approach.

Heliyon, 6(6). https://doi.org/10.1016/).heliyon.2020.e04284

Pham, T. H., Nguyen, T. N, Phan, T. T. H., & Nguyen, N. T. (2019). Evaluating the
purchase behaviour of organic food by young consumers in an emerging market

economy. Journal of  Strategic = Marketing, 27(6), 540-556.
https://doi.org/10.1080/0965254X.2018.1447984

Ren, L., Yang, F., & Gu, C. (2023). A study of the purchase intention of insect protein

food as alternative foods for - fitness proteins. Heliyon, 9(9).
https://doi.org/10.1016/j.heliyon.2023.¢20239

Rezai, G., Teng, P. K., Shamsudin, M. N., Mohamed, Z., & Stanton, J. L. (2017). Effect
of perceptual differences on consumer purchase intention of natural functional food.

Journal of Agribusiness in Developing and Emerging Economies, 7(2), 153—173.
https://doi.org/10.1108/JADEE-02-2015-0014

Rodrigues, M. A., Carvalho, M. A., Oliveira, L., & Barbosa, A. (2024). How digital

influencer content and characteristics influence Generation Y persuasiveness and



purchase intention. Tourism and Management Studies, 20(2), 25-38.
https://doi.org/10.18089/tms.20240203

Rosalin, 1., Barkah, B., & Pebrianti, W. (2022). Pengaruh Kesadaran Kesehatan dan
Perceived Barriers terhadap Attitude toward Organic Food dan Dampaknya
terhadap Minat Beli (Studi Kasus Pada Konsumen Muda di Kota Pontianak).
Equator Journal of Management and Entrepreneurship (EJME), 10(04), 168.
https://doi.org/10.26418/ejme.v10104.58578

Sabilla, S., & Vika, A.(2022).'Analisis Perilaku Pembelian Konsumen terhadap Pangan
Organik Saat Pandemi Covid-19 di Indonesia Analysis of Consumer Purchase

Behavior on Organic Foods during the Covid-19 Pandemic in Indonesia. Jurnal

Agrikultura, 2022(1), 1-12.
Sekaran. (2016). RESEARCH METODE FOR BUSINESS.

Singh, S., Jain, V. K., Verma, H., & Sharma, P. (2025). Exploring consumer intentions
to purchase organic food with the health belief model and theory of planned
behavior. Discover Food, 5(1). https://doi.org/10.1007/544187-025-00559-4

Susenas. (2024). Survei Sosial Ekonomi Nasional (Susenas).

Tandon, A., Kaur, P., Bhatt, Y., Mantymaki, M., & Dhir, A. (2021). Why do people
purchase from food delivery apps? A consumer value perspective. Journal of

Retailing and- Consumer Services, 63.

https://doi.org/10.1016/j.jretconser.2021.102667

Teixeira, S. F., Barbosa, B., Cunha, H., & Oliveira, Z. (2022). Exploring the antecedents
of organic food purchase intention: An extension of the theory of planned behavior.

Sustainability (Switzerland), 14(1). https://doi.org/10.3390/su14010242



