DAFTAR PUSTAKA

Azahra, D. A., Apriliani, Z. A., Muabdan, M., Khumayah, S., & Wulandari, S. (2024).
Coffee culture: Gen Z and coffee shops. Indonesian Journal.
https://doi.ore/10.55324/ijoms.v319.906

Azizah, A. N., & Maskur, A. (2024). Pengaruh kualitas produk, persepsi harga, citra
toko dan lokasi terhadap keputusan pembelian (Studi pada konsumen ikan asin
di Kabupaten Rembang). https://doi.org/10.36778/jesya.v7il1.1336

Basri, N. A. H., Ahmad, R., Anuar, F. 1., & Ismail, K. A. (2016). Effect of word of
mouth communication on consumer purchase decision: Malay upscale
restaurant. Procedia - Social and Behavioral Sciences, 222, 324-331.
https://doi.org/10.1016/j.sbspre:2016:05.175

Cahya, M. L. E., Astuti, 1. Y., & Mahaputra, A. P. (2024). Pengaruh strategi promosi
melalui media sosial Instagram dan word of mouth terhadap keputusan
pembelian di Kedai Kopi SK Coffee Lab Kota Kediri. Musytari: Neraca
Manajemen, Akuntansi, dan Ekonomi, 4(12), 64-74.

Cao, Y., & Kim, K. (2015). How do customers perceive service quality in differently
structured fast food restaurants? Journal of Hospitality Marketing &
Management. https://doi.org/10.1080/19368623.2014.903817

Devi, S., Hamid, R. S., & Maszudi, E. (2023). Peran e-WOM, e-service quality dan e-
trust dalam menentukan keputusan pembelian. Jesya, 6(2), 1888—1898.
https://doi.org/10.36778/jesya.v6i2.1187

Indrayani, D. A. (2019). Pengaruh kualitas layanan, kualitas produk, dan harga
terhadap kepuasan konsumen Kitchen Caffe and Bar Semarang (Skripsi).
Universitas Semarang.

Erkan, I., & Evans, C. (2016). The influence of eWOM in social media on consumers’
purchase intentions: An extended approach to information adoption. Computers
in Human Behavior. https://doi.org/10.1016/1.chb.2016.03.003

Firdayulia, A., & Jamiat, N. (2021). Pengaruh electronic word of mouth terhadap minat
beli Toko Kopi Tuku. E-Proceeding of Management, Telkom University.
https://openlibrarypublications.telkomuniversity.ac.id/index.php/management/
article/viewFile/14804/14581



https://doi.org/10.55324/ijoms.v3i9.906
https://doi.org/10.36778/jesya.v7i1.1336
https://doi.org/10.1016/j.sbspro.2016.05.175
https://doi.org/10.1080/19368623.2014.903817
https://doi.org/10.36778/jesya.v6i2.1187
https://doi.org/10.1016/j.chb.2016.03.003
https://openlibrarypublications.telkomuniversity.ac.id/index.php/management/article/viewFile/14804/14581
https://openlibrarypublications.telkomuniversity.ac.id/index.php/management/article/viewFile/14804/14581

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25 (Edisi
ke-9). Badan Penerbit Universitas Diponegoro.

Goldsmith, R. E. (2006). Electronic word-of-mouth. In L. Kahle & C. Kim (Eds.),
Creating images and the psychology of marketing communication (pp. 161—
172). Lawrence Erlbaum Associates.

Kurniawan, M. F. D., & Suhermin. (n.d.). Atmosphere terhadap keputusan pembelian.
Sekolah Tinggi Ilmu Ekonomi Indonesia (STIESIA) Surabaya.

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). Electronic
word-of-mouth via consumer-opinion platforms: What motivates consumers to

articulate themselves on the Internet? Journal of Interactive Marketing, 18(1),
38-52. https://doi.org/10.1002/dir. 10073

Hua, X., Mohd Hasan, N. A., De Costa, F., & Qiao, W. (2024). The mediating role of
electronic word-of-mouth in the relationship between CSR initiative and
consumer satisfaction. Heliyon, 10(15), e35027.
https://doi.ore/10.1016/j.heliyon.2024.¢35027

Hussein, A. (2016). Penelitian bisnis dan manajemen menggunakan Partial Least
Squares (PLS) dengan SmartPLS 3.0. Modul Ajar. Universitas Brawijaya.

Ibrahim, M. D., Rachma, N., & Primanto, A. B. (2024). Pengaruh harga dan kualitas
produk terhadap keputusan pembelian online shop Lazada pada mahasiswa
Fakultas Ekonomi Universitas Islam Malang Angkatan 2018. E-JRM:
Elektronik Jurnal Riset Manajemen, 13(01), 1686—1691.

Jalilvand, M. R., & Samiei, N. (2012). The effect of electronic word of mouth on brand
image and purchase intention: An empirical study in the automobile industry in
Iran. Marketing Intelligence & Planning, 30(4), 460—476.

Kasakeyan, R. F., Tawas, H. N., & Poluan, J. G. (2021). Pengaruh electronic word of
mouth, kualitas produk dan experiential marketing terhadap keputusan
pembelian produk Street Boba Manado. Jurnal EMBA, 9(4), 1208—1217.

Erkan, I., & Evans, C. (2016). The influence of eWOM in social media on consumers’
purchase intentions: An extended approach to information adoption.
https://doi.org/10.1016/;.chb.2016.03.003

Firdayulia, A., & Jamiat, N. (2021). Pengaruh Electronic Word of Mouth Terhadap
Minat Beli Toko Kopi Tuku. E-Proceeding of Management Telkom University.


https://doi.org/10.1002/dir.10073
https://doi.org/10.1016/j.heliyon.2024.e35027

https://openlibrarypublications.telkomuniversity.ac.id/index.php/management/
article/viewFile/14804/14581

Maryati, & Khoiri.M. (2021). Pengaruh Kualitas Produk, Kualitas Pelayanan Dan
Promosi Terhadap Keputusan Pembelian Toko Online Time Universe Studio.
Jurnal Ekonomi Dan Bisnis, 11(1), 542-550.

Maspul, K. A. (2023). Exploring the Relationship Between Coffee Shop Visitors’
Coping Strategies and Well-Being. Jurnal Psikologi, 1(2), 13.
https://doi.org/10.47134/pjp.v1i2.2028

Mengatasi, S., & Maspul, K. A. (2024). Menjelajahi Hubungan Antar Pengunjung
Kedai Kopi. 1984, 1-13.

Monroe, K. B. (2003). Pricing: Making Profitable Decisions (3rd ed.). McGraw-Hill.

Muharam, W., & Soliha, E. (2017). Keputusan Pembelian Konsumen Honda Mobilio.
Kualitas Produk, Citra Merek, Persepsi Harga Dan Keputusan Pembelian
Konsumen Honda Mobilio, 2014, 755-762.

Paludi, S., & Juwita, R. (2021). Pengaruh Persepsi Harga, Lokasi Dan Kualitas Produk
Terhadap Keputusan Pembelian. Equilibrium: Jurnal Penelitian Pendidikan
Dan Ekonomi, 18(01), 41-53. https://doi.org/10.25134/equi.v18i1.3498

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1990). Delivering quality service:
Balancing customer perceptions and expectations. New York: Free Press.

Paull, J. (n.d.). The Impact of Coffee Shops on Aceh ’s Economic Sustainability.

Raditya, P. (2023, September 15). Coffenary, Cafe Favorit Mahasiswa Universitas
Andalas.  Kumparan.  https://kumparan.com/puti-raditya/coffenary-cafe-
favorit-mahasiswa-universitas-andalas-23e2uzbm23m/full

Sahril, Ari Ahmad, Harimurti Wulandjani, and Dewi Kurniawati. “Pengaruh
Endorsement (Via Vallen) Dan Brand Image Terhadap Keputusan Pembelian
Konsumen Pada Produk Tolak Angin Cair Di Aplikasi Media Sosial
Instagram.” JIMP : Jurnal Ilmiah Manajemen Pancasila 2, no. 2 (2022): 70—
80. https://doi.org/10.35814/jimp.v2i2.2930.

Santino Coffee. (2023). Data Konsumsi Kopi di Indonesia Terbaru. Santino Coffee.
Diakses dari  https://santinocoffee.co.id/data-konsumsi-kopi-di-indonesia-
terbaru/



Saputra, R. H., Mariam, S., & Ramli, A. H. (2024). The Effect Of Service Quality And
Customer Satisfaction On Customer Loyalty In Coffee Shop. Jurnal Ilmiah
Manajemen Kesatuan, 12(5), 1697-1714.
https://doi.org/10.37641/jimkes.v1215.2824

Saputra, R. H., Mariam, S., & Ramli, A. H. (2024). The Effect Of Service Quality And
Customer Satisfaction On Customer Loyalty In Cofftee Shop. Jurnal limiah
Manajemen Kesatuan, 12(5), 1697-1714.
https://doi.org/10.37641/jimkes.v1215.2824

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-Building
Approach (7th ed.). Wiley.

Sekaran, U., & Bougie, R. (2017). Metode penelitian untuk bisnis: Pendekatan
pengembangan keahlian (Edisi ke-6, Buku 2). Salemba Empat.

Septi Setyaningsih, Nadia Zahra Faisal, Afiyah Lucahya, Nahwa Janah, Nabila Najwa,
and Husni Mubarok. “Hubungan Antara Persepsi Harga Dan Keputusan
Pembelian Konsumen Di Kopi Tuku: Studi Akuntansi Konsumen.” Jurnal
Ekonomi Dan = Pembangunan Indonesia 3, no. 2 (2025): 111-27.
https://doi.org/10.61132/jepi.v3i2.1338.

Sugiyono. (2017). Pengaruh Store Atmosphere, Hedonic Motive Dan Service Quality
Terhadap Keputusan Pembelian. Jurnal Ilmu Dan Riset Manajemen.
http://jurnalmahasiswa.stiesia.ac.id/index.php/jirm/article/view/338

Swastha, B., & Handoko, T. H. (2000). Manajemen Pemasaran: Analisis Perilaku
Konsumen. BPFE.

Thompson, A. (2022). Consumer behavior in the digital age. London: Routledge.

Tjiptono, F. (2019). Pemasaran jasa: Prinsip, penerapan, dan penelitian. Yogyakarta:
Andi.

Toffin Indonesia. (2024, October 9). Kolaborasi Toffin Indonesia dengan Bisnis Kopi
Lokal dan Internasional, Hasilkan ~ Apa? Toffin Insight.
https://insight.toffin.id/bisnis/kolaborasi-toffin-indonesia-dengan-bisnis-kopi-
lokal-dan-internasional-hasilkan-apa/

Wang, Y. (2023). Consumer purchase decision process: Trends and insights.
Singapore: Springer.



Xia, L., Monroe, K. B., & Cox, J. L. (2004). The price is unfair! A conceptual
framework of price fairness perceptions. Journal of Marketing, 68(4), 1-15.
https://doi.org/10.1509/jmkg.68.4.1.42733

Yang, C. (2015). The influence of service quality on customer satisfaction: Evidence
from China’s hotel industry. Journal of Service Science and Management, 8(3),
291-299. https://doi.org/10.4236/jssm.2015.83032

Yeetin, P., & Buakaew, J. (2018). Kopi coffee shops: Political interaction spaces for
Trang locals. Kasetsart Journal of Social Sciences, 39(2), 284-290.
https://doi.org/10.1016/j.kjss.2018.05.001

Yunus, A. (2016). Pengaruh Service Quality (Tangible, Empathy, Reliability,
Responsiveness & Assurance) terhadap Customer Satisfaction: Penelitian pada
Hotel Serela Bandung. Jurnal Manajemen, 15(2), 255-2j70.



S—

DALA
—))]

TXIVERSITAS AN




