
 

112 
 

REFERENCES 

 
 

 

Aji, P. M., Nadhila, V., & Sanny, L. (2020). Effect of social media marketing on 

instagram towards purchase intention: Evidence from Indonesia’s ready-to-

drink tea industry. International Journal of Data and Network Science, 4(2), 

91–104. https://doi.org/10.5267/j.ijdns.2020.3.002 

Alfarizt, Z., & Dwiridotjahjono, J. (2024). Implementasi Strategi Digital Marketing 

Melalui Optimalisasi Penggunaan Platform TikTok dan Instagram. Economics 

And Business Management Journal ( EBMJ ) Februari, 3(1). 

Ali, J., Reed, M. R., & Saghaian, S. H. (2021). Determinants of Product Innovation 

in Food and Agribusiness Small and Medium enterprises: Evidence from 

Enterprise Survey Data of India. International Food and Agribusiness 

Management Review, 24(5), 777–796. 

https://doi.org/10.22434/IFAMR2019.0210 

Anderson, R. E., & Swaminathan, S. (2011). Customer satisfaction and loyalty in e-

markets: A PLS path modeling approach. Journal of Marketing Theory and 

Practice, 19(2), 221–234. https://doi.org/10.2753/MTP1069-6679190207 

Arinie Soelistianto, F., Dwi Atmadja, M., & Mukti Khristiana, H. (2021). White 

Oyster Mushroom Product Innovation as a Nutritious Alternative to Animal-

Based Meatballs. International Journal of Advances in Engineering and 

Management (IJAEM), 3, 4177. https://doi.org/10.35629/5252-030741774182 

Aschemann-Witzel, J., Gantriis, R. F., Fraga, P., & Perez-Cueto, F. J. A. (2020). 

Plant-based food and protein trend from a business perspective: markets, 

consumers, and the challenges and opportunities in the future. In Critical 

Reviews in Food Science and Nutrition (pp. 1–10). Taylor and Francis Inc. 

https://doi.org/10.1080/10408398.2020.1793730 

Bhimani, H., Mention, A. L., & Barlatier, P. J. (2019). Social media and innovation: 

A systematic literature review and future research directions. Technological 

Forecasting and Social Change, 144, 251–269. 

https://doi.org/10.1016/j.techfore.2018.10.007 

BİLGİN, Y. (2018). THE EFFECT OF SOCIAL MEDIA MARKETING 

ACTIVITIES ON BRAND AWARENESS, BRAND IMAGE AND BRAND 

LOYALTY. Business & Management Studies: An International Journal, 6(1), 

128–148. https://doi.org/10.15295/bmij.v6i1.229 

Bustami, K., Malik, I., & Inuzula, L. (2021). Analisis Pengaruh Kualitas Pelayanan 

Terhadap Kepuasan Pelanggan. In Jurnal Ekonomi Manajemen dan Bisnis (Vol. 

22, Issue 2). 



 

113 
 

Das, A. K., Nanda, P. K., Dandapat, P., Bandyopadhyay, S., Gullón, P., Sivaraman, 

G. K., McClements, D. J., Gullón, B., & Lorenzo, J. M. (2021). Edible 

mushrooms as functional ingredients for development of healthier and more 

sustainable muscle foods: A flexitarian approach. Molecules, 26(9). 

https://doi.org/10.3390/molecules26092463 

Devi, P. V., Islam, J., Narzary, P., Sharma, D., & Sultana, F. (2024). Bioactive 

compounds, nutraceutical values and its application in food product 

development of oyster mushroom. In Journal of Future Foods (Vol. 4, Issue 4, 

pp. 335–342). Beijing Academy of Food Sciences. 

https://doi.org/10.1016/j.jfutfo.2023.11.005 

Dolega, L., Rowe, F., & Branagan, E. (2021). Going digital? The impact of social 

media marketing on retail website traffic, orders and sales. Journal of Retailing 

and Consumer Services, 60. https://doi.org/10.1016/j.jretconser.2021.102501 

Dwivedi, Y. K., Ismagilova, E., Rana, N. P., & Raman, R. (n.d.). Social Media 

Adoption, Usage And Impact In Business-To-Business (B2B) Context: A State-

Of-The-Art Literature Review. https://doi.org/10.1007/s10796-021-10106-

y/Published 

Fenişer, C., Popescu, D., & Sadeh, A. (2019). Strategic elements in product 

innovation in industrial firms. Procedia Manufacturing, 39, 1363–1368. 

https://doi.org/10.1016/j.promfg.2020.01.321 

Fostering Innovation, Integration and Inclusion Through Interdisciplinary Practices 

in Management. (n.d.). 

Garg, P., & Pahuja, S. (2020). Social Media (pp. 172–192). 

https://doi.org/10.4018/978-1-7998-2185-4.ch008 

Gräve, J. F. (2019). What KPIs Are Key? Evaluating Performance Metrics for Social 

Media Influencers. Social Media and Society, 5(3). 

https://doi.org/10.1177/2056305119865475 

Guiné, R. P. F., Florença, S. G., Barroca, M. J., & Anjos, O. (2020). The link between 

the consumer and the innovations in food product development. In Foods (Vol. 

9, Issue 9). MDPI AG. https://doi.org/10.3390/foods9091317 

Hanaysha, J. R. (2022). Impact of social media marketing features on consumer’s 

purchase decision in the fast-food industry: Brand trust as a mediator. 

International Journal of Information Management Data Insights, 2(2). 

https://doi.org/10.1016/j.jjimei.2022.100102 

Jerab, D., & Mabrouk, T. (n.d.). Strategic Excellence: Achieving Competitive 

Advantage through Differentiation Strategy. https://ssrn.com/abstract=4575042 



 

114 
 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and 

opportunities of Social Media. Business Horizons, 53(1), 59–68. 

https://doi.org/10.1016/j.bushor.2009.09.003 

Keller, K. L. (2009). Building strong brands in a modern marketing communications 

environment. Journal of Marketing Communications, 15(2–3), 139–155. 

https://doi.org/10.1080/13527260902757530 

Kotler, P., & Keller, K. L. (2016). Marketing Management 15th Edition. 

http://www.pearsonmylabandmastering.com 

Li, F., Larimo, J., & Leonidou, L. C. (2021). Social media marketing strategy: 

definition, conceptualization, taxonomy, validation, and future agenda. Journal 

of the Academy of Marketing Science, 49(1), 51–70. 

https://doi.org/10.1007/s11747-020-00733-3 

Mazumder, M. A. R., Jongraksang, K., Kaewsiri, K., Keawnualborvornnij, S., 

Nenjatee, W., Kaur, L., Zhang, W., Phongthai, S., & Rawdkuen, S. (2024). 

Mushroom-legume-based alternative chicken nuggets: Physico-chemical and 

sensory properties. Food Chemistry Advances, 5. 

https://doi.org/10.1016/j.focha.2024.100777 

Muninger, M. I., Hammedi, W., & Mahr, D. (2019). The value of social media for 

innovation: A capability perspective. Journal of Business Research, 95, 116–

127. https://doi.org/10.1016/j.jbusres.2018.10.012 

Mwazuna, A. N., & Museve, E. (2023). SUSTAINABLE FIRM PERFORMANCE 

THROUGH PRODUCT DIFFERENTIATION STRATEGIES; THE HIDDEN 

TREASURE OF CUSTOMER LOYALTY. European Journal of Management 

and Marketing Studies, 8(2). https://doi.org/10.46827/ejmms.v8i2.1499 

Nneoma, O. (n.d.). Product Differentiation Strategies and Customer Loyalty to the 

Brands of Selected Flour Milling Firms in Northwest, Nigeria. International 

Journal of Humanities Social Science and Management (IJHSSM), 4(6), 240–

251. www.ijhssm.org 

Nora Dahana Nur Khusniyah Indrawati Mugiono, R. (2021). Competitive Advan-tage 

to Mediate The Influence of Product Innovation and Entrepreneurial Orientation 

on Marketing Performance in Small and Medium Industry. Jurnal Aplikasi 

Manajemen, 19(2), 413–423. https://doi.org/10.21776/ub.jam.2021.019.02.17 

Obermayer, N., Kővári, E., Leinonen, J., Bak, G., & Valeri, M. (2022). How social 

media practices shape family business performance: The wine industry case 

study. European Management Journal, 40(3), 360–371. 

https://doi.org/10.1016/j.emj.2021.08.003 



 

115 
 

Pandjaitan, R. H. (2024). The Social Media Marketing Mix Trends in Indonesia for 

2024: Communication Perspective. Jurnal Komunikasi Ikatan Sarjana 

Komunikasi Indonesia, 9(1), 251–269. 

https://doi.org/10.25008/jkiski.v9i1.1005 

Paul W. Farris, N. B. P. P. D. R. (2015). Marketing Metrics: The Manager’s Guide 

to Measuring Marketing Performance. 

Pérez Montes, A., Rangel-Vargas, E., Lorenzo, J. M., Romero, L., & Santos, E. M. 

(2021). Edible mushrooms as a novel trend in the development of healthier meat 

products. In Current Opinion in Food Science (Vol. 37, pp. 118–124). Elsevier 

Ltd. https://doi.org/10.1016/j.cofs.2020.10.004 

Permata Sari, C., Nugraha Sekolah Tinggi Ilmu Administrasi Pembangunan Jl 

Lumba-Lumba No, A., Kaliwates, K., Jember, K., & Timur, J. (n.d.). Product 

Differentiation Strategy in Achieving Competitive Advantage of CV Tirta Emas. 

https://ejournal.uika-bogor.ac.id/index.php/INOVATOR 

Poore, J., & Nemecek, T. (n.d.). Reducing food’s environmental impacts through 

producers and consumers. http://science.sciencemag.org/ 

Rangel-Vargas, E., Rodriguez, J. A., Domínguez, R., Lorenzo, J. M., Sosa, M. E., 

Andrés, S. C., Rosmini, M., Pérez-Alvarez, J. A., Teixeira, A., & Santos, E. M. 

(2021). Edible mushrooms as a natural source of food ingredient/additive 

replacer. In Foods (Vol. 10, Issue 11). MDPI. 

https://doi.org/10.3390/foods10112687 

Rasid Abdul Razzaq, A., Shikh Syed Kadir, S. A., Noor Nura Adilla Che Ahmad, C., 

Wafi Abdul Rahman, A., Harun, H., Akmal Rohiat, M., & Mohd Farhan Helmi 

Raden Ismail, R. (2021). Processed Food Innovation using Oyster Mushroom. 

1(2), 197–202. https://doi.org/10.30880/ritvet.2021.01.02.023 

Reis, F. S., Martins, A., Vasconcelos, M. H., Morales, P., & Ferreira, I. C. F. R. 

(2017). Functional foods based on extracts or compounds derived from 

mushrooms. In Trends in Food Science and Technology (Vol. 66, pp. 48–62). 

Elsevier Ltd. https://doi.org/10.1016/j.tifs.2017.05.010 

Rogers, E. M. . (1995). Diffusion of innovations. Free Press. 

Sangeeta, Sharma, D., Ramniwas, S., Mugabi, R., Uddin, J., & Nayik, G. A. (2024). 

Revolutionizing Mushroom processing: Innovative techniques and 

technologies. In Food Chemistry: X (Vol. 23). Elsevier Ltd. 

https://doi.org/10.1016/j.fochx.2024.101774 

Santeramo, F. G., Carlucci, D., De Devitiis, B., Seccia, A., Stasi, A., Viscecchia, R., 

& Nardone, G. (2017). Emerging trends in European food, diets and food 

industry. In Food Research International. Forthcoming (Vol. 1). 



 

116 
 

Seo, E. J., & Park, J. W. (2018). A study on the effects of social media marketing 

activities on brand equity and customer response in the airline industry. Journal 

of Air Transport Management, 66, 36–41. 

https://doi.org/10.1016/j.jairtraman.2017.09.014 

Shawky, S., Kubacki, K., Dietrich, T., & Weaven, S. (2020). A dynamic framework 

for managing customer engagement on social media. Journal of Business 

Research, 121, 567–577. https://doi.org/10.1016/j.jbusres.2020.03.030 

Śledzik, K. (n.d.). SCHUMPETER’S VIEW ON INNOVATION AND 

ENTREPRENEURSHIP. 

http://ssrn.com/abstract=2257783Electroniccopyavailableat:http://ssrn.com/abs

tract=2257783 

Solarte-Montufar, J. G., Zartha-Sossa, J. W., & Osorio-Mora, O. (2021). Open 

innovation in the agri-food sector: Perspectives from a systematic literature 

review and a structured survey in msmes. In Journal of Open Innovation: 

Technology, Market, and Complexity (Vol. 7, Issue 2). Multidisciplinary Digital 

Publishing Institute (MDPI). https://doi.org/10.3390/joitmc7020161 

Steffen, A. (2018). Exploring the Benefits of Employing Market Insights and 

Consumer Trends in Food Product Innovation. In Case Studies in the 

Traditional Food Sector: A Volume in the Consumer Science and Strategic 

Marketing Series (pp. 209–237). Elsevier. https://doi.org/10.1016/B978-0-08-

101007-5.00008-7 

Subagja, A. D., Almaududi Ausat, A. M., & Suherlan, S. (2022). The Role of Social 

Media Utilization and Innovativeness on SMEs Performance. JURNAL 

IPTEKKOM Jurnal Ilmu Pengetahuan & Teknologi Informasi, 24(2), 85–102. 

https://doi.org/10.17933/iptekkom.24.2.2022.85-102 

Westenbroek, M. (n.d.). Functional Mushroom Industry Analysis: Consumer-Centric 

Innovation. 

You and Your Action Research Project. (n.d.). 

  

 

 

 

 

 

 

 

 

 

 


