
 

 
 

 

BUSINESS INNOVATION THROUGH MUSHROOM-BASED PRODUCT 

DIFFERENTIATION AND SOCIAL MEDIA MARKETING 

OPTIMIZATION: A PROJECT FOR JAMUR MR. PJ 

FINAL PROJECT  

 

Submitted as One of The requirements to Obtain a Bachelor Degree in 

Undergraduate Study Program Department of Management 

Faculty of Economics and Business  

Universitas Andalas 

 

 

 

 

 

  

Sumbitted By: 

Esha Tulhaqma 

2110521005 

 

 

INTERNATIONAL MANAGEMENT STUDY PROGRAM  

DEPARTMENT OF MANAGEMENT 

FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITAS ANDALAS 

PADANG 

JULY 2025 




