
 

82 
 

DAFTAR PUSTAKA 

Anam, K. (2024). True to Skin Catat Kontribusi Penjualan 52% di Shopee Live. 

CNBC Indonesia. 

https://www.cnbcindonesia.com/lifestyle/20241125132541-33-590874/true-

to-skin-catat-kontribusi-penjualan-52-di-shopee-live 

Annur, C. M. (2022). Survei Jakpat: Shopee Rajai Penggunaan Live Shopping di 

Indonesia. https://databoks.katadata.co.id/teknologi-

telekomunikasi/statistik/1495a09cd46b53b/survei-jakpat-shopee-rajai-

penggunaan-live-shopping-di-indonesia 

APJII Jumlah Pengguna Internet Indonesia Tembus 221 Juta Orang. (2024). 

Asosiasi Penyelenggara Jasa Internet Indonesia. 

https://apjii.or.id/berita/d/apjii-jumlah-pengguna-internet-indonesia-tembus-

221-juta-orang 

Ayu, A., Sari, P., Alhada, M., & Habib, F. (2023). Strategi Pemasaran 

Menggunakan Fitur Shopee Live Streaming Sebagai Media Promosi Untuk 

Meningkatkan Daya Tarik Konsumen ( Studi Kasus Thrift Shop di Kabupaten 

Tulungagung ). In Jurnal Ilmiah Wahana Pendidikan (Vol. 9, Issue 17, pp. 

41–58). https://doi.org/10.5281/zenodo.8280759 

Bahrainizad, M., & Rajabi, A. (2018). Consumers’ perception of usability of 

product packaging and impulse buying : Considering consumers’ mood and 

time pressure as moderating variables. Journal of Islamic Marketing, 9(2), 

262–282. https://doi.org/10.1108/JIMA-04-2016-0030 

Bougie, R., & Sekaran, U. (2019). Research methods for business: A skill building 

approach. John Wiley & Sons. 

Ghozali, I., & Latan, H. (2015). Partial least squares konsep, teknik dan aplikasi 

menggunakan program smartpls 3.0 untuk penelitian empiris. Semarang: 

Badan Penerbit UNDIP, 4(1). 

Gupta, S., & Gentry, J. W. (2018). Evaluating fast fashion: Examining its micro and 

the macro perspective. Eco-Friendly and Fair: Fast Fashion and Consumer 

Behaviour, April, 15–24. https://doi.org/10.4324/9781351058353-2 

Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least 

squares structural equation modeling (PLS-SEM): An emerging tool in 

business research. European Business Review, 26(2), 106–121. 

https://doi.org/10.1108/EBR-10-2013-0128 

Hao, S., & Huang, L. (2024). The persuasive effects of scarcity messages on 

impulsive buying in live-streaming e-commerce: the moderating role of time 

scarcity. Asia Pacific Journal of Marketing and Logistics. 

https://doi.org/10.1108/APJML-03-2024-0269 

Huang, S., Dayarana, A., Silalahi, K., Javanisa, I., & Riantama, D. (2024). 



 

83 
 

Understanding impulse buying in E-commerce : The Big Five traits 

perspective and moderating effect of time pressure and emotions. Telematics 

and Informatics Reports, 15(July), 100157. 

https://doi.org/10.1016/j.teler.2024.100157 

Jumlah Penduduk menurut Wilayah, Klasifikasi Generasi, dan Jenis Kelamin, 

INDONESIA, Tahun 2020. (2020). Badan Pusat Statistik. 

https://sensus.bps.go.id/topik/tabular/sp2020/2 

Kinasih, M. P., & Wuryandari, N. E. R. (2023). Pengaruh Price Discount, Product 

Knowledge, Dan Time Pressure Terhadap Impulse Buying Pada Fitur Shopee 

Live. In Jurnal Ilmiah Multidisiplin (Vol. 2, Issue 05, pp. 88–101). 

https://doi.org/10.56127/jukim.v2i05.940 

Kotler, P., Armstrong, G., & Opresnik, M. O. (2018). Principles of Marketing. In 

Early Greek Mythography, Vol. 1: Texts (17e ed.). 

https://doi.org/10.1093/oseo/instance.00295839 

Lamis, S. F., Handayani, P. W., & Fitriani, W. R. (2022). Impulse buying during 

flash sales in the online marketplace. Cogent Business and Management, 9(1). 

https://doi.org/10.1080/23311975.2022.2068402 

López-Bonilla, L. M., Sanz-Altamira, B., & López-Bonilla, J. M. (2021). Self-

consciousness in online shopping behavior. Mathematics, 9(7). 

https://doi.org/10.3390/math9070729 

Luo, H., Cheng, S., Zhou, W., Song, W., Yu, S., & Lin, X. (2021). Research on the 

impact of online promotions on consumers’ impulsive online shopping 

intentions. Journal of Theoretical and Applied Electronic Commerce 

Research, 16(6), 2386–2404. https://doi.org/10.3390/jtaer16060131 

Marjerison, R. K., Hu, J., & Wang, H. (2022). The Effect of Time ‑ Limited 

Promotion on E ‑ Consumers ’ Public Self ‑ Consciousness and Purchase 

Behavior. 

Masitoh, M. R., Wibowo, H. A., Prihatma, G. T., & Miharja, D. T. (2024). The 

Influence of Interactivity, Online Customer Reviews, and Trust on Shopee 

Live Streaming Users’ Impulse buying. Greenomika, 6(1), 41–53. 

https://doi.org/10.55732/unu.gnk.2024.06.1.5 

Monica Putri, M. (2023). Pengaruh Live Streaming Content Terhadap Impulsive 

Buying Dengan Consumer Trust Sebagai Variabel Intervening Produk 

Skincare “Somethinc.” 

Muslimawati, N. (2024). Riset Ipsos: Live Streaming E-commerce Ampuh Naikkan 

Omzet UMKM. Kumparan Bisnis. 

https://kumparan.com/kumparanbisnis/riset-ipsos-live-streaming-e-

commerce-ampuh-naikkan-omzet-umkm-22td50dcEpE/full 

Ngo, T. T. A., Nguyen, H. L. T., Nguyen, H. P., Mai, H. T. A., Mai, T. H. T., & 

Hoang, P. L. (2024). A comprehensive study on factors influencing online 



 

84 
 

impulse buying behavior: Evidence from Shopee video platform. Heliyon, 

10(15), e35743. https://doi.org/10.1016/j.heliyon.2024.e35743 

Nurfaiza, A. (2024). Inilah Beberapa Kelebihan dan Kekurangan Ecommerce 

Shopee. Kelas.Work. https://kelas.work/blogs/inilah-beberapa-kelebihan-dan-

kekurangan-ecommerce-shopee 

Nurhaliza, P., & Kusumawardhani, A. (2023). ANALISIS PENGARUH LIVE 

STREAMING SHOPPING, PRICE DISCOUNT, DAN EASE OF 

PAYMENT TERHADAP IMPULSE BUYING (Studi pada Pengguna 

Platform Media Sosial TikTok Indonesia). Diponegoro Journal of 

Management, 12(3), 1. http://ejournal-s1.undip.ac.id/index.php/dbr 

Pangemanan, M. J. (2020). Impulse Buying Behavior of Z ’ s Generation in E -

Commerce : Evidence from North Sulawesi Province. 495–502. 

Pereira, M. L., de La Martinière Petroll, M., Soares, J. C., Matos, C. A. de, & 

Hernani-Merino, M. (2023). Impulse buying behaviour in omnichannel retail: 

an approach through the stimulus-organism-response theory. International 

Journal of Retail and Distribution Management, 51(1), 39–58. 

https://doi.org/10.1108/IJRDM-09-2021-0394 

Sagita, M. (2023). Riset Populix: Shopee Live Jadi Fitur Live Streaming Paling 

Populer. KumparanTECH. https://kumparan.com/kumparantech/riset-

populix-shopee-live-jadi-fitur-live-streaming-paling-populer-

20b6vSFbFJd/full 

Septiani, L. (2023). Daftar Produk Laris Live Streaming Shopee, TikTok, 

Tokopedia, Lazada. Katadata. https://katadata.co.id/digital/e-

commerce/6482d11a63136/daftar-produk-laris-live-streaming-shopee-tiktok-

tokopedia-lazada 

Shopee Catatkan Penjualan Online Naik Hingga 200% di 2024. (2024). Kontan. 

https://pressrelease.kontan.co.id/news/shopee-catatkan-penjualan-online-

naik-hingga-200-di-2024?utm_source=chatgpt.com 

Sugiyono, P. D. (2017). Metode penelitian bisnis: pendekatan kuantitatif, kualitatif, 

kombinasi, dan R&D. Penerbit CV. Alfabeta: Bandung, 225(87), 48–61. 

Sun, B., Zhang, Y., & Zheng, L. (2023). Relationship between time pressure and 

consumers’ impulsive buying—Role of perceived value and emotions. 

Heliyon, 9(12). 

Szymkowiak, A., Melović, B., Dabić, M., Jeganathan, K., & Kundi, G. S. (2021). 

Information technology and Gen Z: The role of teachers, the internet, and 

technology in the education of young people. Technology in Society, 

65(January). https://doi.org/10.1016/j.techsoc.2021.101565 

Top Website Ranking. (2024). Similiarweb. https://www.similarweb.com/top-

websites/indonesia/e-commerce-and-shopping/marketplace/ 



 

85 
 

Wu, Y., Xin, L., Li, D., Yu, J., & Guo, J. (2021). How does scarcity promotion lead 

to impulse purchase in the online market? A field experiment. Information and 

Management, 58(1). https://doi.org/10.1016/j.im.2020.103283 

Xia, Y. X., Chae, S. W., & Xiang, Y. C. (2024). How social and media cues induce 

live streaming impulse buying? SOR model perspective. Frontiers in 

Psychology, 15(May), 1–15. https://doi.org/10.3389/fpsyg.2024.1379992 

Xu, Y., Dzever, S., & Zhao, G. (2023). Measuring the Effects of Pressure on 

Consumer Impulse Buying Intention in Online Group Buying. International 

Journal of Enterprise Information Systems, 19(1). 

https://doi.org/10.4018/IJEIS.326549 

Yonatan, A. Z. (2024). 10 Produk dengan Total Belanja Terbesar di E-Commerce 

Indonesia. GoodStats. https://data.goodstats.id/statistic/10-produk-dengan-

total-belanja-terbesar-di-e-commerce-indonesia-sZ7mY 

 

  


