
 

     
 

87 

REFERENCES 

 

Adharini, S. N., & Marsudi. (2019). Analysis Of Consumer Differences in Deciding to 

Choose Retail Mix in Convenience Store . Manajemen Bisnis, 123-134. 

Albari, & Kartikasari, A. (2019). The Influence of Product Quality,Service Quality and 

Price on Customer Satisfaction and Loyalty. Asian Journal of Entrepreneurship 

and Family Business. 

Babin, B. J., Feng, C., & Borges, A. (2021). As the wheel turns toward the future of 

retailing. Journal of Marketing Theory and Practice, 78-91. 

Berenbrink, P., Elsasser, R., Friedetzky, T., Kaaser, D., Kling, P., & Radzik, T. (2020). 

Time-space trade-offs in population protocols for the majority problem. 

Bilal, A., Ijaz, I., Shoukat, N., & Akhtar, R. (2022). Exploring Relationship between 

Retail Innovativeness, Customer Valueand Customer Loyalty. Review of 

Education, Administration and Law (REAL), 579-591. 

Camilleri, M. A., & Filieri, R. (2023). Customer satisfaction and loyalty with online 

consumer reviews: Factors affecting revisit intentions. International Journal of 

Hospitality Management. 

Chang, H.-H., & Meyerhoefer, C. (2019). Inter-brand Competition in the Convenience 

Store Industry, Store Accessibility and Healthcare Utilization. Journal of 

Health Economics. 

Denieffe, S. (2020). Commentary: Purposive sampling: complex or simple? Research 

case examples. Journal of Research in Nursing. 

Desara, T., Verinita, Maruf, & Hidayat, T. (2021). Enhancing Repurchase Intention in 

Retail: the Role of Customer Satisfaction, Service Quality, and Product 

Assortment. Enrichment: Journal of Management. 

Eren, R., Uslu, A., & Aydin , A. (2023). The Effect of Service Quality of Green 

Restaurants on Green Restaurant Image and Revisit Intention: The Case of 

Istanbul. Sustainability . 

 



 

     
 

88 

Eskandari, A., Ziarati, K., & Nikseresht, A. (2023). An extended ε‐constraint method 

for a bi‐objective assortment optimization problem. International Transactions 

in Operational Research. 

Fadillah, M. G. (2024, 5 17). Alfamart (AMRT) Ekspansif, Jumlah Gerainya bakal 

Lampaui Indomaret . Retrieved from https://investor.id/. 

Farkas, A. T., Katsifou, A., & Seifert, R. W. (2020). Product assortment and space 

allocation strategies to attract loyal and non-loyal customers. European Journal 

of Operational Research, 1058-1076. 

Gazi, M. A., Mamun, A. A., Masud, A. A., Senathirajah, A. R., & Rahman, T. (2024). 

The relationship between CRM, knowledge management, organization 

commitment, customer profitability and customer loyalty in telecommunication 

industry: The mediating role of customer satisfaction and the moderating role 

of brand image . Journal of Open Innovation: Technology, Market, and 

Complexity. 

Gibson, S., Hsu, M. K., & Zhou, X. (2022). Convenience stores in the digital age: A 

focus on the customer experience and revisit intentions. Journal of Retailing 

and Consumer Services. 

Gonzalez, I. S., Saura, I. G., & Molina, M. E. (2021). Does sustainability drive to create 

store equity? A proposal through image, quality and loyalty. International 

Journal of Retail & Distribution Management, 708-727. 

Gu, Y., & Wu, Y. (2023). Highlighting supply-abundance increases attraction to small-

assortment retailers. Journal of Retailing, 420-439. 

Guo, W., Tian, J., & Li, M. (2023). Price-aware enhanced dynamic recommendation 

based on deep learning. Journal of Retailing and Consumer Services. 

Guru, R. R., Paulssen, M., & Japutra, A. (2024). Role of brand attachment and 

satisfaction in driving customer behaviors for durables: a longitudinal study. 

European Journal of Marketing, 217-254. 

Hair, J. F., Black, Jr, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data 

Analysis. In Pearson New International Edition.  



 

     
 

89 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021). 

Partial Least Squares Structural Equation Modeling (PLS-SEM) Using R. In 

Practical Assessment, Research and Evaluation (Vol. 21, Issue 1).  

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to 

report the results of PLS-SEM. European Business Review, 31(1), 2–24.  

Hair, J., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial least 

squares structural equation modeling (PLS-SEM).  

Hakim Muthi, L., & Andyan Pradipta Utama. (2023). The Effect of Price, Brand Image 

and Promotion on Easy Shopping Customer Repurchase Intention Mediated By 

Customer Satisfaction. Dinasti International Journal of Management 

Science, 4(4), 613–626. 

Hallencreutz, J., Parmler, J., & Westin, L. (2024). Important drivers for customer 

satisfaction – a Swedish crisis reflection. International Journal of Lean Six 

Sigma. 

Hamzeh, A., Hozarmoghadam , N., & Ghanbarzadeh , M. (2023). Investigating the 

level of satisfaction of policyholders with supplementary health insurance in 

Iran. BMC Health Services Research . 

Hekimoglu, M., Sevim, I., Aksezer, C., & Durmus, I. (2019). Assortment optimization 

with log-linear demand: Application at a Turkish grocery store. Journal of 

Retailing and Consumer Services, 199-214. 

Houghtaling, B., Serrano, E. L., Kraak, V. I., Harden, S. M., Davis, G. C., & Misyak, 

S. A. (2019). A systematic review of factors that influence food store owner and 

manager decision making and ability or willingness to use choice architecture 

and marketing mix strategies to encourage healthy consumer purchases in the 

United States, 2005–2017. International Journal of Behavioral Nutrition and 

Physical Activity. 

Imtiyaz, H., Soni, P., & Yukongdi, V. (2022). Understanding Consumer’s purchase 

intention and consumption of convenience food in an emerging economy: Role 

of marketing and commercial determinants . Journal of Agriculture and Food 

Research. 



 

     
 

90 

Insights, I. a. (2024, July 15). Global Convenience Stores Market [2024-2028] . 

Retrieved from LinkedIn: https://www.linkedin.com/pulse/global-

convenience-stores-market-2024-2028-3wpac/ 

Irfan, W., Siddiqui, D. A., & Ahmed, W. (2018). Creating and retaining customers: 

perspective from Pakistani small and medium retail stores. International 

Journal of Retail & Distribution Management, 350-367. 

Islam, S., Zahin, M., & Rahim, B. S. (2023). Investigating how consumer-perceived 

value and store image influence brand loyalty in emerging markets. South Asian 

journal of business studies. 

Jayatissa, K. (2023). Generation Z – A New Lifeline: A Systematic Literature Review. 

Sri Lanka Journal of Social Sciences and Humanities, 179-186. 

Jung, S. D., Claire, S., & Kim, S. (2024). Gen Z consumers’ expectations for smart 

convenience stores in the USA, South Korea, and Japan. Young Consumers, 

400-420. 

Kahn, B. E., Inman, J., & Verhoef, P. C. (2018). Introduction to Special Issue: 

Consumer Response to the Evolving Retailing Landscape. Journal of the 

Association of Consumer Research, 255-259. 

Kalyanaram, G., & Winner, R. S. (2022). Behavioral response to price: Data-based 

insights and future research for retailing. Journal of Retailing, 46-70. 

Kautish, P., & Sharma, R. (2019). Managing online product assortment and order 

fulfillment for superior e-tailing service experience. Asia Pacific Journal of 

Marketing and Logistics, 1161-1192. 

Khamis, S. (2019). ‘There’s nothing wrong with the picture’: representations of 

diversity through cultural branding. Media International Australia, 1-14. 

Khatre, M., & Iyengar, V. (2019). A Study on the Perception of Customers towards 

Service Quality Factors for Convenience Stores . International Journal of 

Advance Research and Innovative Ideas in Education. 

Kim, S., & Choi, J. Y. (2019). The changing role of convenience stores in South Korea. 

British Food Journal, 1642-1654. 



 

     
 

91 

Koay, K.Y. & Cheah, C.W. (2023), Understanding consumers' intention to revisit bub-

ble tea stores: an application of the theory of planned behaviour, British Food 

Journal, 994-1007 

Konuk, F. A. (2019). The influence of perceived food quality, price fairness, perceived 

value and T satisfaction on customers’ revisit and word-of-mouth intentions to-

wards organic food restaurants. Journal of Retailing and Consumer Services 

Korea, D. (2020). The Evolution of Convenience Stores Convenience Store as a “New 

Life Platform”. Delloite. 

Lee, S., Chua, B. L., & Han, H. (2020). Variety-seeking motivations and customer 

behaviors for new restaurants: An T empirical comparison among full-service, 

quick-casual, and quick-service restaurants. Journal of Hospitality and Tourism 

Management, 220-231. 

Li, Y., & Wang, J. (2023). A Simulation-Based Study on the Optimal Pricing Strategy 

of Supply Chain System. Sustainability, 1-16. 

Liao, S.H., Hu, D., & Fang, Y. (2022). Repurchase intention in a physical store: 

moderated mediating role of electronic word-of-mouth. International Journal 

of Retail & Distribution Management, 205-219. 

Lo, C. H., & Wang, Y. W. (2019). Constructing an Evaluation Model for User 

Experience in an Unmanned Store. Sustainability. 

Malhotra, N., Frech, B., Leeflang, P., Kim, Y., & Higson, H. (2022). Understanding 

how satisfactory service relationships can be mutually beneficial in the higher 

education context. European Journal of Marketing, 562-598. 

Mariyanti, E., Husin, N. A., Wijaya, R. S., Sari, P. E., Putri, S. L., Abdilla, M., & Putra, 

R. K. (2023). Examining the Effect of Perceived Price Fairness on Revisit 

Intention of Local Guests Sharia Hotel: Customer Satisfaction as 

Mediation. Advances in Social Sciences Research Journal, 10(2), 316–330. 

Mendonca, T. R., & Zhou, Y. (2019). Environmental Performance, Customer 

Satisfaction, and Profitability: A Study among Large U.S. Companies. 

Sustainability. 



 

     
 

92 

Monteiro, C., Franco, M., Meneses, R., & Castanho, A. R. (2023). Customer Co-

Creation on Revisiting Intentions: A Focus on the Tourism Sector. 

Sustainability. 

Mor, D. K., & Sethia, S. (2018). Changing Consumption Basket in Rural and Urban 

Areas- A Journey from Conventional Food to Convenience Food . Pacific 

Business Review International, 29-39. 

Mun-hee, C. (2024, 07 22). The Number of Convenience Stores in Korea outnumbers 

McDonald's Locations Globally. Retrieved from 

https://www.businesskorea.co.kr/. 

Nazli, N., Hamir, N., & Hashim, N. (2024). Muslim Customers’ Revisit Intention 

towards The Instagrammable Cafes in Penang, Malaysia. International journal 

of academic research in business & social sciences, 211-222. 

Nguyen, A. H., & Yamaoka, Y. (2022). Antecedent factors for supermarket visits of 

Vietnamese consumers: A proposal for store image dimensions. Journal of 

Business and Retail Management Research, 39-53. 

Nikiki, S. D., & Sari, D. K. (2020). Analisis Pengaruh Electronic Word Of Mouth dan 

Servicescape terhadap Revisit Intention yang Dimediasi oleh Destination 

Image. Jurnal Saintekom: Sains, Teknologi, Komputer dan Manajemen, 53-64. 

Grant D. Jacobsen & James I. Stewart,. (2022). How do consumers respond to price 

complexity? Experimental evidence from the power sector. Journal of 

Environmental Economics and Management. 

Pal, D., Srivastava, K., & Gupta, N. (2024). Sensory marketing: the mediating role of 

hedonic emotions between multisensory experiences and mall patronage 

intention. Asia Pacific Journal of Marketing and Logistics. 

Pandey, N., Tripathi, A., Jain, D., & Roy, S. (2019). Does price tolerance depend upon 

the type of product in e-retailing? Role of customer satisfaction, trust, loyalty, 

and perceived value. Journal of Strategic Marketing. 

Paolanti, M., Romeo, L., Martini, M., Mancini, A., Frontoni, E., & Zingaretti, P. (2019). 

Robotic retail surveying by deep learning visual and textual data. Robotics and 

Autonomous Systems, 179-188. 



 

     
 

93 

Pu, Y., Zaidin, N., & Zhu , Y. (2023). How Do E-Brand Experience and In-Store 

Experience Influence the Brand Loyalty of Novel Coffee Brands in China? 

Exploring the Roles of Customer Satisfaction and Self–Brand Congruity. 

Sustainability. 

Putri, K. A., & Yasa, N. N. (2022). The Role of Customer Satisfaction as Mediating 

Variable on the Effect of Brand Image towards Coffee Shop Customer’s 

Repurchase Intention . European Journal of Business and Management 

Research , 149-154. 

Prasetyo, A. H., & Lukiastuti, F. (2022). Analisis Pengaruh Brand Image Dan Service 

Quality Terhadap Revisit Intention Dengan Customer Satisfaction Sebagai 

Variabel Intervening (Studi Kasus Pada AHASS Comal Abadi Motor). Jurnal 

Magisma, 151-161. 

Qalati, S. A., Yuan, L. W., Iqbal, S., Hussain, Y. R., & Ali, S. (2019). Impact of Price 

on Customer Satisfaction; mediating role of Consumer Buying Behaviour in 

Telecom Sector. International Journal of Research. 

Rabbanee, F. K., Roy, R., & Sharma, P. (2022). Contextual differences in the 

moderating effects of price consciousness and social desirability in pay-what-

you-want (PWYW) pricing . Journal of Business Research, 13-25. 

Salam, K. N., Singkeruang, A. T., Husni, M. F., Baharuddin, & Pratiwi, D. (2024). Gen-

Z Marketing Strategies: Understanding Consumer Preferences and Building 

Sustainable Relationships . Golden Ratio Of Mapping Idea And Literature 

Format, 53-77. 

Sarkar, B., & Dey, B. K. (2023). Is online-to-offline customer care support essential for 

consumer service? Journal of Retailing and Consumer Services. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill- Building 

Approach. In Wiley (7th ed., Vol. 34). 

Sharma, D., Paul, J., Dhir, S., & Taggar, R. (2021). Deciphering the impact of 

responsiveness on customer satisfaction, cross-buying behaviour, revisit 

intention and referral behaviour. Asia Pacific Journal of Marketing and 

Logistics. 



 

     
 

94 

Shi, Y. (2024). How Fast-Moving Brands Can Enhance Market Share through Pricing 

Strategy. Frontiers in Business, Economics and Management, 150-153. 

Shoukat, M. H., & Ramkissoon, H. (2022). Customer delight, engagement, experience, 

value co-creation, place identity, and revisit intention: a new conceptual 

framework. Journal of Hospitality Marketing & Management, 757-775. 

Simon, H. (2021). Many World, One Life. Germany: Springer. 

Son, J., & Jin, E. B. (2019). When do high prices lead to purchase intention? Testing 

two layers of moderation effects. Asia Pacific Journal of Marketing and 

Logistics, 1516-1531. 

Song, M.-K., Moon, J. H., & Lee, W. S. (2020). Determinants of Bakery Revisit 

Intention: Case of Paris Baguette. Asia-Pacific Journal of Business , 1-16. 

Sun, H., & Gilbert, S. M. (2019). Retail Price Competition with Product Fit Uncertainty 

and Assortment Selection. Production and Operations Management Society, 

1658–1673. 

Supriyono, Y. (2019). PENGARUH CUSTOMER EXPERIENCE TERHADAP 

INTENTION TO REPATRONAGE MELALUI CUSTOMER 

SATISFACTION PADA RANCH MARKET DI SURABAYA. Jurnal Ilmiah 

Mahasiswa Universitas Surabaya, 811-826. 

Szocs, C., Kim, Y., Lim, M., Mera, C. A., & Biswas , D. (2023). The store of the future: 

Engaging customers through sensory elements, personalized atmospherics, and 

interpersonal interaction. Journal of Retailing, 605-620. 

Thao, D. T. (2020). How Convenience, Price, Store Layout and Technology Influence 

Buying Behavior of Different Millennial Groups in the Convenience Stores in 

Vietnam. VNU Journal of Science: Economics and Business, 39-91. 

Tian, X., Jiang, H., & Zhao, X. (2024). Product assortment and online sales in 

community group-buying channel: Evidence from a convenience store chain. 

Journal of Retailing and Consumer Services. 

Togashi, R., & Sakai, T. (2020). Visual Intents vs. Clicks, Likes, and Purchases in E-

commerce. Proceedings of the 43rd International ACM SIGIR Conference on 

Research and Development in Information Retrieval , 1869-1872. 



 

     
 

95 

Tong, M. (2022). Customers’ craft beer repurchase intention: the mediating role of 

customer satisfaction. International Journal of Food Properties, 845-856. 

Viet, B. N., Dang, H. P., & Nguyen, H. H. (2020). Revisit intention and satisfaction: 

The role of destination image, perceived risk, and cultural contact. Cogent 

Business & Management. 

Watanabe, E. A., Torres, C. V., & Alfinito, S. (2019). The impact of culture, evaluation 

of store image and satisfaction on purchase intention at supermarkets. Revista 

de Gestão, 256-273. 

Wilson, N., & Brian. (2022). The Impact of Store Image and Store Satisfaction in 

Determining Consumers’ Loyalty toward Convenience Stores in Indonesia. 

Jurnal manajemen bisnis dan kewirausahaan. 

Woratschek, H., Horbel, C., & Popp, B. (2019). Determining customer satisfaction and 

loyalty from a value co-creation perspective. The Service Industries Journal, 

777-799. 

Wrigley, N., Wood, S., Lambiri, D., & Lowe, M. (2018). Corporate convenience store 

development effects in small towns: Convenience culture during economic and 

digital storms. Corporate convenience store development effects in small towns: 

Convenience culture during economic and digital storms, 1-21. 

Yeung, J. (2024, July 18). Instant ramen and influencers: Inside the world of South 

Korean convenience stores. Retrieved from CNN Travel: 

https://edition.cnn.com/travel/south-korea-convenience-stores-intl-hnk-

dst/index.html 

Yi, S., Kim, D., & Ju, J. (2022). Recommendation technologies and consumption 

diversity: An experimental study on product recommendations, consumer 

search, and sales diversity. Technological Forecasting and Social Change. 

Yoon, N.-H., & Shon, C. (2020). Convenience Store Use and the Health of Urban 

Adolescents in Seoul, South Korea. International Journal of Environmental 

Research and Public Health. 



 

     
 

96 

Zhang, X., Li, Y., Zhu, J., & Zhou, X. (2023). Pricing Game Models of Hybrid Channel 

Supply Chain: A Strategic Consumer Behavior Perspective. Journal of 

Theoretical and Applied Electronic Commerce, 1177–1195. 

Zhong, Y., & Moon, H. C. (2020). What Drives Customer Satisfaction, Loyalty, and 

Happiness in Fast-Food Restaurants in China? Perceived Price, Service Quality, 

Food Quality, Physical Environment Quality, and the Moderating Role of 

Gender. Foods. 

Zulfiqar, U., Abbas, A., Ullah, A. A., & Mehmood, W. (2024). A bibliometric and visual 

analysis of revisit intention research in hospitality and tourism. Journal of 

Tourism Futures. 

  


