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ABSTRAK

Penzelitian ini bertujuan untuk mengetahui pengaruh knowledge dan
religiosity terhadap halal purchase intention dengan halal consumer
awareness sebagai mediasi pada kuliner Minang Sumatera Barat Sampel
penelitian ini merupakan individu yang merupakan masyarakat Indonesia
yang pernah mengetahui informasi tentang kuliner halal Minang Sumatera
Barat sebanyak 150 responden. Pengelolaan data penelitian dilakukan
mengggunakan software SmartPLS 4.0. Hasil penelitian menunjukkan
bahwa variabel knowledge memiliki pengaruh positif dan tidak signifikan
terhadap halal purchase intention dan memiliki pengaruh positif dan
signifikan terhadap halal purchase intention ketika dimediasi oleh halal
consumer awareness, dan variabel religiosity memiliki pengaruh positif dan
signifikan terhadap halal purchase intention dan memiliki pengaruh positif
dan signifikan terhadap halal purchase intention ketika dimediasi oleh halal

consumer awareness.
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ABSTRACT

This study aims to determine the effect of knowledge and religiosity on halal
purchase intention with halal consumer awareness as mediation in West
Sumatra Minang culinary The sample of this study is an individual who is
an Indonesian citizen who has known information about West Sumatra
Minang halal culinary as many as 150 respondents. Research data
management was carried out using SmartPLS 4.0 software. The results
showed that the knowledge variable has a positive and insignificant effect
on halal purchase intention and has a positive and significant effect on halal
purchase intention when mediated by halai consumer awareness, and the
religiosity variable has a positive and significant effect on halal purchase
intention and has a positive and significant effect on halal purchase Intention

when mediated by halal consumer awareness
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