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This study aims to test and analyze the effect of hedonic value, social value and appearance consc:ousnws 5
on attitude and usage behavior of nail art customers in nail salons in Padang Thls research was conducted .

by distributing questionnaires to nail art customers through personal and group chat F
samplmg technique in this study was nonprobabxhty sampling techmques s

carried out using SmartPLS 4.1.0.6. The result showed that hedonic valuc and
have posmve and sxgmflcant effect on att[tude Whﬂe social value do% no

Nail Salons
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