
 

 

REFERENCES 

 

Ajitha, S. & Sivakumar, V.J., 2017. "Understanding the effect of personal and social 

value on attitude and usage behavior of luxury cosmetic brands," Journal of 

Retailing and Consumer Services, Elsevier, vol. 39(C), pages 103-113. 

Ajzen, I. (2005). Attitudes, personality and behaviour. McGraw-hill education 

(UK). 

Ajzen, Icek. (1991). The Theory of Planned Behavior. Organizational Behavior and 

Human Decision Processes. 50. 179-211. 10.1016/0749-5978(91)90020-T. 

Albahari, M. (2009). Witness-consciousness: its definition, appearance and 

reality. Journal of Consciousness Studies, 16(1), 62-84. 

Anon. (1995),‘Nail polish history dates back to 3200 bc’, Nails Magazine, 1 Jan. 

http://www.nailsmag.com/article/91274/nail-polish-history-dates-back- to-

3200-b-c. 

Argyrides, M. and KKeli, N. (2013). Appearance Schemas Inventory - Revised: 

Psychometric Properties of the Greek Version in a Female Sample. North 

American Journal of Psychology, Vol. 15, No. 3, pp. 577-588. 

Babin, B. J., Darden, W. R. and Griffin, M. (1994), “Work and/or fun: measuring 

hedonic and utilitarian shopping value”, Journal of Consumer Research, 

Vol. 20 No. 4, pp.644-656. 

Baker, J., Grewal, D. and Parasuraman, A. (1994), “The influence of the store 

environment on quality inferences and store image”, Journal of the 

Academy of Marketing Science, Vol. 22 No. 4, pp. 328–339. 



 

 

Barrett, K. (2024, April 1). Hailey Bieber’s Glazed Donut Nails Are Back: How to 

Get Them. Us Weekly. https://www.usmagazine.com/stylish/news/hailey-

biebers-glazed-donut-nails-are-back-how-to-get-them/ 

Bayonne, E., Marin-Garcia, J. A., & Alfalla-Luque, R. (2020). Partial least squares 

(PLS) in operations management research: Insights from a systematic 

literature review. Journal of Industrial Engineering and Management, 

13(3), 565–597. https://doi.org/10.3926/JIEM.3416. 

Belch, George and Michael Belch, (1998), “Advertising and Promotion”, 4th 

Edition, Irwin/McGraw-Hill, Boston, MA. 

Carolyn, G., & Pusparini, E. S. (2013). Analisis Faktor-Faktor yang Mempengaruhi 

Minat Beli (Purchase Intention) Konsumen Terhadap Produk Perawatan 

Diri Berbahan Organik. E-prints Universitas Indonesia. 

Choukas-Bradley, S., Nesi, J., Widman, L., & Galla, B. M. (2020). The appearance-

related social media consciousness scale: Development and validation with 

adolescents. Body Image, 33, 164-174. 

Davis, L., Khoza, L., & Brooks, J. (2019). Nail art, nail care and self expression: 

Gender differences in African Americans’ consumption of nail 

cosmetics. Fashion, Style & Popular Culture, 6(2), 159-174. 

Davis, L., Khoza, L., & Brooks, J. (2019). Nail art, nail care and self expression: 

Gender differences in African Americans’ consumption of nail cosmetics. 

Fashion, Style & Popular Culture, 6(2), 159-174. 

https://doi.org/10.3926/JIEM.3416


 

 

Ekawati, N., Yasa, N., Kusumadewi, N., & Setini, M. (2021). The effect of hedonic 

value, brand personality appeal, and attitude towards behavioral 

intention. Management Science Letters, 11(1), 253-260. 

Evelina, Tri & Kusumawati, Andriani & Nimran, Umar & Sunarti,. (2020). The 

influence of utilitarian value, hedonic value, social value, and perceived risk 

on customer satisfaction: survey of e-commerce customers in Indonesia. 

Business: Theory and Practice. 21. 613-622. 10.3846/btp.2020.12143. 

Firmansyah, B., & Wibowo, M. W. (2023). The Influence of Functional Values, 

Emotional Values, and Social Values Mediated by Attitudes towards 

Purchase Intentions of Halal Products in E-Commerce Online 

Sales.  Zenodo (CERN European Organization for Nuclear 

Research). https://doi.org/10.5281/zenodo.7780091 

Ghazali, E., Soon, P. C., Mutum, D. S., & Nguyen, B. (2017). Health and cosmetics: 

Investigating consumers’ values for buying organic personal care 

products. Journal of Retailing and Consumer Services, 39, 154-163. 

Ghozali, I., & Latan, H. (2012). Partial Least Square Konsep Teknik dan Aplikasi 

Menggunakan Program SmartPLS 2.0 M3  

Ghozali, I., & Latan, H. (2015). Partial Least Squares Konsep Teknik dan Aplikasi 

dengan Program Smart PLS 3.0. Semarang: Universitas Diponegoro 

Semarang. 

Hair Jr., J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017). PLS-SEM 

or CB-SEM: updated guidelines on which method to use. International 

Journal of Multivariate Data Analysis, 1(2), 107. 



 

 

Hair, J.F. et al. (2021) Partial Least Squares Structural Equation Modeling 

(PLSSEM) Using R, Practical Assessment, Research and Evaluation. 

Hair, Joseph F., William C. Black, Barry J. Babin, Rolph E. Anderson. (2018). 

Multivariate Data Analysis Eighth Edition. United Kingdom: Pearson 

Education, Inc. 

Hanks, Lydia & Mattila, Anna. (2012). Verifying the hedonic vs. utilitarian 

consumer attitudes categorization: The case of spas and salons. Managing 

Leisure. 17. 47-53. 10.1080/13606719.2011.638201. 

Holbrook, M. B. and Hirschman, E. C. (1982) “The experiential aspects of 

consumption: Consumer fantasies, feelings, and fun”, Journal of Consumer 

Research, Vol. 9 No. 2, pp. 132–140. 

Jae-Jang YANG, & Sun-Choung AHN. (2020). The Effects of Attitude, Subjective 

Norm, and Behavioral Intention on Perceived Values in Traditional 

Marketplaces. Journal of Distribution Science, 18(10), 25–38. 

https://doi.org/10.15722/JDS.18.10.202010.25 

Jung, N. (2019, March 7). FAQ: The What, Where, When and Why of Nail Art — 

the nail connoisseur. The Nail Connoisseur. 

https://www.thenailconnoisseur.com/nail-art-blog/2019/2/28/faq-the-what-

where-when-and-why-of-nail-art 

Kameswara, Prof & Poranki, Kameswara & Perwej, Asif. (2014). The buying 

Attitudes of Consumers of Cosmetic Products in Saudi Arabia. The 

International Journal Research Publication's-Research Journal of Social 

https://www.thenailconnoisseur.com/nail-art-blog/2019/2/28/faq-the-what-where-when-and-why-of-nail-art
https://www.thenailconnoisseur.com/nail-art-blog/2019/2/28/faq-the-what-where-when-and-why-of-nail-art


 

 

Science & Management (RJSSM) ISSN:2257-1571, IMPACT 

FACTOR:3.951. Volume: 04. 138-145. 

Kawakubo, A., & Oguchi, T. (2023). Salon nail care with superficial self-disclosure 

vitalizes psychological state. Frontiers in psychology, 14, 1112110. 

https://doi.org/10.3389/fpsyg.2023.1112110 

Kim, H. Y., & Chung, J. E. (2011). Consumer purchase intention for organic 

personal care products. Journal of Consumer Marketing Vol 28 Iss: 1 , 40-

47.  

Kim, K.H., Ko, E., Xu, B., Han, Y., (2012). Increasing customer equity of luxury 

fashion brands through nurturing consumer attitude. J. Bus. Res. 65 (10), 

1495–1499. 

Kotler, & Keller. (2016). Marketing Management (15th ed.). Pearson Education. 

Krisnawati, M., Cahyono, A., Syarif, M. I., Naam, M. F., & Ariyanti, E. E. (2022, 

September). Nail Art: Sejarah, Bentuk, Warna, Dan Teknik Pembuatannya. 

In Prosiding Seminar Naisonal Pascasarjana (Vol. 5, No. 1, pp. 641-645). 

Kumalasari, H., & Sjafei, N. J. (2013). Analyzing the effect of health and 

appearance consciousness on intention to calculate calorie information if 

displayed at fast food restaurant menu. Journal of Business Strategy and 

Execution, 5(2), 104-130. 

Kumar, S., Massie, C., & Dumonceaux, M. D. (2006). Comparative innovative 

business strategies of major players in cosmetic industry. Industrial 

Management & Data Systems , 106(3), 285-306. 

https://doi.org/10.3389/fpsyg.2023.1112110


 

 

Musyaffi, Ayatulloj Michael, Hera, Khairunnisa, Dwi Kismayanti Respati. (2021). 

Konsep Dasar Structural Equation Model-Partial Least Square (SEM-PLS) 

Menggunakan SmartPLS. Pascal Books. 

Nail Salon Market Size, Share & Trends Analysis Report By Service (Manicure, 

Pedicure), By End-user (Men, Women), By Age Group (Below 18, 19 to 40), 

By Region (Asia Pacific, North America), And Segment Forecasts, 2023 - 

2030. (n.d.). https://www.grandviewresearch.com/industry-analysis/nail-

salon-market-report 

NGUYEN, M. H., & KHOA, B. T. (2019). Customer electronic loyalty towards 

online business: The role of online trust, perceived mental benefits and 

hedonic value. Journal of Distribution Science, 17(12), 81-93. 

Park, S.-H., & Kim, Y.-K. (2010). Effect of Health and Appearance Consciousness 

on Intention to Buy Healthy Menus at a Fast Food Restaurant: An 

Application of Theory of Planned Behavior. Korean Journal of Tourism 

Research, 25(3) , 81 - 100. 

Scandell, D. J. (2001). Is self-reflectiveness an unhealthy aspect of private self-

consciousness? The Journal of Psychology 135(4) , 451-461.  

Schiffman, L. G., dan Wisenblit, J. L. (2015). Consumer Behavior, Eleventh 

Edition. England: Pearson Education. 

Sekaran, U., & Bougie, R. (2010). Research Methods For Business: A Skill 

Building Approach (5th Ed). Chichester, West Sussex, United Kingdom 

John Wiley & Sons. 



 

 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill 

Building Approach (7th Ed.). Chichester, West Sussex, United Kingdom 

John Wiley & Sons. 

Sheth, J.N., Newman, B.I., Gross, B.L., (1991). Why we buy what we buy: a theory 

of consumption values. J. Bus. Res. 22 (2), 159–170. 

Soundararaj, Ajitha & Sivakumar, V.J.. (2017). Understanding the effect of personal 

and social value on attitude and usage behavior of luxury cosmetic brands. 

Journal of Retailing and Consumer Services. 39. 103-113. 

10.1016/j.jretconser.2017.07.009. 

Stryker, S., (1980). Symbolic Interactionism: a Social Structural Version. 

Benjamin-Cummings Publishing Company. 

Sugiyono. (2017). Quantitative, Qualitative and R&D Research Methods. 

Alphabet. 

Sugiyono. (2018). Quantitative, Qualitative and R&D Research Methods. 

Alphabet. 

Sweeney, J. & Soutar, Geoffrey. (2001). Consumer Perceived Value: The 

Development of a Multiple Item Scale. Journal of Retailing. 77. 203-220. 

10.1016/S0022-4359(01)00041-0. 

Tajeddini, K., & Nikdavoodi, J. N. (2014). Cosmetic buying behavior: examining 

the effective factors. Journal of Global Scholars of Marketing 

Science, 24(4), 395-410. 



 

 

Takaya, R. (2018). The effect of consumer value and perspective of value to 

intention to buy through attitude on organic personal care products in 

Jakarta. Business and Entrepreneurial Review, 18(1), 37-52. 

The beauty market in 2023: A special State of Fashion report. (2023, May 22). 

McKinsey & Company. https://www.mckinsey.com/industries/retail/our-

insights/the-beauty-market-in-2023-a-special-state-of-fashion-report 

Zeithaml, V.A. (1988). Consumer Perceptions of Price, Quality, And Value: A 

Means-End Model And Synthesis of Evidence. Journal of marketing. Vol 

52, 2-22. 

 

 

https://www.mckinsey.com/industries/retail/our-insights/the-beauty-market-in-2023-a-special-state-of-fashion-report
https://www.mckinsey.com/industries/retail/our-insights/the-beauty-market-in-2023-a-special-state-of-fashion-report

