
63 
 
 

 

 

 
 

DAFTAR PUSTAKA 

Anderson, K. (2024). The evolution of skin tint formulations in modern cosmetics. 

Journal of Cosmetic Science, 45(2), 78-92. 

Anggraini, Y. R., Widagdo, M. B., & Rahmiaji, L. R. (2023). PENGARUH 

TERPAAN SALES PROMOTION DAN INTENSITAS MELIHAT 

ONLINE CUSTOMER REVIEW PADA MEDIA SOSIAL TIKTOK 

TERHADAP KEPUTUSAN PEMBELIAN PRODUK SKINTIFIC. Interaksi 

Online, 11(4), 184-192. 

Arndt, J. (1967). Word of mouth advertising: A review of the literature. Advertising 

Research Foundation. 

Azwar, S. (2017). Metode penelitian psikologi (edisi kedua). Pustaka Belajar. 

Bambauer-Sachse, S., & Mangold, S. (2011). Brand equity dilution through 

negative online word-of-mouth communication. Journal of retailing and 

consumer services, 18(1), 38-45. 

Bae, S., & Lee, T. (2011). Gender differences in consumers’ perception of online 

consumer reviews. Electronic Commerce Research, 11, 201-214. 

Beaton, D. E., Bombardier, C., Guillemin, F., & Ferraz, M. B. (2000). Guidelines 

for the process of cross-cultural adaptation of self-report measures. Spine, 

25(24), 3186-3191. 

Belch, G. E., & Belch, M. A. (2018). Advertising and promotion: An integrated 

marketing communications perspective (11th ed.). McGraw-Hill Education. 

Bickart, B. &. (2001). "Internet Forums as Influential Sources of Consumer 

Information". Journal of Interactive Marketing, Vol.15 No.3, pp. 31-40. 

Brown, J. J., & Reingen, P. H. (1987). Social ties and word-of-mouth referral 

behavior. Journal of Consumer Research, 14(3), 350–362. 

https://doi.org/10.1086/209118 

Brown, M. (2023). Understanding the difference between skin tints and traditional 

foundations. Cosmetic Chemistry Review, 15(4), 112-125. 

Cheung, M.Y., Luo, C., Sia, C.L., & Chen, H. (2009). Credibility of electronic word 

of mouth: Informational and normative determinants of online consumer 

recommendations. International Journal of Electronic Commerce, 13(4), 9- 

38. DOI: 10.2753/JEC1086-4415130402. 

Cheung, C. M., & Thadani, D. R. (2012). The impact of electronic word-of-mouth 

communication: A literature analysis and integrative model. Decision support 

systems, 54(1), 461-470. 

https://doi.org/10.1086/209118


64 
 
 

 

 

 
 

Damayanti, A., & Alexandrina, E. (2023). Faktor Keberhasilan Promosi 

SKINTIFIC dengan Mengimplementasikan Digital Marketing pada 

TikTok. Journal of Research on Business and Tourism, 3(2), 131–147. 

https://doi.org/10.37535/104003220236 

East, R., Hammond, K., & Wright, M. (2008). The relative incidence of positive 

and negative word of mouth: A multi-category study. International Journal 

of Research in Marketing, 24(2), 175–184. 

https://doi.org/10.1016/j.ijresmar.2006.12.004 

Erkan, I., & Evans, C. (2016). The influence of eWOM in social media on 

consumers’ purchase intentions: An extended approach to information 

adoption. Computers in human behavior, 61, 47-55. 

Fakhrian, D. (2024). PENGARUH MEDIA EXPOSURE, PROFITABILITAS 

TERHADAP CORPORATE RESPONSIBILITY. Jurnal Ilmiah 

Multidisiplin Ilmu, 1(4), 53-64. 

Filieri, R., & McLeay, F. (2014). E-WOM and accommodation: An analysis of the 

factors that influence travelers’ adoption of information from online 

reviews. Journal of travel research, 53(1), 44-57. 

Fraenkel, J. R., Wallen,  N. E.,  & Hyun,  H. H. (2012). How to Design and Evaluate 

Research in Education. New York: McGraw-Hill. 

Ghozali, I. (2011). Analisis Multivariate dengan program SPSS. Universitas 

Diponegoro. 

Gravetter, F. J., & Forzano, L. B. (2010). Research methods for the behavioral 

sciences (Gravetter). Belmont: Cengage Learning. 

Gupta, G., & Vohra, A. V. (2019). Social media usage intensity: Impact assessment 

on buyers’ behavioural traits. FIIB Business Review, 8(2), 161-171. 

Halliwell, E., & Dittmar, H. (2003). A qualitative investigation of women’s motives 

for cosmetic use and their experiences of self-perception. Journal of 

Psychology, 137(1), 103-113. 

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). Electronic 

word-of-mouth via consumer-opinion platforms: what motivates consumers 

to articulate themselves on the internet?. Journal of interactive 

marketing, 18(1), 38-52. 

Hong, H., Kim, H. S., & Lennon, S. J. (2018). The effects of perceived quality and 

usefulness of consumer reviews on review reading and purchase 

intention. Journal of Consumer Satisfaction, Dissatisfaction and 

Complaining Behavior, 31, 71-89. 

Index, Z. B. (2023). Zap Beauty Index 2023. 

https://doi.org/10.37535/104003220236
https://doi.org/10.1016/j.ijresmar.2006.12.004


65 
 
 

 

 

 
 

Ivana, V., Sari, A., & Thio, S. (2014). Electronic Word-of-mouth (E-wom) Dan 

Pengaruhnya Terhadap Keputusan Pembelian Di Restoran Dan Kafe Di 

Surabaya. Jurnal Hospitality dan Manajemen Jasa, 2(2), 218-230. 

Jalilvand, M. R., Samiei, N. (2012). "The effect of electronic word of mouth on 

brand image and purchase intention: An empirical study in the automobile 

industry in Iran", Marketing Intelligence & Planning, Vol. 30 Issue: 4, 

pp.460-476, https://doi.org/10.1108/02634501211231946 

Jones, P. (2020). Green cosmetics: Consumer preferences and sustainable 

innovation. Journal of Cosmetic Technology, 45(6), 78-84. 

Kim, S., & Park, H. (2019). Dependence on Online Reviews: The Influence of 

Review Valence and Reviewer Credibility. Journal of Retailing and 

Consumer Services, 47, 54-63. 

https://doi.org/10.1016/j.jretconser.2018.10.007 

King, R. A., Racherla, P., & Bush, V. D. (2014). What We Know and Don’t Know 

about Online Word-of-Mouth: A Review and Synthesis of the 

Literature. Journal of Interactive Marketing, 28(3), 167-

183. https://doi.org/10.1016/j.intmar.2014.02.001 

Kotler, P., & Armstrong, G. (2018). Principles of marketing (7th ed.) 

Kotler, P., & Keller, K.L. (2009). Marketing management. Pearson. 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson 

Education. 

Lee, J., Park, D. H., & Han, I. (2008). The effect of negative online consumer 

reviews on product attitude: An information processing view. Electronic 

commerce research and applications, 7(3), 341-352. 

Lee, S., & Park, J. (2023). Formulation types and their effects on skin tint 

performance. International Journal of Cosmetic Science, 42(1), 23-35. 

Lemeshow, S. (1991). Sample size determination in health studies: a practical 

manual. World Health Organization. 

Levinson, D. J. (1986). A conception of adult development. American Psychologist, 

41(1), 3–13. https://doi.org/10.1037/0003-066X.41.1.3 

Li, C., Luo, X., Zhang, C., & Wang, X. (2018). The Effect of Perceived Credibility 

of Online Reviews on Brand Attitudes: The Moderating Role of Involvement 

and Usage Experience. Telematics and Informatics, 35(2), 388-396. 

https://doi.org/10.1016/j.tele.2017.12.015 

Luca, M., & Zervas, G. (2016). Fake It Till You Make It: Reputation, Competition, 

and Yelp Review Fraud. Management Science, 62(12), 3412-3427. 

https://doi.org/10.1287/mnsc.2015.2304 

https://doi.org/10.1108/02634501211231946
https://doi.org/10.1016/j.jretconser.2018.10.007
https://doi.org/10.1016/j.intmar.2014.02.001
https://psycnet.apa.org/doi/10.1037/0003-066X.41.1.3
https://doi.org/10.1016/j.tele.2017.12.015
https://doi.org/10.1287/mnsc.2015.2304


66 
 
 

 

 

 
 

Maghfiroh, K. (2019). Pengaruh harga, kualitas produk dan word of mouth terhadap 

kepuasan konsumen serta implikasinya pada keputusan pembelian 

smartphone xiaomi. Business Management Analysis Journal, 22, 34-44. 

Mardiana, S. (2013). Peranan komunikasi pemasaran dalam membentuk perilaku 

konsumen. LONTAR: Jurnal Ilmu Komunikasi, 2(2). 

Mardiansyah, K. (2021). Pengembangan kemasan produk IKM. Majalah GEMA 

Industri Kecil Menengah dan Aneka - Kementerian Perindustrian RI (72nd 

ed). https://ikm.kemenperin.go.id/publications/detail/2 

Martinez, A. (2023). The durability and wear patterns of modern skin tints. 

Cosmetic Research Quarterly, 18(2), 67-80. 

Maulani, F. A. (2019). Body image dan Tingkat kebahagiaan pada wanita dewasa 

awal. Cognicia, 7, (3), 369-377. 

Murairwa, S. (2015). Voluntary Sampling Design. International Journal of 

Advanced Research in Management and Social Sciences. 4(2), 185 – 200. 

Nasution, A. B., Kurniawati, T. (2022). Pengaruh Electronic Word Of Mouth, 

Harga Dan Promosi Penjualan Terhadap Keputusan Pembelian Di Online 

Shop Lazada (Studi Kasus Pada Masyarakat Kota Padang). Jurnal Salingka 

Nagari, 01(2), 101-110. 

Niswah, F., & Zahro, E. B. (2021). Internalisasi Sosiokultural, Korean Wave dan 

Kualitas Citra Tubuh Remaja. In UNUSIA CONFERENCE, 1(1), 141-158. 

Nugraha, P. P. (2023). Keunikan model marketing dari marketing dari mulut ke 

mulut dalam era digital. Jurnal Multidisiplin, 2(10), 3160—3169. 

Pahlevi, R. (2022, 4 September). Survei: 54% Konsumen Kosmetik Lebih Pilih 

Brand Lokal. Databoks. 

https://databoks.katadata.co.id/datapublish/2022/09/04/survei-54-

konsumen-kosmetik-lebih-pilih-brand-lokal. 

Park, D. H., & Lee, J. (2008). eWOM overload and its effect on consumer 

behavioral intention depending on consumer involvement. Electronic 

commerce research and applications, 7(4), 386-398. 

Prasetyo, A. B. (2022). Pengaruh electronic word of mouth (EWOM) terhadap 

purchase intention kosmetik lokal secara online.  

Putri, A. F. (2019). Pentingnya Orang Dewasa Awal Menyelesaikan Tugas 

Perkembangannya. Indonesian Journal of School Counseling, 3(2), 35—40. 

https://doi.org/10.23916/08430011 

Roberts, L., & Chen, H. (2024). Skinimalism: The rise of minimal makeup trends. 

Beauty Marketing Studies, 12(1), 15-28. 

https://ikm.kemenperin.go.id/publications/detail/2
https://databoks.katadata.co.id/datapublish/2022/09/04/survei-54-konsumen-kosmetik-lebih-pilih-brand-lokal
https://databoks.katadata.co.id/datapublish/2022/09/04/survei-54-konsumen-kosmetik-lebih-pilih-brand-lokal
https://doi.org/10.23916/08430011


67 
 
 

 

 

 
 

Saltzman, S. (2023, December 12). The Skin Tint Beauty Editors Are Obsessing 

Over Right Now. Fashionista, NA. 

https://link.gale.com/apps/doc/A776213573/HRCA?u=anon~8b8504bf&sid

=googleScholar&xid=920e5da2 

Santrock, J. W. (2011). Life-Span Development (13th Ed). New York: McgrawHill. 

Sari, N., Saputra, M., & Husein, J. (2017). Pengaruh electronic word of mouth 

terhadap keputusan pembelian pada toko online bukalapak.com. Jurnal 

Manajemen Magister, 3(1), 96—106. 

Savitri, C., Hurriyati, R., Wibowo, L. A., & Hendrayati, H. (2022). The Impact Of 

Ewom Information Credibility, Ewom Information Quality, Ewom Attitude 

Toward Information On Ewom Information Usefulness: A Case Of Fashion 

Product In Market Place. International Journal of Entrepreneurship, 26(1), 

1-9. 

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior (11th edition). 

Pearson: England. 

Siswanty, Y. E., & Prihatini, A. E. (2020). Pengaruh Electronic Word Of Mouth, 

Brand Image, Dan Brand Trust Terhadap Keputusan Pembelian Kosmetik 

Sariayu Martha Tilaar (Studi Pada Konsumen Wanita Sariayu Martha Tilaar 

Yang Berada Di Kota Semarang). Jurnal Ilmu Administrasi Bisnis, 9(3), 380-

388. https://doi.org/10.14710/jiab.2020.28149 

Smith, J., Garcia, E., & Reyes, M. (2021). The Impact of Online Reviews on 

Consumer Purchasing Decisions. Journal of Marketing Research, 52(4), 534-

550. https://doi.org/10.1177/0022243721998684 

Smith, J., & Johnson, M. (2022). The emergence of skin tints in contemporary 

makeup. Cosmetic Innovation Journal, 25(2), 34-47. 

Sukoyo, K. S., Yasmin, M. S., & Aliyya, Z. (2019). Persepsi konsumen terhadap 

electronic word of mouth (E-wom) yang dikendalikan perusahaan dan 

pengaruhnya terhadap keputusan pembelian.  

Supratiknya, A. (2014). Pengukuran Psikologis. Yogyakarta: Universitas Sanata 

Dharma. 

Taylor, L. (2018). Skin health and beauty: The role of modern cosmetics. 

Dermatology Research Journal, 19(3), 89-96. 

Tellis, G. J., & Weiss, D. L. (1995). Does TV advertising really affect sales? The 

role of measures, models, and data aggregation. Journal of Advertising, 24(3), 

1–12. https://doi.org/10.1080/00913367.1995.10673479 

Teng, S., Khong, K. W., Chong, A. Y. L., & Lin, B. (2017). Persuasive electronic 

word-of-mouth messages in social media. Journal of Computer Information 

Systems, 57(1), 76-88. 

https://doi.org/10.14710/jiab.2020.28149
https://doi.org/10.1177/0022243721998684
https://doi.org/10.1080/00913367.1995.10673479


68 
 
 

 

 

 
 

Torres, J. A., Solé-Moro, M. L., & Argila-Irurita, A. (2018). Impact of gender on 

the acceptance of electronic word-of-mouth (eWOM) information in 

Spain. Contaduría y administración, 63(4), 0-0. 

Truong, Y., & Simmons, G. (2010). Perceived intrusiveness in digital advertising: 

Strategic marketing implications. Journal of Strategic Marketing, 18(3), 239-

256. https://doi.org/10.1080/09652540903511308 

Tujuan dari laporan ini adalah untuk mengetahui informasi tentang kebiasaan 

perempuan. (2020, 21 September). Nusaresearch. 

https://nusaresearch.net/public/news/996-laporan-tentang-makeup-

routine.nsrs 

Wang, C., & Zhang, P. (2012). The evolution of social commerce: The people, 

management, technology, and information dimensions. Communications of 

the Association for Information Systems. 

Wardani, A. K. (2017). Pengaruh electronic word of mouth pada forum online 

female daily terhadap minat beli produk purbasari di kalangan remaja wanita. 

4(2), 1—15.  

Warner, J. (2020). The impact of cosmetics on self-perception: A review. Journal 

of Cosmetic Science, 71(2), 112-120. 

Widyaningrum, P. W. (2017). Pengaruh label halal dan celebrity endorser terhadap 

keputusan pembelian. 6(2), 83—98. 

Williams, E., Garcia, R., & Lopez, M. (2023). Evolution of makeup trends: From 

full coverage to skin tints. Fashion and Beauty Review, 20(4), 156-169. 

Wilson, P. (2023). Makeup application techniques for beginners. Beauty Education 

Journal, 14(3), 90-103. 

Wu, C., & Shaffer, D. R. (1987). Susceptibility to persuasive appeals as a function 

of source credibility and prior experience with the attitude object. Journal of 

personality and social psychology, 52(4), 677. 

 

  


