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ABSTRACT

The reviews viewed by consumers are related to how individuals perceive a
product. Electronic word of mouth refers to the experiences of other consumers who
have already purchased a product. This study aims to examine the perception of
electronic word of mouth about cosmetic products skin tint among early adult
women. The research method used in this study is a descriptive quantitative method
with a sample size of 397 participants. The sampling in this research used the
voluntary sampling technique. The reliability of the electronic word of mouth scale
is .849. The results of the study showed that 390 (98.2%) early adult women were
in the high category of electronic word of mouth. Furthermore, the study also
indicated differences in electronic word of mouth for cosmetic products among
early adult women based on demographic factors, specifically the intensity of
seeking cosmetic product reviews.
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ABSTRAK

Ulasan yang dilihat oleh konsumen berkaitan dengan bagaimana seseorang
mempersepsikan suatu produk. Electronic word of mouth merupakan pengalaman
dari konsumen lain yang telah membeli suatu produk. Penelitian ini bertujuan untuk
melihat gambaran persepsi electronic word of mouth produk kosmetik skin tint pada
wanita dewasa awal. Metode penelitian yang digunakan dalam penelitian ini yaitu
metode kuantitatif deskriptif dengan jumlah sampel sebanyak 397 orang.
Pengambilan sampel dalam penelitian ini menggunakan teknik voluntary sampling.
Reliabilitas pada skala electronic word of mouth yaitu sebesar .849. Hasil penelitian
menunjukkan bahwa sebanyak 390 (98,2%) wanita dewasa awal berada pada
kategori electronic word of mouth yang tinggi. Selain itu, penelitian ini juga
menunjukkan ada perbedaan pada electronic word of mouth produk kosmetik
wanita dewasa awal berdasarkan faktor demografis, yaitu intensitas mencari review
produk kosmetik.
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