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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh persepsi harga, gaya hidup
hedonisme terhadap minat beli serta sikap pada hijab buttonscarves imitasi.
Pengambilan sampel memakai metode . purposive sampling, dengan jumlah
sampel sebanyak 155 responden yaitu masyarakat di Kota Padang yang
mengetahui informasi hijab  buttonscarves imitasi. Data dikumpulkan
menggunakana kuesioner. Teknik analisis data memakai SEM melalui software
PLS. Hasil analisis data membuktikan persepsi harga berpengaruh positif dan
signifikan terhadap minat beli, gaya hidup hedonisme tidak memiliki pengaruh
terhadap minat beli, persepsi harga dan gaya hidup hedonism memiliki pengaruh
yang positif dan signifikan terhadap sikap, sikap memiliki pengaruh yang positif
dan signifikan terhadap minat beli, serta persepsi harga dan gaya hidup
hedonisme berpengaruh positif dan signifikan terhadap minat beli melalui sikap.
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ABSTRACT

This observation aims to examine the influence of price perception, hedonism
lifestyle toward purchase intention, and attitude on imitation scarves from
Buttonscarves brand. Researcher uses purposive sampling method. The samples
are 155 respondents who live Padang City and know informations about
imitation Buttonscarves scarf. Data were collected  using.questionnaires. Data
analysis techniques using SEM through PLS software. The results of data
analysis prove that price pereption has a positive and significant effect on
purchase intention, hedonism lifestyle has no effect on purchase intention, price
perception and hedonism lifestyle have a positive and significant effect on
attitude, attitude has a positive and significant effect on purchase intention, and
price perception and hedonism lifestyle have a positive and significant effect on
purchase intention through attitude.
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