
 

1 

 

DAFTAR PUSTAKA 

BUKU 

Aji, A. P. (2022). Manusia Paling Dipuja di Seluruh Dunia : Selebriti, 

Popularitas, dan Kenapa Kita Terus Menyaksikan Mereka. EA 

Books. 

Dill, K. E. (2013). The Oxford Handbook of Media Psychology . In Choice 

Reviews Online. 

Giles, D. (2003). Media Psychology. Lawrence Erlbaum Associates, Inc., 

Publishers. 

Hills, M. (2002). Fan Cultures. Routledge. 

Jenkins, H. (2006). Fans, Bloggers, and Gamers: Exploring Participatory 

Culture. New York University Press. 

Jenkins, H. (2013). Textual Poachers: Television Fans and Participatory 

Culture (2nd ed.). Routledge. 

Kriyantono, R. (2020). Teknik Praktis Riset Komunikasi Kuantitatif dan 

Kualitatif. Prenadamedia Group. 

McQuail, D. (2011). Teori Komunikasi Massa McQuail. Salemba Humanika. 

www.penerbitsalemba.com 

McQuail, D., & Deuze, M. (2020). McQuail’s Media and Mass 

Communication Theory (7th ed.). SAGE Publications Ltd. 

Moleong, L. J. (2017). Metodologi Penelitian Kualitatif. Remaja Rosdakarya. 

Murdiyanto, E. (2020). Metode Penelitian Kualitatif (Teori dan Aplikasi) 

disertai Contoh Proposal). Lembaga Penelitian dan Pengabdian Pada 

Masyarakat, UPN “Veteran” Yogyakarta Press. 

Papalia, D. E. (2008). Human Development (Psikologi Perkembangan). 

Kencana Prenada Media Group. 

Santrock, J. W. (2007). Perkembangan Anak. Penerbit Erlangga. 

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. 

Alfabeta. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. 

Alfabeta. 



 

2 

 

Walgito, B. (2007). Psikologi Kelompok. ANDI. 

 

JURNAL 

Wulandari, K., Sugandi, & Hairunnisa. (2023). Interaksi Parasosial Dan 

Tingkat Loyalitas Konsumen Remaja Akhir Penggemar Korean Pop 

(K-Pop) Di Samarinda. In Management Studies and Entrepreneurship 

Journal (Vol. 4, Issue 2). http://journal.yrpipku.com/index.php/msej 

Utami, L. S. S., & Winduwati, S. (2020). Fandom and Voluntary “ARMY”: 

Case Study on BTS Fans in Indonesia. Proceedings of the 2nd 

Tarumanagara International Conference on the Applications of 

Social Sciences and Humanities (TICASH 2020), 667–673. 

Putra, W. F., & Febriana, P. (2022). Penggunaan Aplikasi Digital Weverse 

sebagai New Media Interaksi antara Artis/Idol K-Pop dengan Para 

Penggemarnya. Journal of Education, Humaniora and Social 

Sciences (JEHSS), 5(3), 1649–1659. 

https://doi.org/10.34007/jehss.v5i3.1263 

Rasmussen, L. (2018). Parasocial Interaction in the Digital Age: An 

Examination of Relationship Building and the Effectiveness of 

YouTube Celebrities. In The Journal of Social Media in Society 

Spring (Vol. 7, Issue 1). 

Renita, D. D., Purwandari, D. A., & Istiqomah, N. (2024). Bentuk Interaksi 

Parasosial pada Penggemar K-Pop Melalui Media Sosial X. Mutiara: 

Jurnal Penelitian Dan Karya Ilmiah, 2(3), 105–113. 

Sadasri, L. M. (2021). Parasocial Relationship dengan Selebritas (Studi 

Kualitatif pada Praktik Penggunaan Fandom Applications). Jurnal 

Studi Pemuda, 10(2), 147–162. 

https://doi.org/10.22146/studipemudaugm 

Madison, T. P., & Porter, L. V. (2015). Cognitive and Imagery Attributes of 

Parasocial Relationships. Imagination, Cognition and Personality, 

35(4), 359–379. 

Aditiyarani, R., & Sinduwiatmo, K. (2024). Weverse Menghubungkan 

Boygroup Treasure dan Para Penggemar Mereka. Interaction 

Communication Studies Journal, 1(2), 82–96. 

Hartmann, T. (2008). Parasocial Interactions and Paracommunication With 

New Media Characters. 

https://www.researchgate.net/publication/280880448 

http://journal.yrpipku.com/index.php/msej
https://doi.org/10.22146/studipemudaugm
https://www.researchgate.net/publication/280880448


 

3 

 

Horton, D., & Richard Wohl, R. (1956). Mass Communication and Para-Social 

Interaction. Psychiatry, 19(3), 215–229. 

https://doi.org/10.1080/00332747.1956.11023049 

Stever, G. S. (2011). Fan Behavior and Lifespan Development Theory: 

Explaining Para-social and Social Attachment to Celebrities. Journal 

of Adult Development, 18(1), 1–7. 

Oh, I., & Park, G. S. (2013). The Globalization of K-pop: Korea’s Place in the 

Global Music Industry. Korea Observer, 44(3), 389–409. 

Huang, X. (2023). The Economics of Emotion: Unraveling the Idol-Fan 

Relationship in Digital Culture. Frontiers in Business, Economics and 

Management, 12(2), 204–208. 

Khedun-Burgoine, B. (2022). “How do I Make Oppa Sarang Me?”: 

Resemiotisation and Reconstruction of Meaning in the Global 

Anglophone K-pop Fandom [PhD Thesis]. University of Oxford. 

 

INTERNET 

Kang, Jenny. (2020). Are You A Carat Or A Cubic? Here’s The Difference 

Between SEVENTEEN’s “Two Fandoms”. Koreaboo. 

https://www.koreaboo.com/news/carat-cubic-heres-marks-

difference-seventeen-two-fandoms/, diakses pada Desember 2023 

KoreanIndo. (2022). Tiket Konser Seventeen “Be The Sun in Jakarta” 

Sold Out!. https://koreanindo.net/2022/08/10/tiket-konser-

seventeen-be-the-sun-in-jakarta-sold-out/  

Pasys, Regina. (2020). Istilah-Istilah yang Perlu Diketehui Pecinta K-Pop 

Pemula, Agar Enggak Ketinggalan Infonya. Grid Kids ID. 

https://kids.grid.id/read/471977828/istilah-istilah-yang-perlu-

diketehui-pecinta-k-pop-pemula-agar-enggak-ketinggalan-

infonya?page=all#google_vignette, diakses Desember 2023 

Republika. (2023). Pre-order Album FML Seventeen Jadi Rekor Tertinggi 

di Industri KPop. 

https://rejogja.republika.co.id/berita/rtlf1v399/preorder-album-fml-

seventeen-jadi-rekor-tertinggi-industri-kpop   

Yang, Haley. (2022). Fan Community Platform Weverse Announces 2022 

Year-End Recap. Korea JoongAng Daily. 

https://koreajoongangdaily.joins.com/2022/12/27/entertainment/kpo

p/weverse-hybe-kpop/20221227165756722.html., diakses pada 

Februari 2023 

 

https://www.koreaboo.com/news/carat-cubic-heres-marks-difference-seventeen-two-fandoms/
https://www.koreaboo.com/news/carat-cubic-heres-marks-difference-seventeen-two-fandoms/
https://koreanindo.net/2022/08/10/tiket-konser-seventeen-be-the-sun-in-jakarta-sold-out/
https://koreanindo.net/2022/08/10/tiket-konser-seventeen-be-the-sun-in-jakarta-sold-out/
https://kids.grid.id/read/471977828/istilah-istilah-yang-perlu-diketehui-pecinta-k-pop-pemula-agar-enggak-ketinggalan-infonya?page=all#google_vignette
https://kids.grid.id/read/471977828/istilah-istilah-yang-perlu-diketehui-pecinta-k-pop-pemula-agar-enggak-ketinggalan-infonya?page=all#google_vignette
https://kids.grid.id/read/471977828/istilah-istilah-yang-perlu-diketehui-pecinta-k-pop-pemula-agar-enggak-ketinggalan-infonya?page=all#google_vignette
https://rejogja.republika.co.id/berita/rtlf1v399/preorder-album-fml-seventeen-jadi-rekor-tertinggi-industri-kpop
https://rejogja.republika.co.id/berita/rtlf1v399/preorder-album-fml-seventeen-jadi-rekor-tertinggi-industri-kpop
https://koreajoongangdaily.joins.com/2022/12/
https://koreajoongangdaily.joins.com/2022/12/
https://koreajoongangdaily.joins.com/2022/12/27/entertainment/kpop/weverse-hybe-kpop/20221227165756722.html

	DAFTAR PUSTAKA

