REFERENCES

Acm Reference Format, L. I., & Yan, R. A. N. (2020). Customer Satisfaction of
Real Estate Clients in China. https://doi.org/10.1145/3414752

Ahmad Lone, R., & Ahmad Bhat, M. (2023). Impact of Product Quality on
Customer Satisfaction: Evidence from Selected Consumer Durables.

wWww.ijrti.org

Andreani, F., Taniaji, T. Ly Natalia, R., & Puspitasari, M« (n.d.). The Impact of
Brand Image, Customer Loyalty with Customer Satisfaction as A Mediator in
Mcdonald’s.

Armand Feigenbaum Total Quality Control (2017)
Fandi Tjiptono Ph,d Strategic Marketing (2019)

Ghozali, Imam. (2018). AplikasitAnalisis Multivariete Dengan Program IBM
SPSS 25 (Edisi 9). Semarang : Badan Penerbit Universitas Diponegoro

Hasryningsih Asfar, A., Quraysin, I., Pratiwi, I., & Tukiran, M. (n.d.). THE ROLE
OF PRICE AND LOCATION ON CUSTOMER SATISFACTION IN GRIYA
SUTERA BALARAJA HOUSING. https://doi.org/10.53067/ije3.v2i3

Heyman, A. V., &'Sommervoll;:D. E. (2019). House prices and relative location.
Cities, 95. https://doi.org/10.1016/j.cities.2019.06.004

Ju, S.-W. (2021). A Study on the Relationship among Location Characteristics,
Customer Satisfaction, and Revisit Intention of Small Business Stores.
Journal of Advanced Researches and Reports, 1(3), 1-8.
https://doi.org/10.21742/JARR.2021.1.3.01

Kotler, P., & Keller, K. L. (2021). Manajemen pemasaran edisi 13 jilid 2

Maftuchach, V., & Kusnuranti, A. L. (n.d.). INTERNATIONAL JOURNAL OF
SOCIAL AND MANAGEMENT STUDIES (IJOSMAS) The Effect Of Brand


https://doi.org/10.21742/JARR.2021.1.3.01

Image On Customer Satisfaction Through Quality Of Courier Services
During The Covid-19 Pandemic In Indonesia(SAP Express Depok Case
Study).

Meitha Wulur, L., Militina, T., & Achmad, G. N. (2020). EFFECT OF SERVICE
QUALITY AND BRAND TRUST ON CUSTOMER SATISFACTION
AND CUSTOMER LOYALTY PERTAMINA HOSPITAL BALIKPAPAN.
Business and Accounting Research (IJEBAR) Peer Reviewed-International

Journal, 4. https://jurnal.stie-aas.ac.id/index.php/IJEBAR

Pukite, 1., & Geipele, S.,(2017).1Determining Customer Satisfaction in the Real
Estate Management Sector in Riga. Baltic Journal of Real Estate Economics
and Construction Management, 5(1), 226-237.
https://doi.org/10.1515/bjreecm-2017-0017

Satornsantikul, A., & Nuangjamnong, C. (n.d.). The Journal of Social Sciences
Studies and Research Online The Impact of Brand Image and Brand Loyalty
on Customer Satisfaction: A ase study of Luxury Brand in Thailand.
https://doi.org/10.5281/zenedo.7016126

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill

building approach. john wiley & sons.

Sholihuddin, M. A., Rivai, A., & Saragih, B. (n.d.). The Effect of Location and
Price on Consumer Satisfaction through Buying Decisions on PT. Adhi
Persada Property. https://doi.org/10.36349/EASJEBM.2020.v03i04.004

Thanabordeekij, P., & Syers, K. (n.d.). The Effect of Marketing Mix Factors and
Brand Image Toward Customer Satisfaction and Customer Loyalty of
Liquefied Petroleum Gas for Household Use in Thailand. In Journal of
ASEAN PLUS + Studies (Vol. 1, Issue 1).

The Relationship between Product Quality, E-Service Quality and Brand Image

on Customer Satisfaction: Preliminary Investigation in Perlis. (2020a).


https://doi.org/10.5281/zenodo.7016126

International Journal of Business and Management, 4(5), 43-54.
https://doi.org/10.26666/rmp.ijbm.2020.5.6

The Relationship between Product Quality, E-Service Quality and Brand Image
on Customer Satisfaction: Preliminary Investigation in Perlis. (2020b).
International Journal of Business and Management, 4(5), 43-54.
https://doi.org/10.26666/rmp.ijom.2020.5.6

Utari, R., Arifudin, & Yulida, R. (2023). The Influence of Brand Image and Social
Media Instagram on Consumer Buying Interest. Jurnal Ekonomi & Bisnis
JAGADITHA; 10(1); 37+46. https://doi.org/10.22225/jj.10.1.2023.37-46

Wailmi, K., & Tamam, T. (2022). TOURISM DURING COVID19: SERVICE
QUALITY AND LOCATION TOWARD CUSTOMER SATISFACTION.
International Journal of Education and Social Science Research, 05(02),
355-363. https://doi.org/10.37500/ijessr.2022.5222

Wimalasena, N. N., Chang-Richards, A., Wang, K. I. K., & Dirks, K. (2022).
HOUSING QUALITY INDICATORS: A SYSTEMATIC REVIEW. World
Construction Symposium, 531-544. https://doi.org/10.31705/WCS.2022.43

Winata, E. (2023). The Effect of Service Quality, Facilities and Location on
Customer Satisfaction. International Journal of Law Policy and Governance,
2(1), 1-2. https://doi.org/10.54099/ijlpg.v2i1.546



https://doi.org/10.54099/ijlpg.v2i1.546

	REFERENCES

