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ABSTRACT

This research aims to determine the influence of location, product quality, and brand image
towards customer satisfaction of PT Artha Duta Mandiri subsidize house customer in Padang.
The population in this research is customer of PT Artha Duta Mandiri subsidize house customer
in Padang. The sampling techniqueé used‘quota sampling 4sing.Yamane quota sampling, with
criteria of customer of PT Artha Duta Mandiri and already completed the subsidze house
purchase agreement . The sample in this research is 99 samples. Data processing was carried
out using SPSS 24 software. This research shows that location has a positive and significant
influence towards customer satisfaction, product quality has a positive and significant influence
towards customer satisfaction, and brand image has a positive and significant influence towards
customer satisfaction
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