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ABSTRACT

This research aims to determine the effect of brand collaboration, electronic word of mouth and
price in-app on purchase intention of gen-z toward premium Mobile Legend Bang Bang. The
population in this research is Gen Z in Padang. The sampling technique used is non-probability
sampling using purposive sampling, with criteria of Gen Z who born in 1997 - 2012 and ever
play Mobile Legend Bang Bang. The sample in this research is 190 samples. Data processing
was carried out using SPSS 29 software. This research shows that the brand collaboration has a
positive and significant influence on premium Mobile Legend Bang Bang, electronic word of
mouth has a positive and significant influence on premium Mobile Legend Bang Bang, and
price has a positive and significant influence on premium Mobile Legend Bang Bang.

Keywords: brand collaboration, electronic word of mouth, price, purchase intention, Gen Z

This thesis is already examiner and passed on 20 Agust, 2024. This abstract already approved by
supervisor and examiner:

1. 2 3.
Signature
Dr. Yulia Hendri Yeni, . Asmi Abbas, SE,
Name S.E, M.T, Ak. Syafrizal, SE, ME, Ph.D MM
Acknowledged,

Head of Management Department

Hendra Lukito SE, MM, Ph.D
NIP. 197106242006041007 Signature

Alumni has already registered as facultyuniversity and get alumni member :

Faculty/University offers
Alumny Number of Faculty Name Signature:

Alumny Number of Faculty Name Signature:




