DAFTAR PUSTAKA

Blichfeldt, B. S., & Halkier, H. (2014). Mussels, Tourism and Community
Development: A Case Study of Place Branding Through Food Festivals in
Rural North Jutland, Denmark. European Planning Studies, 22(8), 1587—
1603. https://doi.org/10.1080/09654313.2013.784594

Bukharov, 1., & Berezka, S. (2018). The Role of Tourist Gastronomy Experiences
in Regional Tourism in Russia. Emerald Insight, 34(1), 1-5.

Carpio, N. M., Napod, W., & Do, H. W. (2021). Gastronomy as a factor of
tourists’ overall experience: a study of Jeonju, South Korea. International
Hospitality Review, 35(1), 70-89. https://doi.org/10.1108/ihr-08-2020-003 1

Chen, C. F., & Tsai, D. C. (2007). How destination image and evaluative factors
affect behavioral intentions? Tourism Management, 28(4), 1115-1122.
https://doi.org/10.1016/j.tourman.2006.07.007

Chen, Y., Zhang, H., & Qiu, L. (2013). A Review on Tourist Satisfaction of
Tourism Destinations. Liss 2012, 593—604. https://doi.org/10.1007/978-3-
642-32054-5

Chi, C. G. Q., & Qu, H. (2008). Examining the structural relationships of
destination image, tourist satisfaction and destination loyalty: An integrated
approach. Tourism Management, 29(4), 624-636.
https://doi.org/10.1016/j.tourman.2007.06.007

Galvez, J. C. P, Matovelle, P. T., Molina, G., & Cruz, F. G. S. (2020).
Gastronomic clusters in an Ecuadorian tourist destination: the case of the
province of Manabi. British- Food Journal, 122(12), 3917-3934.
https://doi.org/10.1108/BFJ-11-2019-0870

Ge, Q., Yang, J., Tang, F., Wang, Y., He, Q., Chen, H., Ji, Q., Ding, F., Jiang, Y.,
& Wang, Y. (2022). The Effects of Place Attachment and Emotional

Solidarity on Community Residents’ Attitudes toward Glacier Tourism.
Land, 11(11), 1-18. https://doi.org/10.3390/land 11112065

Haeruddin, H., Aldisa, R. T., Khairunnisa, K., Mesran, M., & Ginting, G. (2022).
Sistem Pendukung Keputusan Penentuan Pelaku Pariwisata Terbaik dimasa
Pandemi Covid-19 Menerapkan Metode OCRA dengan Pembobotan ROC.



Jurnal Media Informatika Budidarma, 6(2), 1056.
https://doi.org/10.30865/mib.v612.4000

Isa, M. (2020). Pengaruh Kualitas Fasilitas Wisata Terhadap Kepuasan
Pengunjung Pemandian Air Panas “Aek Milas Siabu” Kabupaten
Mandailing Natal. Jesya (Jurnal Ekonomi & Ekonomi Syariah).
doi:10.36778/jesya.v3i2.184

Lelawati, N. (2015). Pengaruh Kualitas Pelayanan dan Citra Perusahaan terhadap
Kepuasan Pasien pada Rumah Sakit Mardi Waluyo Metro.
doi:10.24127/jm.v9i2.35

Morales, O., & Cordova, C. (2019). Gastronomy as a national identity element:
The peruvian case. Advanced Series in Management, 21, 157-174.
https://doi.org/10.1108/S1877-636120190000021009

Priyanto, R., & Hermawan, H. (2018). PENGARUH KUALITAS PELAYANAN
TERHADAP KEPUASAN WISATAWAN SERTA DAMPAKNYA TERHADAP
LOYALITAS (Studi di Ciater Spa Resort) (Vol. 2, Issue DESEMBER).

Puteri, D., Subagio, W., & Sutikno, B. (2023). Prosiding Seminar Nasional &
Call for Paper (Vol. 9, Issue 1).

Rodriguez Del Bosque, 1., San Martin, H., Collado, J., & del Mar Garcia de Los
Salmones, M. (2009). A framework for tourist expectations. International
Journal of Culture, Tourism and Hospitality Research, 3(2), 139-147.
https://doi.org/10.1108/17506180910962140

Sabtohadi, J., Wati, R., & Johansyah, J. (2019). Pengaruh Karakteristik Individu
Dan Pengalaman Kerja Terhadap Kepuasan Kerja Pada Kantor Camat
Sebulu. Jurnal Ekonomi & Manajemen Indonesia.
doi:10.53640/jemi.v19i1.594

Safitri, 1., Ramdan, A. M., & Sukabumi, U. M. (n.d.). Nomor 3-Jurusan
Manajemen Fakultas Ekonomi Universitas Negeri Surabaya 2020. In Jurnal
Ilmu Manajemen (Vol. 8).

Setiawan, H. (2018). KETERKAITAN ANTARA CITRA DESTINASI,
PERSEPSI NILAI PENGALAMAN DAN KEPUASAN WISATAWAN
KULINER. MIX: JURNAL ILMIAH MANAJEMEN, §8(3), 523.
https://doi.org/10.22441/mix.2018.v813.005

Severt, D., Wang, Y., Chen, P. J., & Breiter, D. (2007). Examining the motivation,
perceived performance, and behavioral intentions of convention attendees:
Evidence from a regional conference. Tourism Management, 28(2), 399—



408. https://doi.org/10.1016/j.tourman.2006.04.003

Tran, V. D., & Le, N. M. T. (2020). Impact of service quality and perceived value
on customer satisfaction and behavioral intentions: Evidence from
convenience stores in Vietnam. Journal of Asian Finance, Economics and
Business, 7(9), 517-526.
https://doi.org/10.13106/JAFEB.2020.VOL7.NO9.517

Ummasyroh, Bustan, J., & Hamid, A. (2017). Pengaruh motivasi wisatawan,
kualitas layanan dan persepsi nilai terhadap kepuasan wisatawan (Studi
pada wisatawan domestik di Kota Palembang). Motovasi: Jurnal
Manajemen Dan Bisnis, 2(2), 250-263.

Yunitasari, M. D., & Sulaeman, E. (2022). Pengaruh Motivasi dan Persepsi
Kualitas terhadap Keputusan Berkunjung Pada Destinasi Wisata Monumen
Rawgede di Masa Pandemi.



	DAFTAR PUSTAKA

