
 

 

Daftar Kepustakaan 

 

Bougie, R. & Sekaran, U. (2013). Edisi 5, Research Methods for Business: A skill 

 Building Approach. New York: John wiley@Sons. 

Darandono. (2019). Modern Cikande Jalin Kemitraan Kembangkan Industri  

 Halal Secara Global. Diambil 5 mei 2019, dari 

 https://swa.co.id/swa/trends/moderncikande-jalin-kemitraan-kembangkan-

 industri-halal-secara-global 

Frutos, E..(2014).An Integrative Model of Consumers’ Reluctance to Buy  

 Foreign  Products: Do Social and Environmental Country Images    

 Play a Role?. 

Ghozali, I., Latan, H. (2012). Partial Least Square: Konsep, Teknik dan Aplikasi 

SmartPLS 2.0 M3. Semarang: Badan Penerbit Universitas Diponegoro.  

Hanzaee, H.K. & S. Khosrozadeh. (2011). The Effect of the Country-of-Origin 

Image, Product Knowledge and Product Involvement on Information 

Search and Purchase Intention. Middle-East Journal of Scientific 

Research, 8(3): 625-636. 

He, Z., Zou, D., Fin, L. (2010). Exploiting The Goldmine: A Lifestyle Analysis 

 Of Affluent Chinese Consumer. Journal Of Consumer Marketing Volume 

 27 · Number 7 · 2010 · 615–628 

Javed, A. ( 2013). Impact Of Country Of Origin On Product Purchase Decision. 

 Journal of Marketing and Consumer Research Vol.1 2013 

Kim, J., Han, W. H., Kim D. T., & Paramita W. (2013) Is beauty in the eye of the 

beholder? Gender and beauty in the cosmetics sector: A comparative study 

of Indonesia and Korea, Marketing Intelligence & Planning, Vol. 31 Issue: 

2, pp.127-140 

Kirani. (2018). Hasil Survey ZAP Beauty Index Terkait Industri Kecantikan.  

Diambil 2 januari 2018, dari https://www.kirani.id/hasil-survey-zap-

beauty-index-terkait-industri-kecantikan/. 

Kotler, P. dan Armstrong, G. (2012). Prinsip-prinsip Pemasaran. Jakarta: 

 Erlangga. 

Lawalata, C. F. C. (2010). Perilaku Pembelian Ponsel pintar (smarthphone) 

 Antara Gaya Hidup dan Kebutuhan Vol.1 No.1 September hal. 1-62 

Leng, C.Y. & Botelho, D. (2010). How Does National Culture Impact on 

Consumers’ Decision‐making Styles? A Cross Cultural Study in Brazil, 

the United States and Japan. Brazilian Admnistration Review. V.7, 

July/Sept, pp. 260-275. 

https://swa.co.id/swa/trends/moderncikande-jalin-kemitraan-kembangkan-%09industri-halal-secara-global
https://swa.co.id/swa/trends/moderncikande-jalin-kemitraan-kembangkan-%09industri-halal-secara-global
https://www.kirani.id/hasil-survey-zap-beauty-index-terkait-industri-kecantikan/
https://www.kirani.id/hasil-survey-zap-beauty-index-terkait-industri-kecantikan/


 

 

Lukyani. (2019). Nggak Cuma 3 Brand Lokal Saja Dari Korea Selatan Ini Juga 

 Punya  Cap Halal. https://keepo.me/women/nggak-cuma-lokal-3-brand-

 kecantikan- dari-korea-selatan-ini-juga-punya-cap-halal/Editor  : 

 Lukyani. Diambil 22  mei. 21:35. 

Magnusson, P., Westjohn, S.A. & Zdravkovic, S. (2011), "What? i thought  

 samsung was   japanese: accurate or not, perceived country of origin 

 matters", International Marketing Review, Vol. 8, No. 4-5, pp. 454-472. 

Martinez, H. G.,  W. Xu, X. Zhao, (2017). A review of Spanish consumers' 

product-country image of China. Asia Pacific Journal of Marketing & 

Logistics, 29 (3) (2017), pp. 589-615 

Moslehpour, M., Wong W. K., Pham K. V. & Aulia C. K. (2016). Repurchase 

Intention of Korean Beauty Products among Taiwanese Consumers. Asia 

Pacific Journal of Marketing and Logistics, Vol. 29 Issue: 3, doi: 

10.1108/APJML-06-2016-0106. 

Mokoagouw, M. L. (2016). Pengaruh Gaya Hidup, Harga, Kualitas Produk 

Terhadap Keputusan Pembelian Handphone Samsung di Samsung Mobile 

IT Center Manado. Jurnal Berkala Ilmiah Efisiensi. Vol. 16 No. 01 Tahun 

2016. 

Noviani, A. (2017). Surplus Perdagangan Kosmetik Korea Selatan Capai 3,1 

Triliun Won. http://kabar24.bisnis.com/read/20170627/19/666405/2016-

surplus-perdagangan-kosmetik-korea-selatan-capai-31-triliun-won. 27 juni 

2017. 14:12. 

Nugroho. J. S. (2010). Perilaku Konsumen, Kencana, Jakarta, hlm. 77-79. 

Pernando, A. (2018). Pasar Kosmetik Makin Ramai. http:// industri. 

bisnis.com/read/20180320/257/751954/pasar-kosmetik-makin-ramai. 20 

maret 2018. 10:59. 

Puspita, Y. & Untarini, N.(2014). Analisis Perbedaan Gaya Hidup dan 

Pengaruhnya Terhadap Keputusan Pembelian Sepatu Olahraga. Jurnal 

Ilmu Manajemen. Volume 2 Nomor 4 Oktober 2014. 

Putri, R. D. (2017). Indonesia, Target Pasar Seksi K-Beauty di asia. 

https://tirto.id/indonesia-target-pasar-seksi-k-beauty-di-asia-cyRj.  

Sekaran, U. (2011). Metode Penelitian Untuk Bisnis, Jakarta: Salemba Empat. 

Situmeang, I. V. O. (2013). Pemanfaatan Media Massa Terhadap Hallyu  Sebagai 

Budaya Populer Dan Gaya Hidup Mahasiswa. Jurnal Semiotika Vol.7, 

No.2  

Shim, D. (2006). Hibiridity and The Rise of Korean Popular Culture in Asia. 

 Media, Culture and Society. Vol. 28(1):25-44. 

https://keepo.me/women/nggak-cuma-lokal-3-brand-%09kecantikan-
https://keepo.me/women/nggak-cuma-lokal-3-brand-%09kecantikan-
https://www.sciencedirect.com/science/article/pii/S2212571X18303469#bbib40
http://kabar24.bisnis.com/read/20170627/19/666405/2016-surplus-perdagangan-kosmetik-korea-selatan-capai-31-triliun-won
http://kabar24.bisnis.com/read/20170627/19/666405/2016-surplus-perdagangan-kosmetik-korea-selatan-capai-31-triliun-won
https://tirto.id/indonesia-target-pasar-seksi-k-beauty-di-asia-cyRj


 

 

Suh, Y. G., Hur, J. Y., Davies, G. (2015). Cultural Appropriation And The 

 Country Of Origin Effect. Journal Of Business Research JBR-08728; No 

 of Pages 10 

Suhaily, L., Darmoyo, S. ( 2017). Effect Of Product Quality, Perceived Price, And 

 Brand Image On Purchase Decision Mediated By Customer Trust (Study 

 On Japanese Brand Electronic Product). Jurnal Manajemen/Volume XXI, 

 No. 02, Juni 2017: 179-194 

 

Sumarwan, U. (2011). Perilaku Konsumen Teori dan Penerapannya dalam 

 Pemaasaran.  Bogor: Ghalia Indonesia. 

 

Suter, M. B., Borini, F. M., Floriani, D. E., Silva, D. (2018). Country Of Origin 

 Image (COI) As A Country-specific Advantage (CSA): Scale 

 Development And Validation Of COI As A Resource Within The Firm 

 Perspective. Journal Of Business Research 

Tarigan, E. D. S. (2016). Pengaruh Gaya Hidup, Label Halal dan Harga Terhadap 

Keputusan Pembelian Kosmetik Wardah Pada Mahasiswa Program Studi 

Manajemen Fakultas Ekonomi Universitas medan Area Medan.  Vol. 3 

No. 1, November 2016. 

Wardhani, S. (2018). Berkaca pada K-Beauty, Kosmetik Korea. 

https://www.validnews.id/Berkaca-Pada-K-Beauty--Industri-Kosmetik-

Korea-SVX. 11 mei 2018. Pada 19:42 

Wijaya, D. N., Sunarti, & Pangestuti, E. (2018). Pengaruh Gaya Hidup Dan 

Motivasi Terhadap Keputusan Pembelian (Survei pada Konsumen 

Starbucks, Kota Malang). Jurnal Administrasi Bisnis (JAB)|Vol. 55 No. 2 

Februari 2018. 

 

 

 

 

 

 

 

 

 

https://www.validnews.id/Berkaca-Pada-K-Beauty--Industri-Kosmetik-Korea-SVX
https://www.validnews.id/Berkaca-Pada-K-Beauty--Industri-Kosmetik-Korea-SVX

