REFERENCES

"How Lighting Affects a Retail Store's Mood and Atmosphere™. (2016, May 19).
Retrieved July Thursday, 2019, from https://www.melvinroos.com/how-
lighting-affects-a-retail-storest-mood-and atmosphere/

Abimwi, N. P., & Njuguna, R. K. (2015). An Analysis of in Store Environment
Ambience Factor Influence on Consumer Behavior. International Journal
of Sales, Retailing and Marketing, 4(6), 31-43.

Ainous, R., Benhabib, A., Maliki, S. B.-E., & Ayad, S. (2016). Impact Of The
Restaurant Atmosphere On Consumer Decision: Evidence From A Case
Study Of _Algerian . Gonsumers.s International  Journal of Scirntific
Management and Development, 159-166.

Ali, M. ., Mubarak, K. M., & Shameem, A. (2017). Interior Atmosphere: Does It
Really Have an Impact on Consumer Purchasing Behavior at Self-Serving
Convenience Store. Journal of Marketing and Consumer Research, 31.

Andreti, J., Zhafira, N. H., Akmal, S. S., & Kumar, S. (2013). The Analysis of
Product, Price, Place, Promotion and Service Quality on Customers' Buying
Decision of Convenience Store. 2, 71-78.

Areni, C. S., & Kim, D. (1994). The influence of in-store lighting on consumers'
examination of merchandise in a wine store. International Journal of
Reserach in Marketing, 11(2), 117-125.

Baker, J., Parasuraman, A., Grewal, D., & Voss, G. B. (2002). The influence of
multiple store environment cues on perceived merchandise value and
patronage intentions. Journal of Marketing, 66(2), 120-141.

Baker, M. (2012). E-book The Marketing Book (5th Edition ed.). Great Britain.

Ballantine, P. W., Parsons, A., & Comeskey, K. (2015). A Conceptual Model of
The Holistic Effects of Atmospheric Cues in Fashion Retailing.
International Journal of Retail & Distribution Management, 43, 503-517.

Banat, A., & Wandebori, H. (2012). Store Design and Store Atmosphere Effect on
Customer Sales per Visit. 84-89.

Banat, A., & Wandoeri, H. S. (2012). Store Design and Store Atmosphere Effect
on Customer Sales per Visit Economics. Management and Behavioral
Sciences.

Basil, G., Etuk, E., & Ebitu, E. T. (2013). The Marketing Mix Element as
Determinants of Consumer’s Choice of Made-In-Nigeria Shoes in Cross
River State. European Journal of Business and Management, 5(6), 141-147.

112



Bellizzi, J. A., & Hite, R. E. (1992). Environmental Color, Consumer Feelings, and
Purchase Likelihood. Psychology & Marketin, 9(5), 347-363.

Berman, B., & Evans, J. R. (2007). Retail Management. New Jersey: Prentice Hall
Internasionel,Inc. New Jersey: Hall Internasionel, Inc.

Borunsiak, B. (2014). Merchandising. Poland, Poznan: Economic University in
Poznan.

Bourrain, A., & Orth, U. R. (2005). Ambient scent and consumer exploratory
behaviour. 16(2), 137-150.

Budisantoso, T., Bhati, A., Bradsaw, A., & Tang, C. M. (2016). Hedonic shopping
motivation: does it really matter? Development of Tourism and The
Hospitality-Industry:in.southeseast-Asia;'51-64.

Chebat, J. C., Morrin, M., & Chebat, D. R. (2009). Does age attenuate the impact
of pleasant ambient scent on consumer response? Enviroment and
Behaviour, 41(2), 258-267.

Chen, Y. C., & Spence, C. (2010). When hearing the bark helps to identify the dog:
semantically-congruent sounds modulate the identification of masked
pictures. 114(3), 389-404.

Crisinel, A. S., Cosser, S., King; S., Jones, R., Patrie, J., & Spence, C. (2012). A
bittersweet symphony: Systematically modulating the taste of food by
changing the sonic properties of the soundtrack playing in the background.
Food Quality and Preference, 24(1), 201-204.

Dave, R. (2016). How Colours Affect Your Buying Decision. Retrieved July
Tuesday, 2019, from
https://www.google.com/amp/s/m.economictimes.com/wealth/spend/how-
colours-affect-your-buying-decisions/amp_articleshow/51468429.cms

Diawan, N. S., Kusumawati, A., & Mawardi, M. K. (2016). Diawan, N. S,
Kusumawati, The Influence Of Store Atmosphere On Purchase Decision
And It’s Impact On Customer’s Satisfaction. Jurnal Administrasi Bisnis, 30,
8-16.

Dong, P., & Siu, N. M. (2013). Service escape element, customer predispositions
and serivice experience: the case of theme park. Tourism Managemnet, 36,
541-551.

Doucé, L., & Janssens, W. (2011). The Presence of a Pleasant Ambient Scent in a
Fashion Store : The Moderating Role of Shopping Motivation and Affect
Intensity. Environment and Behavior, 45(2), 215-238.

113



Elena, H., & Jakub, B. (2014). The Influence of Light on Consumer Behavior at the
Food Market. Journal of Food Products Marketing, 20, 429-440.

Feliciana, Juniarti, Jaya, L., & R, M. S. (2015). JURNAL REVIEW AND
SENSORY MARKETING. Consumer Behavior & Marketing
Communication. Retrieved July Thursday, 2019, from
https://www.academia.edu/34542909/JURNAL_REVIEW_AND_SENSO
RY_MARKETING_IN_J.CO_DONUTS_and_COFFEE_KARYA_TULI
S

Foster, J., & McLelland, M. A. (2015). Retail atmospherics: the impact of a brand
dictated theme. Journal Retailing and Consumer Services, 22, 195-205.

Ghazali, 1. (2011). Aplikasi Analisis, Multivariate dengan Program SPSS.
Semarang: Universitas Diponegoro.

Gobé, M. (2009). Emotional branding: The new paradigm for connecting brands
to people. New York : Allworth Press.

Hafiz, K. A., & Ali, K. A. (2018). The Influence of Marketing Stimuli on Consumer
Purchase Decision of Malaysia’s Cosmetic Industry. International Journal
of Supply Chain Management, 7(5), 564-571.

Hahijary, B. (2017, November Saturday). J.CO: Donuts, Coffee, and Beyond.
Retrieved July Friday, 2019, from http://www.indonesiadesign.com/story/j-
co-donuts-coffee-and-beyand

Hanaysha, J. R. (2017). An examination of the factors affecting consumer’s
purchase decision in the Malaysian retail market. Research Review: An
International Journal.

Hubrechts, L., & Kokturk, B. (2012). Effects of Visual Merchandising on Young
Consumers' Impulse Buying Behaviour. Sweden. Retrieved July Tuesday,
2019

Hulte'n, B. (2011). Sensory marketing: The multi-sensory brand-experience
concept. European Business Review, 23(3), 256-273.

Hulten, B. (2012). Sensory Cues and Shoppers' Touching Behaviour: The Case of
IKEA. International Journal of Retail and Distribution Management.

Hussain, R., & Mazhar, A. (2015). Effect of Store Atmosphere on Consumer
Purchase Intention. International Journal of Marketing Studies, 7(2).

hwangbo, H., Jonghyuk, K., Zoonky, L., & Soyeon, K. (2017). Store layout
optimization using indoor positioning system. 13(2).
doi:10.1177/1550147717692585

114



Janice, D., Saerang, D. P., & Pandowo, M. (2017). Analyzing Factors That Drive
Consumer Purchase Decision of Product at Hypermart Manado. Jurnal
EMBA, 5(2), 334-353.

Kim, W. G., & Moon, Y. J. (2008). Customers’ cognitive, emotional, and actionable
response to the servicescape: A test of the moderating effect of the restaurant
type. International Journal of Hospitality Management, 28(1), 144-156.

Knasko, S. C. (1992). “Ambient odor’s effect on creativity, mood, and perceived
health”. Chemical Senses, 17(1), 27-35.

Knego, N., Kristina, P., & Rudolf, V. (2014). LOCATION AND LAYOUT AS
SOURCES OF COMPETITIVE ADVANTAGE OF SMALL . Economy
and Business.

Knego, N., Petljak, K., & Vouk, R. (2014). Location And Layout as Sources of
Competitive Advantage of Small Retailer. Journal of International
Scientific Publications, 8, 267-281.

Kotler, P. (2012). Marketing management. publishing as Prentice Hall, One Lake
Street,: pearson.

Kotler, P., & Armstrong, G. (2013). Principle of Marketing (15th Edition ed.).
Prentice Hall.

Krishna, A. (2012). An Integrative Review of Sensory Marketing: Engaging The
Senses to Affect Perception, Judgment and Behavior. Journal of Consumer
Psychology, 332-351.

Kumari, K., & Venkatramaiah, S. (1974). Effect of Anxiety on Closure Effect
Disappearance Threshold. Indian J Clin Psychology, 1, 114-120.

Kusherawati, 1., Widiyanesti, S., & Siregar, K. R. (2013). Kusherawati, 1.,
WidiyaneThe Influence of Store' Layout and Interior. Displays against a
Purchase Decision (In KFC Fast Food Bandung, Indonesia). International
Journal of Science and Research, 4(4), 1625-1629.

Lee, N. R. (2002). Color as a tool for e-branding. MA Design Futures.

Lenhart, A. (2015, August). How Teens Hang Out and Stay in Touch With Their
Closest ~ Friends.  Retrieved June  Monday, 2019, from
https://www.pewinternet.org/2015/08/06/chapter-2-how-teens-hang-out-
and-stay-in-touch-with-their-closest-friends/

Levy, M., & Weitz, B. A. (2004). Retail Management (5th Edition ed.). Singapore:
McGraw-Hill.

Levy, M., & WEeitz, B. A. (2012). Retailing Management (Eigth Edition ed.). New
York: McGraw-Hill.

115



Lusch, R. F., Dunne, P. M., & Carver, J. R. (2011). Introduction to Ratailing (7th
ed.). Mason Ohio: South-Western Cengage Learning.

Lynott, W. J. (2013). PUTTING YOUR CUSTOMERS IN A BUYING MOOD.
Retrieved July Thursday, 2019, from http://smart-
retailer.com/growyourbiz/displaydesign/putting-your-customers-in-a-
buying-mood/

Madjid, R. (2014). The Influence Store Atmosphere Towards Customer Emotions
and Purchase Decision. International Journal of Humanities and Social
Science Invention, 3, 11-19.

Madzharov, A. V., Block, L. G., & Morrin, M. (2015). Madzharov, A.V., Block,
L.The cool scent of power: .effects, of ambient scent on consumer
preferences and ¢hoice behaviour. Journal of Marketing, 79(1), 83-96.

Marshall, M. W. (2016). Sales Force Management. New York: Routledge.

McGoldrick, P. (2002). Retail Marketing (Second Edition ed.). London.: McGraw-
Hill.

Mealey, L. (2019, January 02). How to Choose the Best Color for a Restaurant.
Retrieved July Thursday, 2019, from
https://www.thebalancesmb.com/how-to-choose-the-best-color-for-a-
restaurant-4151699

Mehrabian, A. (1976). Public Places and Private Spaces: The Psychology of Work,
Play, and Living. Basic Book.

Mendes, R., & Themindo, C. J. (2004). Retail Locations as a Competitive Strategy.
New Dehli: Pearson education.

Mitchell, D. J., Kahn, B. E., & Knasko, S. C. (1995). There’s something in the air:
effects of congruent or.incongruent ambient odor on consumer decision
making. Journal of Consumer Research, 22(2), 229-238.

Morrin, M., & Ratneshwar, S. (2000). The impact of ambient scent on evaluation,
attention, and memory for familiar and unfamiliar brands. J. Bus. Res. 49(2),
157-165.

Mowrey, C. H., Parikh, P. J., & Gue, K. R. (2018). A Model to Optimize Rack
Layout in a Retail Store. European Journal of Operasion Research, 271(3),
1100-1112.

Murwatiningsih. (2014). Empowering The Marketing Mix Toward Purchasing
Decision Based On Consumers' Character at Traditional Markets in
Semarang. International Journal of Business, Economics and Law, 4(1),
154-160.

116



n.d. (n.d.). Lighting in stores: what is the ideal colour temperature for displaying
meat, fish, vegetables, bread,...? Retrieved July Thursday, 2019, from
https://www.dmlights.com/help/lighting/lighting-stores-what-is-ideal-
colour-temperature-displaying-meat-fish-vegetables-bread/

North, A. C., Hargreaves, D. J., & McKendrick, J. (1999). The influence of in-store
music on wine selections. Journal of Applied Psychology, 84(2), 271-276.

Nsairi, Z. B. (2012). Managing browsing experience in retail stores through
perceived value: implications for retailers. International Journal of Retail
& Distribution Management, 40(9), 676-698.

Orvis, G. (2016, August). The Science of Smell: How Retailers Can Use Scent
Marketing to Influence Shoppers. Customers Experience. Retrieved July
Thursday, 2019, “from " https://www.shopify.ce.id/retail/the-science-of-
smell-how-retailers-can-use-scent-marketing-to-make-more-sales

Pegler, M. M. (2010). Visual merchandising and display (5 edition ed.). China:
Fairchild.

Ramankutty, S., Babu, D., & Venugopal, B. (2014). Value of Seconds - Impulsive
Buying Behavior and Its Antecedents. Abhinav Publication Abhinav
International Monthly, 3(3).

Retail, L. (2017, April 11). 7 reasons why you should play music in your store.
Retrieved July Thursday, 2019, from https://www.lsretail.com/blog/7-
reasons-play-music-store

Rizal, F., Adam, M., & lbrahim, M. (2017). Effect Of Price, Design And Location
On Decision Of Purchase And Its Implication On Customer Satisfaction.
5(12).

Roslin, R. M., & Rosnam, H. (2012). Location as a strategic retail decision: the case
of the retail / cooperative. International Journal  ‘of Commerce and
Management, 22(2), 152-158.

Schroiff, H. W. (1991). All’s well that smells well?” Seminar on Fine Fragrances
and Fragrances in Consumer Products Using Research and Development
and Optimisation.

Sekaran, U. (2003). Research Methods for Business (Fourth Edition ed.). New
York: John Wiley & Sons, Inc.

Sekaran, U., & Bougie, R. (2016). Research method for business: a skill-building
approach. United Kingdom: John Wiley & Son Ltd.

117



Spence, C., Puccinelli, N. M., Grewal, D., & Roggeveen, A. L. (2014). Store
Atmosphereic: A Multisensory Perspective. Psychology and Marketing,
31(7), 472-488.

Spence, C., Puccinelli, N. M., Grewal, D., & Roggeveen, A. L. (2014). Store
atmospherics: a multisensory perspective. Psychology and Marketing, 31,
472-488.

Sullivan, M., & Adcock, D. (2010). Retail Marketing. Thompson.

Sustina, & Pawitra. (2001). Sutisna danPerilaku Konsumen dan Komunikasi
Pemasaran, Bandung: Penerbit PT. Remaja Rosdakarya. Bandung: PT.
Remaja Rosdakarya.

Tjiptono, F., & Chandra, G, (2005).-Service, Quality, and Satisfaction. Yogyakarta:
Andi Ofset.

Varley, R., & Rafig, M. (2004). Principles of retail Management. England:
Palgrave .

Waloejan, N. A. (2014). The Influence Of Store Atmosphere On Consumer
Purchase Decision At Kawan Baru Restaurant Mega Mas Manado. 4(1),
1200-1219.

118



