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ABSTRACT

The purpose of this research is to identify the influence store atmosphere layout and location to purchase
decision of J.Co Donuts and Coffee in Sentral Pasar Raya Plaza and Basko Grand Mall. The sample drawn from
160 consumer of J.Co Donuts and Coffee Seritral Pasar Raya Plaza and Basko Grand Mall. The data analyzed by
using SPSS 16. In this research, there are 3 independent variables which are: store atmosphere (lighting, color,
music and scent), layout and location. The dependent variable which is purchase decision. The finding indicated
that lighting has positive and insignificant influence purchase decision in both of store J.Co Donuts and Coffee.
For color it has positive and insignificant influence purchase decision in Basko Grand Mall but positive and
significant influence purchase decision in Sentral Pasar Raya Plaza: For music it has positive and insignificant
influence purchase decision in Basko Grand Mall but has negative and insignificant influence on purchase decision
in Sentral Pasar Raya Plaza. For scent it has positive and significant influence purchase decision in both of store.
For layout it has positive and significant influence both of store. For location it has positive and significant
influence purchase decision in Basko Grand Mall but positive and insignificant influence purchase decision in
Sentral Pasar Raya Plaza.
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