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ABSTRACT

This research was made with the purpose of lidentifying the influence of internal marketing and employee
job satisfaction on perceived organizational performance as well as using the employee job satisfaction as the
mediator between internal marketing and perceived organizational performance on banking industry in Padang City.
The aim of this research was to fill the hole in the gap about the lack of studies of internal marketing in banking
industry as well as the lack of studies of internal marketing in Padang City. The sample criteria in this research are
employees of government owned banks, who are having at least one year of experience in the workplace in which
they are currently working in. with sample collected is 120 respondents. The sampling technique of this research 1s
Non-Probability Sampling with Purposive sampling method. This rescarch used questionnaire to collect the data by
using Ordinal Scale with five point Likert Scale type. The data was processed by using Smart PLS 3.0 version as
well as Microsoft Excel and SPSS 25.0 for the descriptive analysis. The result of this research indicates that internal
marketing, with the focus on the dimensions of reward, development, and vision can have a positive influence on
employee job satisfaction and employee perceived organizational performance. Also, employee job satisfaction have
a positive influence on employee perceived organizational performance. And internal marketing with focus on
dimensions of reward, development, and vision have a positive influcnce on employee perceived organizational
performance when mediated by employee job satisfaction.
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