DAFTAR PUSTAKA

Ade Lastiyanto, “Comifuro Ke-16 Ajang Cari Untung dan Promosi Circle, Pengunjung
Capai 25 Ribuan”, 2023, diakses melalui
https://www.wartalampung.id/comifuro-ke-16-ajang-cari-untung-dan-
promaosi-circle-pengunjung-capai-25-ribuan.htmil

Arisanto, Puguh Toko, and Herpinando Trisnu Praditya. "Cool Japan Initiative
Sebagai Multitrack Diplomacy Jepang dalam Menyebarkan Budayanya di

Indonesia 2011-2019." Global & Policy Vol, 9, No. 1, 2021.

Caraka Wahyu Erwindo, “Efektifitas Diplomasi Budaya dalam Penyebaran Anime

dan Manga Sebagai Nation Branding Jepang”, (2018)

Dale Roll, “Popular Virtual YouTuber Kizuna Ai Selected as Ambassador for New
‘Come to Japan’ Campaign”, JapanToday, 2018 diakses melalui
https://japantoday.com/category/features/travel/popular-virtual-youtuber-
kizuna-ai-selected-as-ambassador-for-new-%27come-to-japan%?27-campaign

Diakses dari akun instragram Comic Frontier,

https://www.instagram.com/p/Cr6_8NAPzn7/?hl=en

Effendi, Dian Tony. (2011). Diplomasi Publik Jepang Perkembangan dan Tantangan.
Bogor : Penerbit Ghalia Indonesia
Hiroshi Sakuma, “Youtubers vs VTubers: Persuasiveness of Human and Virtual

Presenters in Promotional Videos” (2023)

76


http://www.wartalampung.id/comifuro-ke-16-ajang-cari-untung-dan-
http://www.wartalampung.id/comifuro-ke-16-ajang-cari-untung-dan-
https://japantoday.com/category/features/travel/popular-virtual-youtuber-kizuna-ai-selected-as-ambassador-for-new-%27come-to-japan%27-campaign
https://japantoday.com/category/features/travel/popular-virtual-youtuber-kizuna-ai-selected-as-ambassador-for-new-%27come-to-japan%27-campaign
https://www.instagram.com/p/Cr6_8NAPzn7/?hl=en

Hololive dan Vtuber: Diplomasi Budaya Baru Jepang, Hubunganinternasional.com,
diakses melalui https://www.hubunganinternasional.com/2022/02/Hololive-
dan-Vtuber-Diplomasi-Budaya-Jepang.html

Kenpou Suzuki, “International Exchange: Vtuber and Brazilian Embassy Visit”,
2020, diakses melalui http://www.s-kenpo.jp/archives/3211

Kizuna Al, “Virtual Youtube Wiki”, diakses melalui
https://virtualyoutuber.fandom.com/wiki/Kizuna_Ai

Matthew B. Miles dan A. Michael Hubberman, Qualitative Data Analysis: An
Expanded Sourcebook, Second Edition, (United States of America, SAGE
Publications, 1994), 11

Mikikazu Komatsu, “VTuber Kasukabe Tsukushi Appointed as Saitama Prefecture's
First Virtual Tourism Ambassador”, Crunchyroll, 2021, diakses melalui
https://www.crunchyroll.com/news/latest/2021/11/14/vtuber-kasukabe-
tsukushi-appointed-as-saitama-prefectures-first-virtual-tourism-ambassador

Milton Cummings, “Cultural Diplomacy and the United States Government: a

Survey”, (2003)

Ministry of Foreign Affairs of Japan. Diplomatic Bluebook 2019, chapter 3, paragraf
1.
Nakamura, T. (2013) Japan's New Public Diplomacy : Coolness in Foreign Policy
Obijectives. Studies in Media and Society, 5, 1-23.
Qian-Qian Huang, dkk, “the Influence of Virtual Idol Characteristics on Consumers

Clothing Purchase Intention”, (2022)

77


https://www.hubunganinternasional.com/2022/02/Hololive-dan-Vtuber-Diplomasi-Budaya-Jepang.html
https://www.hubunganinternasional.com/2022/02/Hololive-dan-Vtuber-Diplomasi-Budaya-Jepang.html
http://www.s-kenpo.jp/archives/3211
https://virtualyoutuber.fandom.com/wiki/Kizuna_Ai
http://www.crunchyroll.com/news/latest/2021/11/14/vtuber-kasukabe-
http://www.crunchyroll.com/news/latest/2021/11/14/vtuber-kasukabe-

Seniwati, dkk, “Kerjasama Jepang dan Indonesia”, Hasanuddin Journal of
International Affairs, Vol.1, No. 2, (2021)

Stefan Von Imhof, Inside the worlds of VTubers, alts.co, diakses melalui
https://alts.co/inside-the-world-of-
vtubers/#:~:text=In%202021%2C%?20there%20were%2016%2C000%20VTu
bers.

Taku Tamaki, “National Identity: Cool Japan and the Resilience of Japanesse Identity

Narratives” (2019)

Umar Suryadi Bakry, Metode Penelitian Hubungan Internasional, Pustaka Pelajar,
2016

VTuber Asia, diakses melalui https://vtuber.asia/

Wicaksono, Azzamorayosra. "Kerja Sama Industri Kreatif Jepang Terhadap
Indonesia.”" Jurnal limu Sosial dan Humaniora, Vol 21. No. 2, 2016.

Widyatomo, Nicko Retnanto. "Strategi Kementerian Ekonomi, Perdagangan Dan
Industri Jepang Dalam Memperkuat Soft Power Dan Meningkatkan
Pendapatan Industri Kreatif Melalui Kebijakan Cool Japan/Creative Industries
Tahun 2010-2016." Global & Policy Vol.5. No. 01, 2017

Xin Zhou, “Virtual Youtuber Kizuna Ai: Co-Creating Human-non-human Interaction

and Celebrity-Audience Relationship”, (2020)

78


https://alts.co/inside-the-world-of-vtubers/#%3A~%3Atext%3DIn%202021%2C%20there%20were%2016%2C000%20VTubers
https://alts.co/inside-the-world-of-vtubers/#%3A~%3Atext%3DIn%202021%2C%20there%20were%2016%2C000%20VTubers
https://alts.co/inside-the-world-of-vtubers/#%3A~%3Atext%3DIn%202021%2C%20there%20were%2016%2C000%20VTubers

