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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh store atmosphere,  customer 

value dan halal labeled products terhadap customer loyalty dengan customer 

satisfaction sebagai variabel mediasi pada Miss Glam Kota Padang. Metode yang 

digunakan dalam penelitian ini adalah kuantitatif. Jumlah sampel yang digunakan 

adalah 150 sampel. Pengambilan sampel lakukan dengan teknik purposive 

sampling. Pengumpulan sampel dilakukan dengan menggunakan kuesioner 

melalui google form dan kuesioner. Metode analisis data yang digunakan untuk 

membuktikan kebenaran hipotesis dilakukan menggunakan Structural Equation 

Modelling (SEM) melalui software Smart PLS versi 4. Dari hasil pengujian 

hipotesis ditemukan bahwa store atmosphere tidak berpengaruh signifikan 

terhadap customer loyalty, customer value berpengaruh signifikan terhadap 

customer loyalty, halal labeled products berpengaruh tidak signifikan terhadap 

customer loyalty, store atmosphere tidak berpengaruh signifikan terhadap 

customer satisfaction, customer value berpengaruh signifikan terhadap customer 

satisfaction, halal labeled products berpengaruh signifikan terhadap customer 

satisfaction, customer satisfaction berpengaruh signifikan terhadap customer 

loyalty, store atmosphere tidak berpengaruh signifikan terhadap customer loyalty 

yang dimediasi oleh customer satisfaction, customer value berpengaruh signifikan 

terhadap customer loyalty yang dimediasi oleh customer satisfaction, dan halal 

labeled products berpengaruh signifikan terhadap customer loyalty yang 

dimediasi oleh customer satisfaction. 

Kata Kunci: store atmosphere, customer value, halal labeled products, customer 

loyalty, customer satisfaction 
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ABSTRACT 

This study aims to determine the effect of store atmosphere, customer value and 

halal labeled products on customer loyalty with customer satisfaction as a 

mediating variable at Miss Glam Padang City. The method used in this research is 

quantitative. The number of samples used was 150 samples. Sampling is done 

with purposive sampling technique. Sample collection was carried out using a 

questionnaire via google form and questionnaire. The data analysis method used 

to prove the correctness of the hypothesis is carried out using Structural Equation 

Modeling (SEM) through Smart PLS version 4 software. From the results of 

hypothesis testing, it is found that store atmosphere has no significant effect on 

customer loyalty, customer value has a significant effect on customer loyalty, 

halal labeled products have no significant effect on customer loyalty, store 

atmosphere has no significant effect on customer satisfaction, customer value has 

a significant effect on customer satisfaction, halal labeled products have a 

significant effect on customer satisfaction, customer satisfaction has a significant 

effect on customer loyalty, store atmosphere has no significant effect on customer 

loyalty mediated by customer satisfaction, customer value has a significant effect 

on customer loyalty mediated by customer satisfaction, and halal labeled products 

have a significant effect on customer loyalty mediated by customer satisfaction. 

Kata Kunci: store atmosphere, customer value, halal labeled products, customer 

loyalty, customer satisfaction 

 


