DAFTAR PUSTAKA

Cahyorini, A., & Rusfian, E. Z. (2012). The effect of packaging design on impulsive
buying. BISNIS & BIROKRASI: Jurnal Ilmu Administrasi dan Organisasi,
18(1), 2.

Cenadi, C. S. (2000). Peranan desain kemasan dalam dunia pemasaran. Nirmana,
2(2).

Christensen, C., & Raynor, M. (2013). The innovator’s solution: Creating and
sustaining successful growth. Harvard Business Review Press.

Coughlan, P., & Coghlan, D. (2002). Action research for operations management.
International journal of operations & production management, 22(2), 220—
240.

Efron, S. E., & Ravid, R. (2019). Action research in education: A practical guide.
Guilford Publications.

Ivankova, N. V. (2015). Mixed methods applications in action research. Sage.

Keller, K. L., & Kaotler, P. (2015). Holistic marketing: a broad, integrated
perspective to marketing management. Dalam Does marketing need reform:
Fresh perspectives on the future (hlm. 308-313). Routledge.

Kemmis, S., & McTaggart, R. (2007). Communicative action and the public sphere.
The Sage handbook of qualitative research, 3, 559-603.

Koshy, E., Koshy, V., & Waterman, H. (2010). Action research in healthcare. Sage.

Kotler, P., & Keller, K. L. (2006). Marketing Management, Perarson Prenntice
Hall. Pearson Education International.

Kotler, P., Wong, V., Saunders, J., & Armstrong, G. (2007). Moderni marketing.
Grada publishing as.

Luecke, R. (2003). Managing creativity and innovation. (No Title).
McNiff, J. (2009). You and your action research project. Routledge.
McNiff, J. (2013). Action research: Principles and practice. Routledge.

Mustikiwa, M., & Marumbwa, J. (2013). The Impact of Aesthetic Package Design
Elements on Consumer Purchase Intention: A Case of Locally Produced Dairy
Products in Southern Zimbabwe. IOSR Journal of Business and Management,
8(5), 64-71.

O’Brien, R. (2001). Um exame da abordagem metodologica da pesquisa agao.
Teoria e pratica da pesquisa acdo. Jodo Pessoa: Universidade Federal da
Paraiba.

65



Palinkas, L. A., Horwitz, S. M., Green, C. A., Wisdom, J. P., Duan, N., &
Hoagwood, K. (2015). Purposeful sampling for qualitative data collection and
analysis in mixed method implementation research. Administration and policy
in mental health and mental health services research, 42, 533-544.

Rosner Klimchuk, M., & Krasovec, S. A. (2006). Packaging Design: Successful
Product Branding from Concept to Shelf. John Siley to Sons.

Rundh, B. (2016). The role of packaging within marketing and value creation.
British Food Journal, 118(10), 2491-2511.

Shimp, T. A. (2000). Advertising promotion. Supplemental Aspects of Integrated,
4,245-273.

Silayoi, P., & Speece, M. (2007). The importance of packaging attributes: a conjoint
analysis approach. European journal of marketing, 41(11/12), 1495-1517.

Suryanti, E., Lesmana, H., & Mubarok, H. (2021). Analisis Strategi Pemasaran
untuk Meningkatkan Pendapatan UMKM. Permana: Jurnal Perpajakan,
Manajemen, Dan Akuntansi, 13(1), 60-72.

Wijayanti, T. (2012). Pengaruh budaya dan komitmen organisasi serta
hubungannya antara partisipasi penganggaran dan kinerja manajerial
perusahaan AMDK Di Pasuruan. Manajemen Bisnis, 2(1).

66



